CONTRIBUTED
PAPERS



1 B January 6, Sunday 11:50-1:10 PM
Session: Corporate Governance (1 B1)
Session Chair: Pavak Vyas
Amrut Mody School of Management

149 Corporate Restructuring Transactions and Creation of Shareholder Value
Pavak Vyas, Amrut Mody School of Management, pavak.vyas@bkmiba.edu.in

This paper examines the theory and conceptual understanding of Shareholder value creation and existing literature on the
Corporate Restructuring by various authors. This literature is voluminous, diverse, and quite old. The focus is on recent
contributions to that subset of the diversification literature that is in my judgment is mos tinfluential in setting the agenda for
financial research. This study of diversification at the corporate level can be grouped into one of two bodies of literature: cross-
sectional studies of the link betweencorporate restructuring and firm value and longitudinal studies of patterns in corporate
restructuring through time. It is prevailing wisdom among financialresearchers throughout much of the last decade has been that
diversified firms sell at a discount.Hence, this paper reviews the literature on the factors that influence the wealth effects
associatedwith the announcements of various corporate restructuring and diversification transactions like Mergers and
Acquisition, Equity Carve outs, Sell-offs and Spin-offs.

252 Role of Board of Directors in Improving the Financial Performance Among BSE 200

Chaya Bagrecha, S R N Adarsh College, chayagandhi@gmail.com; J K Raju, Davanagere University
This research paper is the result of a detailed analytical study carried out to understand the role of the board of directors in the
governance of corporate form of organization, with special reference to the banking sector companies. The core objective of this
paper is to comprehend the relationship between the size of the board, composition of the board, and the frequency of meetings on
the one hand and performance of the banks, measured in terms of net profit, return on assets and Tobin’s Q on the other. The
results of the study reveal that there is no significant cause effect relationship between board and performance.

327 Empirical Study of Board Practices in C G & Its Impact on Performance of Company
Mita Mehta, Symbiosis Institute of Management Studies, mita.mehta@sims.edu

Corporates are failing in terms of accountability part whenever question of governance has come. Mousa F Al Manaseer 2012
expressed that the BOD is the primary internal governance mechanism charged with overseeing executive decisions. Cullinan and
Sutton 2002 found that the CEO and other insiders were involved in 90 of the companies fraud in their sample from 1987-1999.
Furthermore Baysinger and Butler 1985 found that companies perform better if boards include more outsiders.Researcher will
analyse corporate performance on the basis of Board performance with respect to CG through using chi-square and brings
performance data of top Indian corporate.

662 Corporate Governance in Indian Banks

Rama Mittal, Jagannath International Management School, ramamittal19@yahoo.in
Today’s corporate governance means to do everything better and provides for risk assessment, risk cover, early warning systems
against failure as well as prompt corrective action. This paper focuses on the importance of corporate governance in Indian banks.
in addition, we suggest that the increased competition resulting from the entrance of foreign banks may improve the corporate
governance of developing economy banks.

Session: Banking-1 (1 B2)
Session Chair: Manvinder Singh Pahwa
University of Petroleum and Energy Studies

43 Countercyclical Lending by Foreign Banks during Three Recessions

Anoop Rai, Hofstra University, anoop.rai@hofstra.edu

Rama Seth, I I M C, rama_seth@iimcal.ac.in; Sunil Mohanty, University of St. Thomas, SKMOHANTY @stthomas.edu
This study examines the lending behavior of foreign banks during three recessions in the U.S., 1990, 2001 and 2008. Using a
unique sample of foreign banks paired against domestic control banks by size and geographical proximity, we find that foreign
branches increased their lending for two of the recessions, 1990 and 2008, and decreased them in 2001. We test the hypothesis
that the absence of countercyclical lending in 2001 was the result of an uncertain regulatory environment, when legislators sought
to weaken the equal treatment of foreign banks in favor of reciprocity by foreign countries. The results support the hypothesis.

218 Internal-marketing-mix on Customer-pyramid-oriented Banking Service Performance

Krishnaswamy Natarajan, Annamalai University, krishnaadhy@yahoo.com
Internal Marketing (IM, Berry, 1976) Mix delineates reward/compensation, internal communication, supervisor/senior leadership,
intangible benefits and intermediary [Liao, Jun-Fang, 2009] that facilitate internal customers [employees]to add corporate, brand
and customer value. The research aims at assessing interlinkages among employees of Tier I, Tier Il and Tier Il1. Photo Elicitation
Technique [PET] and ZMET, survey and interview methods used for data collection. Employees of City Union Bank Limited
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[CUB] about 500 have been selected in three stratifications among four levels of customer pyramid [Zeithaml et al., 2001].
Interlinkages among employees have been assessed using Logistic regression and structural equation modeling.

355 Factors Affecting Non Performing Asset in Public & Private Sector Banks in India

Manvinder Singh Pahwa, University of Petroleum and Energy Studies, mspahwacs@gmail.com

Vinay Kandpal, University of Petroleum & Energy Studies, vkandpal@ddn.upes.ac.in
The paper attempts to make a comparative analysis of factors affecting npas of public and private sector banks in India. Wide
disparities in the nature of NPAs of public and private sector banks has motivated the researchers to conduct this study which may
result in development of a framework for effective management of NPAs. The banks selected are taken on the basis of the ratio of
NPAs to the total outstanding assets as per recent RBI report. The variables will be identified from literature review of and
questionnaire will be administered to middle level bank managers for data collection.

612 Internal Mrketing Mix on Customer-pyramid-oriented Banking Service Performance

Selvarasu Appasamy, Business Administration Annamalai University, aselvarasu@gmail.com

Krishnaswamy Natarajan, Annamalai University, krishnaadhy@yahoo.com
Internal Marketing (IM, Berry, 1976) Mix delineates reward/compensation, internal communication, supervisor/senior leadership,
intangible benefits and intermediary [Liao, Jun-Fang, 2009] that facilitate internal customers [employees]to add corporate, brand
and customer value. The research aims at assessing interlinkages among employees of Tier I, Tier Il and Tier Il1. Photo Elicitation
Technique [PET] and ZMET, survey and interview methods used for data collection. Employees of City Union Bank Limited
[CUB] about 500 have been selected in three stratifications among four levels of customer pyramid [Zeithaml et al., 2001].
Interlinkages among employees have been assessed using Logistic regression and structural equation modeling.

Session: Brand Management-I (1 B3)
Session Chair: Nalina K. G.
K L N College of Enginnering

175 Brand Loyalty: The psychology of preference

Vijay Lakshmikanthan, S.A.Engg.College, drlvijay@gmail.com

Jayachitra Balakrishnan, S.A.Engg.College, bjayachitra@gmail.com
What drives brand loyalty? The psychology behind human behavior as it pertains to brand selection can be both rudimentary and
complicated at the same time. We will explore this conundrum by investigating noted authors' insight into the realm of brand
preference. By unveiling current research and opinions of experts, a convergence of ideologies will advocate techniques in order
to deepen current and potential relationships. Methods will be introduced which evoke the use of our five senses to evaluate,
develop, and drive a deeply-rooted brand preference. Let's begin by understanding how we interact with our surroundings.

249 Online Brand Equity: A Review and Agenda for Future Research

Arunima Rana, BITS, rana.arunima@gmail.com

Anil Bhat, Birla Institute of Technology & Science, bhatanil@gmail.com
The topic online brand equity has been studied in various countries and context since early 2001.The offline brand equity: its
definition and measurement models are backed by ample amount of researches including the brand equity model of Aaker and
Keller. Researchers are trying to extend such models from the offline space to the online space. But the fragmented and dispersed
determinants of online brand equity are the main hurdle.In the view of this, this paper will provide an exhaustive review of the
literature available on online brand equity from the perspective of consumer behavior theories.

397 Roles of Powerlessness and Relationship Type in Consumer Alienation by Brands

Preeti Krishnan Lyndem, Indian Institute of Management Bangalore, preeti.k.lyndem@iimb.ernet.in

Namita Bhatnagar, University of Manitoba, I H Asper School of Business, namita.bhatnagar@ad.umanitoba.ca

Rajesh V Manchanda, University of Manitoba, | H Asper School Of Business, raj.manchanda@ad.umanitoba.ca
The construct of alienation (i.e., perceived exclusion) is introduced within the domain of consumer-brand relationships. A process-
model that maps the linkages between powerlessness (specifically, felt helplessness in changing unfavourable brand decisions)
and consumer-brand relationship type (communal versus exchange) is conceptually developed. Results of three laboratory
experiments suggest greater consumer alienation, and relationship transformation from communal to exchange, as perceived
power over reversing unfavourable brand decisions declines. The moderating effects of perceived treatment meted out by the
brand, and sincerity of apologies proffered are also examined. Insights into strategies for inoculating brands against consumer
reactions to unpopular corporate decisions are intended.

419 Measuring Customer-based Brand Equity in Color Television Industry

Nalina K. G., K L N College of Enginnering nalinakarthic@yahoo.com

Anbudevi A. C., K. L. N. College of Engineering, acanbudevi@gmail.com
Consumer durable market is a broad concept in various classifications like refrigerator, mixer grinder and television .In that Color
television (30%) has got major market share. The problem of the choice of the brand preference on color television depends on
various dimensions which may be grouped under brand management and brand equity analysis. This paper studies why people
prefer the particular brand in a color television market using Factor analysis, and discriminant analysis.

8
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Session: Business Environment-1 (1 B4)
Session Chair: Preeti Kasliwal

160 Environmental Analysis- An Edge for Business Development
Preeti Kasliwal, preeti.kasliwal@smsl.co.in

Industry Structure drives competition and Profitability. The analysis of underlying forces like Technological Advancement, Socio
Economic Changes, Intensity of Competitors helps in strategic context to identify opportunities and Threats. We realign Strategy
in our structure to address Business practices. Environmental scanning helps to know the major events and trends in environment,
Speculate about important issues and their implications which are summarized to identify feasible strategic option to deal with
evolving environment. Value chain analysis help us know the value each set of activity add to the organization. Thus reviewing
strategy help deciding position and direction of our company.

267 Managing Workforce Diversity in Competitve Environment
Parul Dixit, MVJCE paruldixitO5@gmail.com

India has a high level of workforce diversity, particularly in global companies. Managing workforce diversity is a primary
challenge in current globalized world. As an increasing number of women, racial minorities, people from different religion,
culture, geographic area, experience, education, language and individual with disabilities seek employment and opportunity to
take advantage of an expanding talent pool presents itself. More companies, than ever before, are using a range of measures to
boost productivity by using the diversity of their workforce. Well-managed diverse teams outperform homogeneous teams as they
tend to be more creative, and effective at problem-solving.

304 Information Technology for Managing Services in Competitive Environment

Rahul Kulkarni, Smt.S.M. Agrawal Institute of Management aim.rahul@gmail.com

Pramod Chaudhari, M J College, prchaudhari58@yahoo.com

Rajendra Waghulade, D N C V P College, rbwaghulade@yahoo.co.in
In today’s competitive environment, management of services is key issue for organizations. Information technology is playing
important role in availing and managing services in electronic way. E-services have become buzz word. Organizations of all types
including commercial, charitable or academic; management of e-services became important for their survival and growth.
Information and communication technology has made available many tools for offering e-services. Mobiles and tablets became
popular gazettes for using e-services. In this paper we present as how Information Technology is contributing in managing
services for organizations.

759 Organisational Excellence: Key to Managing Services in Competitive Environment

Beena Nair, DSIMS beena.prakash@dsims.org.in

Yogesh Funde, Thakur Inst. Of Mgmt. St., ycfunde@gmail.com
Organisational excellencies is defined as achieving and sustaining superior level of performance that meet or exceed stakeholder
expectations as per European Foundation for Quality Management. Thus, OE can be attained by a firm that successfully integrates
needs of its stakeholders, converts it into actionable objectives, adopts the right processes and attracts the right talent to attain it.
It also requires strategic leadership, facilitating organisational culture, discipline and commitment. This research paper explores
dimensions of organisational excellence required to manage and sustain superior services in present environmental context.

Session: OB-I (1 B5)
Session Chair: Appa Rao Korukonda
Bloomsburg University of Pennsylvania

40 Uses And Abuses of Theories in Management

Appa Rao Korukonda, Bloomsburg University of Pennsylvania karao2009@gmail.com
Following Popper, falsifiability is an important criterion if not the most important criterion for a theory to be considered
significant. However in some disciplines literature is replete with tautologies masquerading as theories. For example all Need
theories of motivation can be shown to be tautological and so is the case with concepts such as Locus of Control which are
invoked to explain one's outlook toward life and one's degree of control over his/her destiny. In this presentation, the author
demonstrates the uses and abuses of theories in Organizational Behavior using some examples.

486 Service Recovery: Online Public Complaints
Anjali Singh, GSIP University angel_singh2000@yahoo.com

The paper examines how an online complaint can impact an organization and what kind of service recovery would be effective.
Design Conceptual Paper based on qualitative analysis- extracts data from secondary sources, primary data and draws on service
theories. Originality/Practical ImplicationThe paper provides an insight into the importance of online presence for the services
organisations. It provides a case for the service organisations to have a service recovery model that takes into account the virtual
world too.Findings:Online complaint can transcend geographical and time, have long term negative impact on company/brand
equity.
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611 Generational Differences: An Examination of Work Values of Gen Y

Deepthi U, Indian Institute of Technology, Madras deepthi.1502@gmail.com

Rupashree Baral, Indian Institute of Technology, Madras, rupashree@iitm.ac.in
As we face the prospect of younger generation becoming a major part of the workforce employers and managers of the
organizations are forced to revisit the generational differences in the work values of employees It is imperative for them to
understand Gen Y’s expectations and work values so that they can be more creative in accommodating those changing set of
values This paper empirically examines the work values of Gen Y in the Indian context The findings will have implications for
managerial practices in terms of attraction and retention changing the leadership styles and building inter-generational
collaborations at workplace.

668 Stress & Burnout among Police Personnel

Vaijayanthee Kumar, Indian Institute of Technology, Madras vaijayanthee86@gmail.com

Kamalanabhan T. J., Indian Institute of Technology Madras, tjk@iitm.ac.in
This paper aims to highlight the significance of Stress and Burnout among Police personnel. It focuses on reviewing the pertinent
literature on antecedents and consequences of stress and burnout in the police force. The findings of this paper contributes in
guiding academicians by throwing light on the gaps in the literature and is of pragmatic value to the Police officials as it illustrates
the causes and impact of stress and burnout.This paper adds value by identifying variables and gaps in the literature and future
prospects for research.

Session: Consumer Behaviour-1 (1 B6)
Session Chair: Sathyapriya P
ICFAI Business School

382 Impact of Dynamic Pricing on Customer Loyalty

Trupti Karkhanis, LES-MCRC ramadeshmukh@gmail.com
Though the concept of “‘dynamic pricing’ is comparatively recent; it has got wide application in the sectors like airlines, tourism,
restaurants, online businesses like Ebay, Amazon and so on. The profitability from the ‘dynamic pricing’ is questioned in the
recent researches. This is because the customer loyalty gets replaced by ‘switching behavior’. The present paper attempts to
explore the impact of dynamic pricing on customer loyalty. Airline sector is selected as it was one of the early adopter of dynamic
pricing. Primary research in this area would help the policy makers to make critical pricing decisions.

455 Consumer Behaviour Towards Online Search for Airfares

Sindhuja P N, ICFAI Business School menon.sindhuja@gmail.com

Sathyapriya P, ICFAI Business School, sathyapriya@ibsindia.org
According to Technology Acceptance Model individual’s beliefs determine their attitude towards using the system and in turn
their attitude develops the intention to use The intention influences the decision to actually use the technology Theories of
consumer behaviour and adoption of information technology explains the factors that influence consumer behaviour This research
is primarily aimed at understanding and classifying the airline consumers based on their online search behaviour.Also to explore
and empirically test the impact of attitudinal changes of consumers with usage of internet for airline ticket booking.SEM
technique is used to test the hypotheses.

536 Factors Influencing the Customers in their Supermarket Choice

Swamy Durairaj, Jansons School of Business d.swamy@jsb.ac.in

Nedunchezhian Ramasamy, KCT Business School, Kumaraguru College of Technology, dirvrn@yahoo.co.in
Since early nineties, all the cities in India, including Coimbatore have attracted organised retailers in the food and grocery
category, especially in the supermarket format. This study was conducted to find out the factors that have influenced the
customers of these supermarket chains in choosing a supermarket. The findings would help the managers to gain knowledge about
the important factors that influence the customers in their supermarket choice and providing these attributes matching to the
expectations of the customers would result in more customer satisfaction and loyalty.

623 Study of Consumer Attitude and Behavior towards Energy Conservation
Suresh Malodia, University of Petroleum & Energy Studies smalodia@ddn.upes.ac.in

Energy conserved is energy created, but the biggest challenge is how to motivate domestic consumers to conserve energy. The
energy conservation behaviour is largely based on our beliefs, values and attitude. Hence, it is important to understand the
behavioral dimensions of consumer towards energy conservation and assess the factors affecting attitude towards energy
conservation. The paper identifies the factors which differentiate between consumers who have a positive attitude towards energy
conservation from those who have a negative attitude using discriminant analysis. The study suggests a theoretical framework that
can help in formulating positive attitude towards energy conservation.

10
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Session: Entrepreneurship-1 (1 B7)
Session Chair: Preeti Agarwal
North Maharashtra University

137 Challenges and Opportunities faced by Entrepreneurs in Kerala State

Johney Johnson, Mahatma Gandhi University j.johney@gmail.com

Sonia Katherin Mathew, Mahatma Gandhi University
Entrepreneurship is generally perceived as an engine of social and economic growth (Audretsch 2005). The phenomenon of
entrepreneurship has been described as the most powerful economic force known to humankind (Kuratko 2009). Kerala is rich in
its cultural heritage long history of trading ties with nations from the farthest corners of the world, abundant natural resources,
highly educated people and high levels of political awareness but Kerala is poor in Entrepreneurship and backward in developing
Entrepreneurs. This article makes an attempt to understand the challenges and opportunities faced by Entrepreneurs in Kerala
state.

179 Entrepreneurship in Economic Development

Vijay Lakshmikanthan, S.A.Engg.College drlvijay@gmail.com

Ajay Nair, S.A.Engg.College, vkajaynair@yahoo.com
Entrepreneurship in developing countries remains a relatively under-researched phenomenon, so by surveying the current state of
research, and by discussing the role of entrepreneurship in dual economy models of structural transformation and growth, a
secondary objective of this paper is to identify avenues for further research. Finally, the policy implications from the economic
literature suggest that a case for government support exists, and that this should focus on the quantity, the quality, and the
allocation of entrepreneurial ability. Many routinely adopted policies for entrepreneurship, such as provision of credit and
education, are shown to have more subtle effects, not all of which are conducive to growth-enhancing entrepreneurship.

407 Performance of Micro, Small and Medium Enterprises in India during Pre and Post Liberalization Period

Rajib Lahiri, Derozio Memorial College Under West Bengal State University lahiri.raju.rajib6@gmail.com
Micro, Small and Medium Enterprises (MSMEs) in India contribute significantly towards production,
employment,export,utilization of local resources and removal of regional imbalances. The Govt. has withdrawn many protective
policies for MSMEs since 1991 and introduced promotional measures to increase competitiveness. This paper critically analyses
the changes in definition of MSMEs,opportunities and constraints and their performance during pre and post liberalization period
with four parameters(number of MSME units, production,employment and export)using Annual Average Growth Rate(AAGR)as
the statistical tool. The MSMEs show poor performance during post liberalization period as the key parameters except employment
perform miserably.

494 Sustaining Entrepreneurship in Indian Family Managed Business

Preeti Agarwal, North Maharashtra University pva_agrawal@hotmail.com

Shilpa Bendale, NMU, Skbendale@rediffmail.com
Family businesses have always been an integral part of the Indian economy and society Largely founded on the joint family
principle of ownership and management their contribution has always remained very high in terms of employment and income
generation and wealth creation . However family business as a system has inherited an identity associated with features such as
non-professionalism conservatism and poor governance The study is based on both secondary and primary sources of data data
will be collected at random from 40 family business enterprises, established in Maharashtra through a structured questionnaire.

Session: Healthcare-1 (1 B8)
Session Chair: Pradeep Salgaonkar
Sri Sri Institute of Management Studies

1 Role Conflict among Health Personnel in the Saudi Hospitals

Bokkasam Sasidhar, King Saud University bokkasamsasidhar@gmail.com

Saad Alghanim, King Saud University, sagksu@yahoo.com

Rashid M. Al-hamali, King Saud University, rkahtani@gmail.com
The study analyzes the causes of work conflict, the factors contributing to work conflict, the nature of handling work conflicts, the
frequency of occurrence and the possible remedies. The study shows that the educational background had significant influence on
role conflicts at work at 5% level, followed by the occupation, which was significant at 10% level. The analysis reveals that the
nature of work and the supervision of employees are the major sources of role conflicts. In resolving the role conflicts, the
employees will negotiate or talk to the colleagues and at times take help from the management.

11
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11 Process Modeling of Patient Centered Medical Home (PCMH) in Healthcare Services

Arun Sen, Mays Business School arunsen.tx@gmail.com

Atish P. Sinha, Luber School of Business, sinha@uwm.edu

Kathy Mechler, Texas A&M Health Sciences, Mechler@tamhsc.edu
PCMH is an important concept in Healthcare Services research. Its key characteristics are to foster ongoing relationship with a
personal physician to promote physician directed medical practice, to create care coordination, and to assure quality and safety.
Recent studies in the United States emphasize the need for current practices to evolve to PCMHs. However, the change is hard as
it requires an ambitious whole-practice re-engineering and redesign. The current state of the transformation process is ad hoc.
We focus on the practice transformation process and propose a scientific and robust process model for practice.

273 Reasons for Switching Physicians: An Exploratory Study

Pradeep Salgaonkar, Sri Sri Institute of Management Studies pradeepsalgaonkar@yahoo.co.in

Seema Salgaonkar, Govt. College of Arts, Science and Commerce, seemasalgaonkar@yahoo.co.in
Loyalty or switching by patients, the customers of health care services, decides the success of physician’s practice. Switching
patients are of great concern to physicians. The reasons why patients switch from physicians are explored in this article. Data
collected from 165 patients suffering from chronic ailments like Asthma, Diabetes and Cardiac problems bring out major reasons
for patients switching as; No symptomatic relief, Other people’s opinion, Attitude of the physician, Lack of interaction time and
communication gap, Too long waiting time, Fee structure, Non availability of physician in emergency, and Others. Implications
for future research are also discussed.

400 Patients’ Satisfaction: The Key Driver of Managing Health Care Services in Competitive Environment
Sarita Kumari, SIES College of Management Studies dr.saritakumari@yahoo.com

To study and analyze the level of satisfaction among adult patients which plays a vital role in effective and efficient management
of health care services and thereby driving it towards growth.Design/Methodology/Approach: The research design adopted for this
study is experimental in nature. Hypotheses are formulated and proved. The researcher makes use of convenient base to select the
required number of samples. The primary data are collected through the distribution of structured questionnaires to adult
patients.Findings: Patients’ satisfactions play a vital role in managing services and thereby empower the organization by
strengthening its interface with external system.
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130 Unweaving Employee Turnover Intentions in Indian Context

Bharati Deshpande, Mumbai University bharatidesh123@gmail.com

Prem Sherin, Ambuja Cement, researchphdprem@gmail.com
It was found that most of the turnover would be situational based on the individual’s decision Each individual would have left for
reasons known to him and multiple times the reason would have been completely different Employee turnover has significant cost
and consequences Mobley 1982 This research paper intend to study and understand and unweaving employee turnover intentions
in Indian context with Kim et al 1996 turnover model It’s a combination of Price Mueller 1986 model and the Hom Griffeth 1995
turnover process model.

158 Evaluating the Effectiveness of Supervisor-subordinate Relationship: Impact of Gender

Arun Nair, SCMHRD arun_nair@scmhrd.edu; Saurabh Hinduja, SCMHRD, saurabh_hinduja@scmhrd.edu;

Anubha Bhargava, SCMHRD, anubha_bhargava@scmhrd.edu
In any organization the supervisor-subordinate relationship defines the level of dependency and interaction between the supervisor
and the subordinates This relationship is of utmost importance to the organisation as it can affect subordinates loyalty and
commitment to the organization Today attrition is a major concern for organizations and one of the reasons for attrition is negative
supervisor-subordinate relationship The incompatibility in this relationship also has an impact on employee satisfaction and
motivation levels.Gender plays a very important role in this relationship owing to the traditional gender role stereotypes.

409 Interventions and Programs to Reduce Chronic Absenteeism
Joseph Sebastian Thekedam, St Berchmans College jsthekkedam@yahoo.com

A positive college climate does not exist by chance. College climate is created and can be maintained unless an alteration occurs
in the life of the college. While it is true that behaviors of the principal, teachers, students and parents affect a college climate to
some extent, the principal is central to creating the climate: what he/she does establishes the climate of the college whether
positive or negative. The principal who respects and treats every member of the college community fairly and equally encourages
and emphasizes behaviour that creates a positive college climate. In this study the researcher tries to find out, how can a principal,
who is the major constituent of college management, to establish a positive climate in the midst of various hurdles in his/her
college to achieve the major objectives of education.

457 Retirement Goals and Preparation of Changing India

Ritu Gupta, IBS rgritu@gmail.com

Douglas Hershey, Oklahoma State University, douglas.hershey@okstate.edu
India has a growing aging population with a lack of formal retirement system. Therefore, it becomes important to understand the
goals of retirement for these individuals. Goals indicate the value and beliefs of a society and are important to understand the well-
being as well as life-satisfaction level. This study helps to understand the goals for retirement using a sample of 158 working
individuals from India. The categories identified are in sync with Hershey et al., 2002 study conducted in America. From a
theoretical perspective we are exploring retirement in Indian context that has remained to be unorganized and mystical.

665 Changing Definitions of Work & Play: Importance of Workplace Humor

Hima Elizabeth Mathew, Indian Institute of Technology, Madras hima.elizabeth@gmail.com

Vijayalakshmi V, Indian Institute of Technology, viji@iitm.ac.in
The paper aims to understand the concept of Humor at workplace and its importance in today’s context. It begins by defining
Humor, and proceeds to explain the types of Humor, and their relationships with organizational outcomes. The results suggest that
Humor is a multi-disciplinary topic that has been investigated less thoroughly by management researchers. It concludes with the
gaps that exist in the field of Workplace Humor. The paper paves way for areas of future research in Workplace Humor and
directions for managers to use Humor effectively to achieve specific organizational outcomes.
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Session: Indian Industries-1 (1 C2)
Session Chair: Hiranmoy Roy
UPES

322 Energy Consumption and Human Development Index: Evidence from Indian States

Hiranmoy Roy, UPES h.royl0@gmail.com

Pravin Jadhav, UPES, pravinged@gmail.com

Anshuman Gupta, anshumang@ddn.upes.ac.in
This paper explores whether the energy consumption has made significant impact on growth of Human Development Index (HDI)
in Indian states. This study will use panel data for a period of ten years (2000-2010) in order to examine the role of energy
consumption on human development index. Analysis will be done using panel unit-root test, and multiple regressions.After
identifying the linkage between HDI and Energy consumption it will be empirically tested by using different panel econometric
techniques. We shall also measure the HDI — Energy elasticity to see the effect of changes in HDI due to change in energy
consumption.

583 Consequences of Money Laundering in Indian Real Estate
Surendran Sundarakani, Sathyabama University suyambu1980@gmail.com

Moneylaundering is the process of providing legitimate appearance to the illegally gained revenue It has the nature of facilitating
corruption crime and other illegal activities at the expense of countries development and increase uncertainty of macroeconomic
Criminals generate substantial profits and invest the funds into real estate and other investments without drawing attention of legal
authorities Criminals do this by disguising the sources changing the form or moving the money to a place where it is less likely to
attract attention In real estate transactions both legitimate and illegitimate funds may be funneled which leads to blending of
funds.

616 Economic Analysis of High Input Large Scale Jatropha Biodiesel Production in UKD

Krishan Pandey, University of Petroleum and Energy Studies kkpandey@ddn.upes.ac.in

Meenakshi Tomar, University of Petroleum and Energy Studies, mtomar@ddn.upes.ac.in

Namita Pragya, University of Petroleum and Energy Studies, npragya@ddn.upes.ac.in

T. Joji Rao, University of Petroleum and Energy Studies, T. Joji

Akshay Singhal, University of Petroleum and Energy Studies, singhalakshay2209@gmail.com
The increasing prices, limitations in supply, and social impacts of petroleum based fuel reflect huge potential for renewable
energy sources of biodiesel. In the present scenario of increasing prices of conventional diesel, there is a need to assess whether a
large scale high input jatropha biodiesel production is economically viable or not. The study aims at undertaking a cost estimation
of commercial biodiesel production on a 5000 hectares of land, over a period of 10 years in Uttrakhand. The Net Present Value
and Pay Back period is also calculated for this project.

647 Critical Review of Cold Chain in Indian Scenario

Wales Mathew, National Institute of Technology, Calicut walesmathew@yahoo.co.in

Ramesh. A, Indian Institute of Technology, Roorkee, ram77fdm@iitr.ernet.in

Sridharan Rajagopalan, National Institute of Technology, sreedhar@nitc.ac.in
Analyzed and reviewed major issues affecting the cold chain in different contexts.Present scenario in Indian cold chain industry is
highlighted. The importance of cold chain in controlling the quality and safety of food is discussed in detail. Many of the issues in
cold chain can be viewed from commercial supply chain point (CSC) of view. Although there are some similarities with CSC,
cold chain has its own exclusive factors. Similarities with CSC can be helpful in understanding, planning and designing the cold
chain. Finally we have highlighted a few potential areas which require the attention of the research community.

Session: Investment Decisions (1 C3)
Session Chair: P Srikanth
T A Pai Management Institute

276 Awareness of Credit Rating among Indian Investors

P Srikanth, T A Pai Management Institute psrikanth@tapmi.edu.in
Credit ratings assigned by the rating agencies have become a crucial source of information and are of great aid to the individual as
well as institutional investors while making investment decisions. It is felt that a study focusing on the extent of awareness about
credit ratings among the investors would offer a lending hand to the players in the rating world in providing competitively better
services. The current study is an attempt to uncover the levels of awareness among Indian investors about different aspects
pertaining to credit rating.

413 DEMAT Account as Medium for Investment: Investors Perspective

Mandar Kulkarni, Dr.B A M University mandarkulkarni1989@gmail.com
A dematerialized account for individual Indian citizens, known as DEMAT account is getting popularity among individual
investor to trade in electronic form instead of paper form. As per SEBI guidelines, it is mandatory for individual to have DEMAT
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account to trade in electronic way. We can hold shares and debauchers in electronic format. Even gold can be maintained in
electronic form and this method is becoming popular as it is safe. Many SIP users prefer DMAT for mutual fund
purchase..Investors perspective on DEMAT account as medium for Investment from Aurangabad city is presented.

560 Factors Influencing Investment Decision of Investors in Indian Primary Market
K T Gopi, Visvesvaraya Technological University gopi.vim@gmail.com

The investment decision optimum for one investor may not be suitable for the other investor. Every investor has his own
investment objectives, risk acceptance level, inflows and outflows of money, and other constraints. Hence, this study has made an
attempt to find out the factors influencing retail investors in Indian primary market based on survey from April 2009 to October
2011. The empirical study shows that the decision of retail investors in primary market are influenced by issue price, information
availability, brokers advice, recommendation of the analysts, secondary market situation, disclosure by market participants and
other factors.

600 Factors Influencing Investment Decision in Selected Cities of Rajasthan

Shikha Bhargava, Pacific Business School Irp3sem@gmail.com

Rahul Swarankar, rahulswarankar09@gmail.com
Financial planning needs vary significantly from individual to individual. Primary data was collected from a sample of 100
professionals from the different states of Rajasthan using structured questionnaire survey. Various statistical methods such as
Factor analysis, Anova etc. were employed using SPSS version 15 to Analyze the data.Findings : 10 Factors were identified using
factor Analysis technique and they are Risk Bearing Capacity, Opinion, Economic Factor, Security, Hedging, Duration, Awerness,
Expected Return, Need Hierarchy, Net Present Value. The study concludes that investors age and gender predominantly decides
the risk taking capacity of investors.

Session: Rural Development (1 C4)
Session Chair: Avinash Joshi
Sinhgad Institutes

492 Value-Oriented Vocational Education for Sustainable Rural Development
Vidhu Gaur, Alliance School of Business, Alliance University vidhugaur@gmail.com

We should develop a new philosophy of vocational education for our country. A philosophy rooted in Indian thoughts and
traditions; with a distinct developing world perspective; in the context of equitable and sustainable development; suited to our
educational scenario, job market, and predominantly agrarian economy; suited to a technologically advancing world as well as
knowledge based social order. We must be ready to analyze our own context and problems rather than aping the developed world.
The value-based vocational education should be expanded speedily in the rural areas to make each ‘Tiny Republic’ into a potential
catalyst of nation building.

499 Mahatma Gandhi National Rural Employment Guarantee Act — A Prevailing Instrument

Avinash Joshi, Sinhgad Institutes avinashj68@yahoo.com
The Mahatma Gandhi National Rural Employment Guarantee Act MGNREGA is perhaps the world’s largest programme initiated
for assuring employment to the rural India Today the scheme is being implemented in 626 districts in India Since its inception
over 1 10,000 Cr has been devoted to wage payments to rural households The present research paper keeps objectives To take an
overview of the scheme.To study the use of ICT in implementation of MGNEREGA.To study the overall possible impact of
scheme on rural livelihood of India This research paper examines the flagship programme initiated by Government of India.

504 Economic Empowerment of Women in Rural & Urban Areas: A Comparative Study

Wajeeda Bano, P A First Grade College wajida75@yahoo.co.in
This study makes an attempt to study the role played by SHGs in empowering women economically both in rural and urban areas
in Dakshina- Kannada district and its impact on them. It also aims at showing differences in the impact level of these SHGs on
women in rural and urban areas. An attempt is made in this research to analyze personal, social and economical dimensions of
women empowerment resulted from micro finance activities through SHGs approach. The study undertaken in the Dakshina
Kannada district of Karnataka State in India for an in-depth analysis of issues related to women empowerment.

648 Time Study for Jobs in Mahatma Gandhi National Rural Employment Guarantee Scheme

Kiran Mohan, NIT Calicut kKirannmm@gmail.com

Vinod Kumar P, Maithri Palakkad, maithri@sancharnet.in

V. Madhusudanan Pillai, NIT, vmp@nitc.ac.in

Arun C, NIT, Arun
This paper proposes a general method for time study of works arising under Mahatma Gandhi National Rural Employment
Guarantee Scheme (MGNREGS) of Government of India. This scheme is concerned with providing at least 100 days of
guaranteed wage employment in a financial year to every household whose adult members volunteer to do unskilled manual work.
Most of the jobs in this scheme require effort of a group of workers in a non-standard work environment. These workers have
diversified anthropometric and class characteristics.The proposed methodology is applied to some jobs carried out under this
scheme in Kerala.
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Session: Marketing-I (1 C5)
Session Chair: Priyanka P. V.
MP Birla Institute of Management

262 Effect of Sales Promotion on Consumer based Brand Equity

Siby Zacharias, Mahatma Gandhi University sibyzac@gmail.com
The effect of sales promotion on consumer based brand equity among convenience and shopping products. The study on the effect
of Sales Promotion on Consumer Based Brand Equity among Convenience and Shopping Products conducted on three hundred
samples each selected at random showed that Sales Promotion affect Consumer Based Brand Equity. In Convenience Products, it
is Premium Promotion that affects Consumer Based Brand Equity more than Price Promotion, while in the case of Shopping
Products it is Price Promotion that affects more on Consumer Based Brand Equity than Premium Promotion.

374 Opportunistic Marketing — the Need of Hour

Dawn Prakash, SDM College of Bs Admin & PG Centre for Mgmt Studies & Research, dawn.sdm@gmail.com

Devaraj K, SDM College of Bs Admin & PG for Mgmt Studies & Research, directordevaraj@yahoo.com
In today’s dynamic world, where people may have money but no time, people are looking out for quick solutions for their
problems. They don’t mind shelling a few bucks to reach an ultimate outcome which is very valuable to them. Unethical practices
get a lifeline here at the cost of making some quick bucks. At times it’s clearly visible and at time’s it’s very subtle in nature. This
is a conceptual paper where innovative and creative business ideas are suggested to the marketers and information to the
consumers.

518 Micro Level Empirical Study On Viral Marketing

Nalina Kuttuva, K L N College of Enginnering nalinakarthic@yahoo.com

Beenjal Kamdar, K L N College of Engineering, beenjalkamdar@gmail.com
Viral marketing is like a stone dropped in pond that creates ripples, one larger than other. The goal is identifying people who can
contribute to sales, via, social networking. It uses under-market advertising to generate an impression that word of mouth
enthusiasm actually springs from use of product/service. This paper gives the six rules to succeed - Stealth, Up-front is free-
payment later, Target community carrying message, Look like host-not virus etc., and shows the results of an empirical study at
micro level using a random sample of size 70 and tools such as correlation and chi square.

587 Service Co-production, Customer Efficiency and Market Competition
Priyanka P. V., MP Birla Institute of Management priyu31@gmail.com

AbstractCustomers participation in service co-production processes has been increasing with the rapid development of self-service
technologies and business models that rely on self-service as the main service delivery channel.However,little is known about how
the level of participation of customers in service delivery processes influences the competition among service providers. In this
paper a game-theoretic model is developed to study the competition among service providers when self service is an option. The
analysis of the equilibrium from this model shows that given a certain level of customer efficiency the proportion of the service
task outsourced to the customer.

Session: Case Studies (1 C6)
Session Chair: Panduranga Venkataramulu
Central University of Karnataka

238 Foreign Exchange Risk Management - A Case Study of TCS Technology Ltd.

Panduranga Venkataramulu, Central University of Karnataka pvpatti@gmail.com
Exchange rate risk is persists in the international business due to floating exchange rates, since the breakdown of Bretton Woods
System. This risk cannot be avoided, but can be managed by hedging in currency forwards and options. The need and approach
for managing it depends on the size of exposure and fluctuations in exchange rate. Indian IT sector, which mainly depends on
exports is required to measure and mange exchange rate risk. An attempt has been made in this paper to study the measurement
and management of exchange rate risk of Tata Consultancy Services Ltd.

529 Entrepreneurship in Micro-enterprises: A Case Study
Anand Chakravarthi, Malla Reddy Institute of Management anandc2707@gmail.com

Abstract: Entrepreneurship is the act and art of being an entrepreneur who undertakes innovations and brings finance and business
acumen to transform innovations into economic goods resulting in new organizations which promote employment capital/skill
formation and creates wealth Micro-enterprises play a significant role as growth engines of national economy with the objectives
of employment generation low investment import substitution export promotion and development of indigenous technology This
study surrounds the development of entrepreneurship in Micro-Enterprises in Hyderabad District and identifies gaps between
failed micro-enterprise owners.
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562 Role of Spouse in Career Progression; A study of bank employees

Narayan Kayarkatte, MSNM Besant Institute of PG Studies knarayanb@gmail.com
The role of spouse is pivotal in the career success of corporate executives. In the changing context of more and more dual career
couples in corporate, there is need to verify the supporting roles played by the life partners. The study compares the roles played
by the spouses of two groups of bank employees; both having equal opportunities for career progression, one reaching executive
cadre and the other missing. It was found that the involvement, support and emotional attachment to the organization was found to
be significantly high among spouse of executives. However gender wise differences were revealed.

682 Case Study on Taxi Industry in Coimbatore City

Prithiviraj Govindaraj, Sri Krishna Institute of Management pritvi5588@gmail.com

Badmapriya Murugesan, Loyola College, mbadmapriya@gmail.com

Julian Gnana Dhas, Sri Krishna Institute of Management, julianmba@gmail.com
In the recent months the taxi industry in Coimbatore has witnessed dramatic changes. At least 10 new taxi chains have been
launched in the city. This phenomenon followed the huge success of Taxi-Taxi group. These taxi chains manage the competition
by giving Passenger comfort during travel, Short waiting time, Low charges and easy payment options. The case study presents
the Industry changes, How the service is offered in a competitive market, Impact of these changes on individual taxi owners. A
small survey of taxi passengers also brings out the customer perspective these changes TAXI-TAXI is used as live example.

Session: Supply Chain Management-1 (1 C7)
Session Chair: SrinivasRR S
Jawaharlal Nehru Technological University

424 SCM in Indian Firms - A Road Ahead

Srinivas R R S, Jawaharlal Nehru Technological University rrs@aol.in
Supply Chain Management(SCM) is gradually making inroads into Indian corporate, but they are still struggling to optimize its
operations. The recent competitive pressures have made several Indian organizations realize that individual companies by
themselves cannot face up to the competition. A well designed product or service may not ultimately deliver value to the customer
because of a bad set of vendors poor delivery. This paper is would analyze how Indian industries can cop up in SCM space
include strategic planning, collaborative demand and supply planning and supply chain execution in Indian context.

479 Two Level Supply Chain Coordination Model Under Stock Dependent Demand

Burra Karuna Kumar, Gudlavalleru Engineering College kkburra@yahoo.co.in

Dega Nagaraju, VIT University, deganagaraju@vit.ac.in

S Narayanan, VIT University, chelli_81@hotmail.com

Kota Syam Sundar, Gudlavalleru Engineering College, Kota
In this paper mathematical model is developed for a two echelon inventory system with single supplier supplying a single kind of
product to a single buyer The main contribution of this research is to demonstrate the optimality of inventory decisions cycle time
and total variable cost/annual gross profit under stock dependent demand for respective entities as well as the total chain with and
without coordination the model is solved using MATLAB for optimality of decision variables and objective function the
sensitivity analysis is carried out for behavioral pattern of inventory decisions with respect to demand ordering & unit costs.

639 Role of People and Organizational Factors in Supply Chain Management

Krishnapriya V, Indian Institute of Technology, Madras krsna.29@gmail.com

Rupashree Baral, Indian Institute of Technology, Madras, rupashreeiitm@gmail.com
Supply Chain(SC)has become the chief focus of competitive advantage in contemporary organizations.It is imperative for
organizations to realize that performance of the people in the SC directs its success. This paper aims to explore the role of HRM in
aligning the human resource to meet SC demands and resulting performance.Relevant literature is reviewed to identify the people
and organizational factors that have been studied till date in the context of SC and to understand their established
relationships. This paper will help in identifying research gaps in this area along with operations essential in improving SC
performance.

641 Location of a Warehouse for Humanitarian Supply Chain Management

Vishnu Kumar S, National Institute of Technology vishnu_kumars@pec.edu

Ramesh. A, Indian Institute of Technology,Roorkee, ram77fdm@iitr.ernet.in

Ratnakumar. K, National Institute of Technology, ratna_kumar@nitc.ac.in
In this paper, the aim is to find the location of a warehouse for a humanitarian supply chain management. The relief materials has
to be located in such a way that it should reach the disaster area as soon as possible and it should not get affected by any disaster.
A model was developed and AHP methodology was used to find the optimal location of a warehouse in Indian context. This result
would help the government planning department to store the relief materials before the occurrence of a disaster.
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Session: Operations Management-I (1 C8)
Session Chair: Chiang Kao
National Cheng Kung University

10 Job Assignment Requiring Coordination
Chiang Kao, National Cheng Kung University ckao@mail.ncku.edu.tw

The problem of job assignment requiring coordination between jobs can be formulated as the classic quadratic assignment
problem (QAP) of assigning facilities to locations. Each job requires different levels of coordination with others and each assignee
has different ability to cooperate with others. Since the level of coordination and the ability of cooperation cannot be measured
precisely, fuzzy numbers are used for representation. By applying the Yager ranking technique for fuzzy numbers the fuzzy QAP
is transformed into the conventional QAP for finding the assignment which will yield the largest profit. An example is used for
illustration.

325 Analyzing Simulation Modeling for AGVS Material Handling Systems

Avija Sreenivasulu, JINTU avija30@gmail.com

N. Venkatachalapathi, Velammal Engineering College, nvcprincipal @gmail.com

G. Prasanthi, INTUA, dr.smt.g.prasanthi@gmail.com
Simulation is a very commanding and flexible tool in the design and analysis of many different types of systems. Discrete-event
simulation is commonly used tool in warehousing and manufacturing industry. This paper presents a simulation model for the
warehouse operations. The warehouse operations comprising an AGV system is simulated for a random environment. The
randomness creates in the system due to varying demand and the service time. ARENA Software package is used to develop a
discrete simulation model. The significance of the study is to interpret this simulation modeling that will enable the management
to make improved decisions.

445 Identifying Research Gap Using Morphology: A Study on MCDM Involving AHP

Debmallya Chatterjee, T A Pai Management Institute debmallyac@tapmi.edu.in
There has been ample work done on multicriteria decision making (MCDM) involving analytical hierarchy process (AHP) since it
is conceived. AHP has always been one of the well-accepted tools of decision making involving multiple criteria or objective.
Researchers often find it difficult to identify research gap while going through the existing body of literature in this field of study.
This paper makes an attempt to use morphology in structuring the existing literature in terms of its dimensions and options to help
researchers understand the spread of the existing work and hence identify the gap they hope to address.

452 Use of RFID-SAP-Kanban System in Shelf Replenishment and Production Confirmation

Shrikant Dalvi, shrikantdalvi@gmail.com

Sanjaykumar Gangurde, K. K. Wagh Institute of Engineering Education and Research,

gangurdesanjay@rediffmail.com
Inventory inaccuracy is a main issue in businesses dealing with physical assets.Radio frequency identification
technology(RFID)can provide suppliers, manufacturers, distributors and retailers precise real time information about the status of
products to improve their supply chain. In this paper based on RFID data with case level tagging, an actual inventory model has
been created for supply chain of manufacturing. The model incorporates RFID hardware connected to SAP-KANBAN system
which is capable of detecting product movement from store to production shop floor. Mathematical results indicate that the RFID-
SAP-Kanban systems have the potential to improve the efficiency of SCM.
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Session: Consumer Preferences (1 D1)
Session Chair: Rajesh Aithal
Indian Institute of Management

176 An Empirical Study on Consumer Preferences Towards Toilet Soaps With Special Reference to Kanchipuram City,
Tamilnadu

Vijay Lakshmikanthan, S.A.Engg.College drlvijay@gmail.com

Mayakkannan Kamaraj, S.A.Engg.College, mayakannan86@yaho0.co.in
What would initiate a buying process and how a buying decision would end is all covered under the study of consumer behavior.
The present study on toilet soaps also trying to find Consumer Preferences about different features of toilet soaps and how
Packaging, Quantity, Easy Availability and Variety are affecting the sale of toilet soaps.

459 Factors Affecting Remanufactured Products Buying: A Grounded Theory Approach

Jighyasu Gaur, IBS jgaur.ibs@gmail.com

Mehdi Amini, University of Memphis, mamini@memphis.edu

Pratyush Banerjee, IBS, pratbanerjee@gmail.com

Ritu Gupta, IBS, Ritu
This study examines and captures the factors affecting customer’s perception and purchase intention towards remanufactured
products after relocation.A grounded theory approach using open-ended questions in the form of personal interviews was
adopted.The study consists of 45 respondents who are in USA for more than a year after relocated from India. Our results indicate
that information promotion/advertisement customer service trust and brand image are major factors affecting the change in
customer’s perception. Also we found that the underlying factors for purchase intention are: level of environment consciousness,
individual values, general perceptions about remanufactured products, type of purchase-use, and cross-cultural differences.

566 Consumers’ Sensitivity towards Green Marketing in India

Subhasree Kar, Sambhram Academy of Management Studies karsubhasree@yahoo.com

Subhasis Kar, Idea Cellular Services Ltd, subhasiskar@rediffmail.com

Surjit Kumar Kar, IBS, Hyderabad, surjitk@ibsindia.org
Protecting the natural environment is the prime concern worldwide. India is no exception to it. Starting from the Government to
the business-units, all have started paying their attention and constructive actions for this worthy cause. India, the second largest
country in terms of consumers has witnessed a new segment of customers who opt for eco-friendly products and boycott the
products that are not environmental friendly. Here starts the genesis of “Green Marketing” - all the marketing strategies meant for
minimizing the detrimental impact on the environment. This empirical paper investigates, how sensitive are the Indian
Consumer’s for Green Marketing.

698 Private Labels in Indian Grocery Retail: Consumer Recognition & Preference

Rajesh Aithal, Indian Institute of Management rajeshaithal@iiml.ac.in

Harshit Maurya, Indian Institute of Management, harsh.lumba.2702@gmail.com
Organised retail is new to Indian markets, and private labels as a category is also very nascent. The paper aims at understanding
the acceptance of private labels in the Indian grocery retail business, in terms of recognition, and purchase preferences of
consumers buying private labels. Among the buyers an attempt has also been made to understand the consumers in terms of their
demographics and other socio economic indicators to explore if we can understand them better. A mall intercept method has been
adopted to collect the data and analysis is done on the collected data.

Session: Financial Inclusion (1 D2)
Session Chair: Manesh Choubey
Sikkim University

180 Financial Inclusion — Extent, Relevance and Challenges

Viji Rajesh, S.A.Engg.College Viji_rajesh@hotmail.com

Priya K.B., S.A.Engg.College, pkbaskaran@yahoo.co.in
Reaching the consumer, Lack of delivery channels, lack of suitable products, and costs. The expectations are huge and lots need to
be done. Financial inclusion has to focus on the demand and supply side. The supply side denotes the financial market and
services provided and the products available. The demand side is financial literacy on knowledge of the products, credit
absorption capacity and need for total product and services.

342 Role of Technology in Financial inclusion in India: Challenges and Policy Issues

Manesh Choubey, Sikkim University mchoubeysu@gmail.com
Financial inclusion is a major agenda to reach financial services to the poor section of the society. Technology and financial
inclusion are the popular coinage in banking parleys in the country. Technological upgradation and mobile banking are catching
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up very fast in India to reach the unbanked. Of the 6.9 billion people on the planet, just 30 per cent have bank accounts while 75
per cent — 5.2 billion people — have mobile phones. The present paper deals with different technology adoption of microfinance
institutions and banking sector and suggests some policy issues to enhance the technology adoption.

469 Financial Inclusion in India: A Case of Role of Informal Sector in Manipur

W. C. Singh, Manipur University drwcsingh@gmail.com

Nilam Panchal, Narmada College of Management, nilampanchal_ncm@rediffmail.com
Of late financial inclusion has been a great focus for policy planners in India. The formal financial system of the country has been
working actively for achieving it. But the informal and unorganised sector also contributes significantly in this process. The
MARUP (local name of unorganised financial practices) in Manipur is a practice since time immemorial. This conceptual paper
identifies roles that the Marup system that has been ingrained deeply in the Manipuri society plays significantly in financial
inclusion. This paper also suggests strategies for bringing up activities of the Marup system for inclusive growth in the state of
Manipur.

569 Financial Inclusion - An Inquiry into the Practices of Commerical Banks
Jayanna S, Vijaynagara Sri Krishnadevaraya University prof_sjayanna@rediffmail.com

It is a paradox that economic activity in general and banking activity in particular while contributing significantly to economic
growth have been contributing to increasing inequalities Of late banking sector has been striving hard to include underprivileged
unemployed physically handicapped etc into its fold The present paper is both theoretical and empirical inquiry The paper
interalia focuses on problems and challenges of financial inclusion practices faced by commercial banks operating in Hyderabad-
Karnataka region.The paper has five sections with what why and how it is proposed to be done and subsequently what why and
how they have been done is depicted.

Session: Finance-1 (1 D3)
Session Chair: Vipin Dewan

263 Relationship Between Underpricing and Post IPO Performance: Evidence from India

Manas Mayur, Goa Institute of Management, manasmayur@gim.ac.in
The post Initial Public Offering (IPO) decline in operating performance is a well discussed topic in finance literature. The present
paper extends the discussion by exploring the relationship between underpricing and deterioration in post IPO performance. The
objective is to see if the level of underpricing has got any relationship with the performance decline or not? Our results supported
the results obtained by Jain and Kini (1994), Jagdeesh et al. (1993) and Garfinkel (1993) that underpricing may not be responsible
for post IPO performance decline.

516 Are the Betas Stable?

Vasantha G, Mangalore University naikvasantha@gmail.com

T. Mallikarjunappa, Mangalore University, tmmallik@yahoo.com
Beta is defined as the sensitivity of security returns to the market returns. Beta is one of the hotly debated issues in the finance
literature. While Fama and French have argued that betas are no more relevant in the capital market. However, it is one of the
prominent concepts used by the finance professionals worldwide. This paper tests whether betas of a company remain stable over
a period of time or change. We use Nifty company share prices and ordinary least square technique to assess the beta stability for
different time periods.

601 Sustainability of Urban Local Bodies in India
Satyajit Hotta, Roland Institute of Technology satyajit.hotta@yahoo.com

This paper tries to establish that logistic regression can reasonably be used for classifying and predicting the financial
sustainability of urban local bodies(ULBs) on the basis of financial and non — financial information in place of the traditional
approach of computing ratio. The objective of this paper is to classify ULB as financial ‘sustainable’ or ‘non sustainable ’.
Financial sustainability ratio has been computed and used for categorization. The study aims at developing a model using logistic
regression with validation based on sustainability ratio. The sample of the study consists of data of considerable number of ULBs
for four years to develop a model and for one year to validate the model. Over all classification accuracy of the model is 71.6

percent and theresult of validation shows satisfactory overall prediction accuracy.

692 Effectiveness of Using Futures: A Tool for Hedging Risk Based |

Archana B. S., Mla Academy of Higher Learning archana.mla21@gmail.com
The study attempts to seek the opinion of investors future trading used as a hedging measure in risk management and explain the
practical approach for hedging risk.It is presumed that the outcome of this study will help the investors to utilize their excess funds
in an optimal way by trading on futures which facilitates better counterparty credit risk management and also reduced costs of
transaction under moderate return portfolios.Sample survey method is being used to collect the primary data. Structured
Questionnaires were distributed to 100 respondents, consisting of individual investors who trade with futures.
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913 Do the Stock Market Indices Follow Random Walk?

Janet Jyothi Dsouza, Mangalore University janetjyothidsouza@gmail.com

T. Mallikarjunappa, Mangalore University, tmmallik@yahoo.com
Efficient market is one where the stock prices reflect all the information and there is no further scope for earning abnormal profits.
Efficient Market Hypotheses (EMH) cannot be tested in its absolute form. Fama (1965, 1970) classified EMH as weak form,
semi-strong form and strong form. This study investigates the random walk hypothesis by taking the daily closing prices of
prominent stock market indices. The Ljung-Box Q-statistic Test for autocorrelation test, Runs Test, Unit Root Test and the
Variance Ratio are used to test the hypothesis that the stock market follows a random walk.

Session: Service Quality (1 D4)
Session Chair: Gurunath Fagare
S. B. Khade Mahavidyalaya, Koparde

171 Measuring Service Quality Dimensions in B-Schools Student’s Perspective
Ch. Venkataiah, venkatchitti@gitam.edu

The success of any manufacturing or service organization depends on its capability to constantly meet or exceed customer service
expectations. This research study is designed to measure the service quality performance of a faculty who is teaching in B-
Schools. Based on stratified random sampling method and employing a survey instruments that measure six dimensions
(Tangibles, Competence, Attitude, Content, Delivery and Reliability) of quality attributes, by taking the students demographic
factors such as the standard/level/class of the student, course of the student, gender, state/place and the CGPA/Percentage of
Marks of the students. The outcome of the study will be useful for the management and the faculty to continuously improve the
service quality of education as imposed and required by the B-Schools.

338 Estimation of Service Quality Dimensions in Cloud Computing Environment

Subhasis Sen, University of Calcutta subh.sen@rediffmail.com

Pritish Hatwar, RTM Nagpur University, pritishhatwar29@gmail.com

Tripti Mahara, 1. 1. T. Kanpur, triptimahara@gmail.com
Cloud Computing has become a common phenomenon to deploy IT resources available in the virtual space essential for the day-
to-day operations of an organization relying on information and data security. There are organizations like CISCO, Dell, Bajaj
Finserv who have been effectively utilizing the services offered by Cloud Providers. In this paper, the factors driving cloud
computing applications have been associated with service quality dimensions and analyzed using statistical techniques like
Reliability test, Chi-Square test and Likert Analysis to know the relationship among price competitiveness and flexibility in a
Cloud Computing Environment.

512 Service Quality and Customer Satisfaction of Mobile Service Providers

Vijaya Kameswari Allada, allada.vijaya@gmail.com

Kiran Kumar Kakumanu, junnu_kakumanu369@yaho0.co.in
India is one of the fastest growing telecom markets in the world and has the 2nd largest mobile phone users with a current
subscriber base of 929.37 million as on May 2012. The present study aims to determine the factors that influence customer’s
satisfaction with the mobile services providers in Chirala, Andhra Pradesh. Data was collected from 50 users through the
convenience sampling method. The SPSS is used for analysis through descriptive statistics and factor analysis to assess the
relationship between the service quality and customer/user satisfaction.

578 Service Quality in Higher Education Institutions and Student Satisfaction

Gurunath Fagare, S. B. Khade Mahavidyalaya, Koparde fagareg@yahoo.co.in

Praveen Chougale, D. R. Mane Mahavidyalaya, prvnchougale@gmail.com
The study intends to understand applicability of Parsuraman’s service quality dimensions to the educational institutions and its
relationship with students satisfaction Further it is intended to examine the service quality factors tangibility responsiveness
reliability assurance and empathy that give more satisfaction The study will help the educational institutions to concentrate more
on those factors which will satisfy students more This will make aware the stakeholders to bring desired changes in the
educational institutions for quality enhancement in higher education In addition empirical results of the study can provide support
for the Parasuraman’s SERVQUAL model.

Session: Stock Market-1 (1 D5)
Session Chair: Ravi Jain
University of Massachusetts Lowell

44 Too Big to Fail: Effect of Size on Stock Returns During a Crisis

Ravi Jain, University of Massachusetts Lowell Ravi_Jain@uml.edu

Dev Prasad
The recent financial crisis, from which we still have to fully emerge, once again highlights the importance of the ‘size factor.’
During the depths of the crisis, one of the sectors that received the attention of the national and international media was the
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banking industry. In the US, it was often argued that large banks had to be protected from bankruptcy by the government because
they were ‘Too Big to Fail.” It was argued that if the large banks were allowed to fail, the impact on the economy would be
widespread and push the country into a downward spiral.

154 Market Reaction to Stock Splits in Large and Liquid Stocks: Evidence From India

Nehal Joshipura, Alliance School of Business, Alliance University nehal.joshipura@alliance.edu.in
The study examines market reaction to stock split using standard event study methodology. The study is based on stock splits in
large and liquid stocks during a period of 2001 to 2012 from Indian markets. Several studies report abnormal returns surrounding
announcement as well as effective day of stock split and provide evidence against semi strong form of EMH. Many competing
hypotheses presented to explain such abnormal returns. Studies from India on market reaction to stock splits offer mixed results.
This study reports results from stock split in large and liquid stocks that are constituents of NIFTY or NIFTY Junior.

525 Relationship Between Currency Derivatives and Stock Market Indices

B Bakkappa, Davanagere University drbakkappa_b@yahoo.com

T. Mallikarjunappa, Mangalore University, tmmallik@yahoo.com

T. Manjunatha, Bapuji Academy of Management & Research, tmmanju87@rediffmail.com
Currency derivatives were introduced in India in August 2008. The objective of this paper is to ascertain whether the currency
futures returns are dependent on the stock market returns. We use US dollar, Japanese Yen, British Pound and the Euro
derivatives to assess the relationship between the market indices and currency derivatives returns. Regression analysis shows that
the currency derivatives returns are not influenced by the market movement. Therefore, we can conclude that the stock market
movement does not have much impact on the currency derivatives returns in the Indian market.

582 Stock Market Cointegration Amongst BRIC Nations - An Empirical Inquiry

Senthil Kumar A, KCT Business School profask@gmail.com

Srividya V, PSG Institute of Management, srividya.sathesh@gmail.com
This paper analyses the presence or absence of Stock market Co-integration amongst the Brazil, Russia, India, and China (BRIC)
nations. The 10-year monthly closing natural logarithmic values of the indices, viz., Bovespa, RTS, Sensex, and Shanghai
Composite were analysed. The Stationarity of the time series data were checked with ADF Unit root test. The Cointegration is
analysed through Johansen Cointegration test. The causality is studied through the Granger Causality Test.

Session: Customer Satisfaction (1 D6)
Session Chair: Prasanna Padmanabhan
Sri Krishna Institutions

401 Customer Satisfaction and Behavioural Intention in Retailing

Prasanna Padmanabhan, Sri Krishna Institutions cpprasanna@gmail.com

Krishnan Mekkenamkulam Murali, Sri Krishna Institutions, mmkrishnan94@gmail.com

Jenin Wesley George, Sri Krishna Institutions, jeninwesley@gmail.com
The research aims to identify the service quality that explains the relationship between behavioural intention and customer
satisfaction Factor analysis used to identify the dominant service quality from the respondents visiting retail outlet in the
Coimbatore City To make the sample precise the customer visiting Spar hypermarket in the city alone were considered in a
second-order confirmatory factor analysis The result establishes that there is a direct influence of service quality on behavioural
intention while customer satisfaction plays a facilitating role in influencing behavioural intention The study has considered only
one significant retail outlet operating in all formats.

421 Importance of Housekeeping Attributes for Customers Satisfaction

B. Madhavi Latha, Sarojini Naidu Vanita Maha Vidyalaya madhavi_pranav@yahoo.com
In recent years the term hospitality has become increasingly popular and may be interpreted in number of ways whether it is
social, commercial or public services. The hospitality is consists of various products/services such as accommodation (hotels),
food, beverage, atmosphere and image. The main purpose of any business is to satisfy and encourage returning the guests which is
also the part of hospitality industry. The present study is focusing on analyzing the customers satisfaction towards one of the core
services of hospitality i.e., housekeeping services provided by the star hotels located in twin cities of Hyderabad / Secunderabad.

498 Impact of Service Quality on Customer Satisfaction -Online Banking Services

Vijaya Kameswari Allada, allada.vijaya@gmail.com

Rajyalakshmi Nittala, Department of Commerce & Management Studies, Andhra University, nittalarl@yahoo.co.in
The entry of technology has led to fierce competition among the public and private banks. Information technology has a major
impact on the working style of banks in India to retain their customer base. The present study proposes to investigate the customer
satisfaction with the online banking services. Factor analysis and multiple regression are used to test the data collected from
129customers of commercial banks in Visakhapatnam City, Andhra Pradesh. The results of the study indicated that security and
policy statement, services offered, efficiency, safety of card information, and customer care are the main factors that influence the
customer satisfaction.
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608 Study of Banking Services and Customer Satisfaction in Public and Private Banks

Shareena P, VTU a.shari353@gmail.com

Mustiary Begum, Mangalore University, mb_begum@yahoo.com
The banking system is facing challenges with stiff competition and advancement of technology.In banking, quality of service
plays an important role in the context of sustained business growth.In the present paper, an attempt has been made to ascertain the
level of satisfaction of customers as regard to public and private banking services in Mangalore, Karnataka. The satisfaction level
of the customers has been measured and the varieties of new services which influence the satisfaction level of the customers have
been analyzed. This paper also highlights the marketing strategies of banks.

Session: Leadership-1 (1 D7)
Session Chair: Subhash Sharma
Indus Business Academy

415 A Study of Brand Equity Factors Affecting Shareholders Value

Pankaj Singh, Indian School of Mines pankajlive2@gmail.com

Jamini Pattanayak, Indian School of Mines, jkpattanayak@yahoo.co.in
Marketers are under immense pressure and accountable to build shareholders value. Shareholders value is created when the
market value of the share exceeds the book value, and this value is driven by the ability of management to make profitable
investment. Business creates value when an investment generates a greater return than the cost of capital. As such the value of
the brand, or brand equity, should manifest itself in the market value of the firm and thus have an impact on shareholder value.
This paper tries to identify the various factors of brand equity towards creating shareholders value.

434 Candle Light Experiment for Inner Invocation: Lessons for Management, Leadership
Subhash Sharma, Indus Business Academy re_see@rediffmail.com

Candle Light Experiment for inner invocation is an innovation arising from a black out experience of Prof. Subhash Sharma.
Further cue and inspiration for the same came from two unrelated fields viz. Chemistry and Consciousness (Spirituality/ Yoga &
Meditation). First experiment for MBA students was conducted by the author at WISDOM (Womens Institute for Studies in
Development Oriented Management), Bansathali University, Rajasthan in 1997. Since then nearly 3000 MBA students and
corporate executives have participated in these experiments over last 15 years. This paper provides steps involved in conducting
this experiment and lessons for management, leadership and creativity.

535 Impact of Authentic Leadership on Organizational Corporate Social Performance

Niranjan Janardhanan, Indian School of Business Niranjan_Janardhanan@isb.edu

Lavanya Prabhakara, Indian School of Business, Lavanya_Prabhakara@isb.edu

Amandeep Sandhu, P T U Gian Jyoti School of TQM & Entrepreneurship, amanksandhu@gmail.com

Jagat Jerath, Panjab University, Jagat
Although the impact of various leadership styles on CSR attitudes of subordinates has been studied there is insufficient empirical
evidence of their relationship with CSR performance at the organizational level. We propose that authentic leadership,
operationalized by self-awareness and balanced information processing, fosters a sustainability culture and leads to better CSR
performance in organizations. We also examine structural moderators and mediators to the relationship. Our model answers the
call from scholars to study the interaction of authentic leadership with structural factors in impacting organizational level
outcomes and makes significant contributions to the extant literature on authentic leadership and CSR.

655 Employer Branding: Role of Transformational Leadership, Engagement and Attachment

Avinash Pathardikar, V B S Purvanchal University avinashphrd@gmail.com

Sangeeta Sahu, V B S Purvanchal University, sangeeta_hrd@yahoo.co.in

Kamlesh Kumar Maurya
This study developed and tested a model exhibiting variable that contributed to employer branding and psychological attachment.
The hypotheses was based on influence of transformational leadership, engagement on employer branding and attachment. CFA
supported the four variables as distinct dimensions. Results of path analysis from 150 professionals of twelve IT companies,
supported the hypothesis. Transformational leadership and engagement influenced employer branding in the organization leading
to psychological attachment. The practical implications have significant scope for organizations to work on employer branding as
the strategic tool to attract, motivate and retain quality workforce in this competitive business environment.
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Session: Indian Capital Market (1 D8)
Session Chair: Mihir Dash
Alliance University

311 Portfolio Strategies of Fund Managers in the Indian Capital Market

Zabiulla, Sambhram Academy of Management Studies wasimzabi@yahoo.co.in
This paper examine whether the Indian fund managers follow an active portfolio strategies. Interalia, the impact of asset size and
market capitalisation on fund performance and the fund manager’s ability in creating value to the fund they managed is also
addressed. It is found that fund managers exhibited poor stock selection skills and do not seem to exhibit any distinguishable
ability in timing. It signals that they were unsuccessful in determining the right time to enter / exit the market.

446 Empirical Testing of Bivariate Analysis of Fama and French Model in Indian Capital Market

Rajeeva S, BIET srajdvg@yah00.co.in

T. Manjunatha, Bapuji Academy of Management & Research, tmmanju87@rediffmail.com

T. Mallikarjunappa, Mangalore University, tmmallik@yahoo.com
The study tests for equal weighted portfolio excess returns over combinations of two factors (size-value, market-size and market-
value).The intercepts are not significantly different from zero. The market-size combinations explain about 75% of portfolio
returns of small stocks with low BE/ME ratio and market-value combination explains about 58% of portfolio returns of big stocks
with high BE/ME ratio.The size-value combination does very poorly at an average of 14%.

468 Applicability of the CAPM and APT for Equity Return in Indian Capital Market

Shyamlal Dev Pandey, Alliance University shyamlaldev@gmail.com

Mihir Dash, Alliance University, mihirda@rediffmail.com

Dilip Chandra, dilip0020@gmail.com
The study analyzes the applicability of the CAPM and APT models to explain stock returns in Indian capital markets. The models
are tested using the BSE-30 stocks. The study uses two-phase regression methodology to estimate the CAPM and APT models. In
the case of the APT, factor analysis was performed to extract independent factors for the first-phase regressions. The CAPM and
APT results were compared with the actual returns of the stocks, and the results suggested that CAPM is a better indicator of stock
returns.

519 Analysis of Savings, Investment and Returns in Capital Market

Prathibha Rani, Mangalore University prathibharani87@gmail.com

T. Mallikarjunappa, Mangalore University, tmmallik@yahoo.com
Behavioural finance has been gaining importance worldwide. This paper investigates the savings, investment and returns patterns
of investors in Mangalore city. The analysis reveals that equities have given the highest returns followed by real estate, women
save more than the men although men have more earnings than the women, savings are in persons aged more than 30 years than
youngsters, majority of the respondents recommend investments in capital markets and prefer delivery based trading than
derivatives, experience in the market and the returns have no relationship and capital market awareness in more in women than
men.
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Session Chair: Bhavna Bhalla
IMT

470 What is More Important: Emotions or Rationalism?

Bhavna Bhalla, IMT bbhalla@imt.edu
The success rate in business depends heavily on the decision making ability. Traditionally it is believed that human beings are
emotional in nature and hence their decisions are primarily instinct based. Some views however support rational thinking.
Therefore there is mixed opinion on how to take decisions. In an attempt to outline the role of communication in decision making,
this paper explores the emotional and the rational side of human thinking. The purpose of this study is to recognize which aspect
carries more weight — emotions, rationalism or a balanced approach towards decision making should be adopted.

524 Role of Activation Theory in Determining Emotional Fit among Doctors

Nagalakshmi Palaparthi, St Josephs College of Engineering palaparthi05@yahoo.com

Jawahar Rani Kanakasabapathy, Stj Jsephs College of Engineering, jawaharrani@gmail.com
Fit between employees and organization comprise a substantial emotional component that influences outcome variables like
Engagement, Emotional Exhaustion, commitment, OCB and task performance. Drawing on the circumplex model of affect, this
paper focuses on the activation dimension while conceptualizing Emotional Fit. A sample of 77 doctors working in both private
and government hospitals were included for the study. Self-reported emotional adjectives governing both personality traits of
doctors and emotional climate of hospitals were factor analyzed to obtain prominent affective states that influences emotional fit.
Multidimensional Scaling was adopted to examine the emotional trait of doctors with their work environment.

552 Managing Emotional Intelligence for Service Excellence in Technical Education

Meena Prabha, Anna University meenaprabhaa@gmail.com

Jothi Murugan, Anna University, jothimurugan.t@gmail.com
Teachers are highly fundamental to the realization of quality education worldwide.Teachers are looked upon by the society as the
changing agents through transforming technical knowledge and dedicated service for the people of the community.The
effectiveness of the teacher in the education system would be apparent in the lives of their students now and in the future This
paper throws light upon the role of a teacher in moulding and shaping the young minds and it explains how a teacher can bring
about the best service through effectively managing both the students and his/her emotional intelligence.

685 Emotional Intelligence in Organisational Behaviour
Iswarya Rajendiran, Anna University iswaryalOOlrajendiran@gmail.com

Organizational behavior involves the understanding, explaining, and ultimately improving the attitudes and behaviors of
individuals and groups in organizations. This paper involves the discussion of role played by Emotional Intelligence in
organisations. It is the ability to identify and control emotions of oneself and others in a group. It is associated with the
operational, financial and research performance of an organisation. Various models of this are discussed here which gives an
insight into the performance of organizations. Emotional Intelligence have been a daunting and unclear field till now and a new
dimension towards this is presented.

Session: Banking-11 (1 E2)
Session Chair: Anil Barbole
Solapur University

416 Anti-phishing-fraud in Multi-banking

Nitikesh Thakare, Raisoni nitikeshram2007 @rediffmail.com
The objective of the system is to find whether the web application is a genuine one or not This is done by authenticating the web
application by using a cipher key which can be obtained by implementing standard encryption algorithm The technologies are
chosen by keeping the compatibility and performance as the constraints for the application Security concerns have been addressed
from every angle within the architecture of the multi-banking application This white paper provides an overview of the stages in a
typical phishing attack We also propose a set of best practices for transaction processing in internet application.

433 Impact of Recession on Co-operative Banking Sector in India

Anil Barbole, Solapur University dranilbarbole@gmail.com

Devendra B Adamane, dranilbarbole@gmail.com
The world is facing number of problems due to recession. Every sector to some extent is affected by recession. Service sector is
one of them . In service sector, banking sector is one of the most important service providing sector. But banking sector is not
that much affected by recession. On the contrary, there is increase in business of banking. The overall day to day transaction of
Co-operative banks have not been affected by recession crisis.Inversely Co-Operative banks are seeking to provide new banking
and financial policies like; ATM, (Automated Teller Machine) ,D-MAT account,etc.
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572 Comparative Study of Service Quality in Banking

Ranjith P V, SIES College of Management Studies rv99321@gmail.com
Service quality is an important dimension in the competitive world of today. It can be defined as the difference between
customer’s expectations for service performance prior to the service encounter and their perceptions of the service
received.(Asubonteng et al.,1996). Service quality is the main source of customer satisfaction. It is a key to competitive
advantage (Almossawi, B., 2001; Stafford, 1996). The paper is an attempt to identify the studies conducted in the area of service
quality so as to help the researchers to gather vital data. It is purely secondary in nature.

602 Customer Perception of Banking Services —-A Comparative Study of Rural And Urban

Shikha Bhargava, Pacific Business School Irp3sem@gmail.com

Naresh Sindhal, sindhal.naresh21@gmail.com
Due to the rising competition banking industry has become the buyer’s market. The key literature on perception of Banking
service on Rular & Urban bank. Primary data was collected from a sample of 100 professionals from the Customers of Urban &
Rular Bank. using structured questionnaire survey. Various statistical methods such as Factor analysis, Anova etc. were employed
Findings : 7 Factors were identified using factor Analysis technique and they are Risk Bearing Capacity, Opinion, Economic
Factor, Security, Duration, Awareness, Expected Return. The Descriptive statistics was then applied to identify whether these
factors differ significantly for the different geographic variables.

Session: Finance-2 (1 E3)
Session Chair: Narayan Kayarkatte
MSNM Besant Institute of PG Studies

350 Intellectual Capital Disclosure in S&P CNX Nifty Companies

Sushila Soriya, Central University of Rajasthan sushilasoriya@gmail.com

Karampal Narwal, Haryana School of Business, karampalsingh@yahoo.com
This study examines nature and extent of intellectual capital disclosure in annual reports for S&P CNX Nifty companies through a
longitudinal study over a period of ten years i.e. 2002-2011. The quality of intellectual capital disclosure is investigated through
applying multidimensional framework through content analysis. Findings suggest that overall intellectual capital disclosure has
increased during sample period. It also implied that intellectual capital disclosure significantly differed between the sample
companies. As process of harmonization of accounting standards is marching ahead and there is urgent need for transparency in
terms of intellectual capital in the financial statements of the companies.

555 Impact of Retirement on Financial Behavior among Retired Persons
Narayan Kayarkatte, MSNM Besant Institute of PG Studies knarayanb@gmail.com

Retirement implies leaving active productive activity or withdrawing from employment. The major problem that bugs after
retirement is financial insecurity. If that problem is handled and tackled well, major problems related to retirement get solved. The
paper looks in to the impact of retirement on financial security feelings, savings and spending habits of retirees. It was found that
the saving habit of retirees continues well even after retirement where as there is drastic drain in their spending except for
maintenance of health. The retirees prefer pension schemes over the reverse mortgage. Majority of retirees lacked professional
financial planning.

604 Impact of Capital Structure and Turnover Ratios of Shareholders’ Returns

A Gayathridevi, Mangalore University gaydevi@yahoo.com

T. Mallikarjunappa, Mangalore University, tmmallik@yahoo.com
Finance literature has recorded that the capital structure impacts the return on shareholders equity (RSE). Operating cycle of a
business has a direct impact on the profitability of the business. Turnover ratios determine the number of times the operating cycle
repeats in a financial year. Higher the turnover ratios lower the operating cycle time. Therefore, higher turnover ratios will have
positive impact on the RSE. This paper examines this issue by taking the various financial ratios of NIFTY companies in India as
the independent variables and the RSE as the dependent variable.

644 Firms’ Financial Performance and Human Resource Accounting Disclosure

Hitendra Shukla, Dayalbagh Educatinal Institute shukla.hitendra@gmail.com

Nidhi Sharma, Dayalbagh Educational Institute, drnidhisharma@ymail.com
Human resource accounting is the process of measuring & reporting the human resource of an organization. The study suggests
that there is existence of an inverse relationship between the performance metrics (ROA) of a firm and its level of Human
Resource Accounting Disclosure. This is not surprising because, return on assets (ROA) indicates a company’s overall
profitability. This will motivate companies to provide relevant information to investors and stakeholders regarding investment in
human capital which is not reflected on the balance sheet.
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Session: Inventory Management (1 E4)
Session Chair: Rangavajhala Venkateswarlu
GSIB, Gitam University

228 Application of Modern Technologies of Inventory Control

Anand Poojary, Jain University anand.poojary@syngeneintl.com

T. Manjunatha, Bapuji Academy of Management & Research, tmmanju87@rediffmail.com
An inventory control system is a process of managing and locating materials in an industry. The term inventory control system
also refers to the software components. Inventory control system is a systematic way of recording the material flow which will
ultimately benefit industries.Modern advanced inventory control systems depends upon Barcodes and RFID’s(Radio-Frequency
Identification tags) to provide automatic identification of inventory objects.An inventory control system is a set of hardware and
software based tools that automate the process of tracking inventory. This paper helps us to analyse the strengths of modern
technologies of inventory control to benefit the industries.

289 Optimization of Inventory and Streamlining the Process Flow by Modified Kanban
Biswajit Roy, Symbiosis Institute of Operations Management rbiswajit.in@gmail.com

This paper presents the situation where a modified Kanban has been introduced. The modified version has been designed for such
industries where the production runs on demand pull system (e.g. - Automotive, Tier suppliers etc.). Here due to the high demand
fluctuation the conventional KANBAN system is unfit, results high inventory buffer and carrying cost (Generally more than 25%
of inventory value).To optimize the inventory level by modified KANBAN system, a dashboard has been designed through a
proposed algorithm, which has reduced the carrying cost by 21.5% and average inventory to 42.73% from the existing level.
Therefore it is relevant.

420 An Inventory Model for Time Dependent Quadratic Demand and Weibull Rate of Deterioration

Rangavajhala Venkateswarlu, GSIB, Gitam University rangavajhala_v@yahoo.co.in

R Mohan, College of Military Engineering, mohan_rayappan@yahoo.com
An order level inventory model is formulated for deteriorating items when the demand rate is assumed to be a quadratic function
of time and time — dependent deterioration. It is assumed that the deterioration rate follows two-parameter Weibull distribution.
The model is then solved for optimal solution to minimize the total cost per unit time of the inventory system. A numerical
example is taken to discuss the sensitivity of the model. The effect of changes made in various parameters is studied.

782 Modelling & Analysis of Multi-echelon Inventory System with Two-stage Trade Credit

Seelam Krugon, AICTE, NBA seelamkrugon@gmail.com

Dega Nagaraju, VIT University, deganagaraju@vit.ac.in

Yerra Narendra Babu, AICTE, NBA, narendra.yerra@gmail.com
Due to globalization of market and increased competition organizations adopt trade credit policy to boost sales promote market
share and reduce on-hand stock levels As a result trade credit financing plays an important role as it can serve the source of
business financing after bank or other financial institute in business transactions In commercial practice the supplier usually offers
a credit period to the retailer such that it allows the retailer to raise the flexibility in capital allocation Supplier-retailer inventory
system with multiple items is studied where the supplier provides an interest-free credit period for the retailer to compensate.

Session: Stock Market-11 (1 E5)
Session Chair: Thadavillil Jithendranathan
University of St. Thomas

20 Derivative Trading Activity and the Underlying Asset Returns and Volatility

Thadavillil Jithendranathan, University of St. Thomas T9QJITHENDRAN@STTHOMAS.EDU
Since the introduction of derivative securities in India there is a considerable shift in trading volume from the spot to the
derivative markets. This paper studies the effects of options and futures trading volume on the underlying stock index and selected
individual stocks using a Generalized Auto Regressive Conditional Heteroskedasticity (GARCH) framework. Results indicate that
the excessive trading volume in the derivative markets has a strong negative effect on the stock index returns, but not in the case
of individual stocks. The option trading volume has a negative impact on the volatility of the underlying asset.

155 Test of Momentum Investment Strategy: Evidence from Indian Stock Markets
Nehal Joshipura, Alliance School of Business, Alliance University nehal.joshipura@alliance.edu.in

This paper documents momentum returns by using momentum investment strategy-an investment strategy based on buying past
winners and shorting past losers. According to weak form of EMH, no investment strategy based on past data can generate
superior returns. However this study finds momentum profits and an evidence against weak form of market efficiency using
sample of large and liquid stocks-constituents of CNX 100 index. Results of the study are consistent with Jegadeesh & Titman
(2001). In addition, the study provides an evidence that presence of momentum returns is not just compensation for risk of
investing in small and illiquid stocks.
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368 Impact of Inflation, GDP and Interest rate on Stock Market Returns in India

Anand Patil, Alliance School of Management anandp7@gmail.com

Venkata Mahendra Prasad, Alliance Business Academy, venkatamahendraprasad@gmail.com

Kausar K, Alliance Business Academy, kausar.kallur@gmail.com
The study aims to find the relationship between Gross Domestic Product Growth Rate, Inflation Rate and Lending Interest Rate on
Sensex Performance. The study revealed that there is no significant relationship between the GDP Growth Rate, Inflation Rate &
Lending Interest Rate on Sensex Returns.

406 Revisiting “Sharpe Ratio” for Portfolio Creation: A Study of Indian Stock Market

Yamini Karmarkar, Devi Ahilya University ykarmarkar@gmail.com

Komal Ramchandani, I11PS, DAVV, komalramchandani.iips@gmail.com

Varun Patel, I1PS, DAVV, varunpatel.iips@gmail.com
Portfolio creation for optimum returns has been a topic of interest since long time The traditional Sharpe ratio provides one
effective tool It presumes that the performance of the securities in a portfolio is affected if the securities are correlated with each
other. This paper attempts to test whether correlated securities in Indian Stock Markets can be used to create optimum portfolios
Modifying this assumption we created three different portfolios from Sensex stocks and studied the similarities in risk and return.
Applying Sharpe Ratio Correlation and ANOVA we conclude that the portfolios can be effectively made with correlated
securities.

522 Comparison of Portfolio Analysis with Sensex and Nifty Companies

T. Manjunatha, Bapuji Academy of Management & Research tmmanju87@rediffmail.com
Portfolio theory deals with building of efficient portfolios. Investors in the capital market prefer portfolio with least risk for a
given level of expected return. The present paper attempts to find out the efficient portfolios based on the Sensex and Nifty
companies. The results shows that while the Sensex stocks portfolio return decreases and risk increases, the Nifty stocks portfolio
return increases and risk decreases as we add more number of stocks into portfolios. Therefore, | conclude that more efficient
portfolios can be built with Nifty companies than with Sensex companies.

Session: Higher Education (1 E6)
Session Chair: Rahul Kulkarni
Smt.S.M. Agrawal Institute of Management

405 A Study of ORS and OC among the Faculty of Higher & Tech Inst. of UP & Punjab

Afroze Nazneen, Innocent Hearts Group of Institutions ufrose2kids@yahoo.in

Nachhattar Singh, Punjab Technical University, advisor.vcptu@yahoo.in
The present research aims to study the Organizational Role Stress and Organizational commitment . 165 faculty from Higher &
Technical Institutions of UP and Punjab were used as respondents to find out the level of Organizational Role Stress and
Organizational Commitment. The Result shows that faculty members of Punjab are more Stressed but less committed than their
UP counterparts. The relationship between various dimensions of Organizational Role Stress and organizational commitment
were also explored in both the groups.

595 Higher Education in India: Issues and Concerns

Onkar Bagaria, Birla Institute of Technology & Science bagaria.omkar@gmail.com

Arya Kumar, Birla Institute of Technology & Science, aryakumar@bits-pilani.ac.in
Indian Higher education sector is growing at a very fast pace, with the introduction of the private university concept, hundreds of
universities, colleges has opened up within last few years in the name of autonomy. These have been planned without keeping in
mind the demand of the industry and role the higher education is going to play in the economic development of the country.
Capacity of various colleges is underutilized with lakhs of seats vacant. The paper critically reviews the 12th five year plan, issues
and concerns which have arised due to the policy of massification of education.

650 Business Process Re-engineering for E-governance of North Maharashtra University

Rahul Kulkarni, Smt.S.M. Agrawal Institute of Management aim.rahul@gmail.com

Pramod Chaudhari, M J College, prchaudhari58@yahoo.com

Rajendra Waghulade, D N C V P College, rbwaghulade@yahoo.co.in

Anil Sarode, North Maharashtra University, Anil

Arvind Chaudhari, PO Nahata College, anc.chaudhari@gmail.com
Educational E-Governance is the use of information and communication technologies by students, teachers, administrators and
society at large with the aim of improving information and service delivery & encouraging stakeholders’ participation in the
decision-making process and making university effective in providing information, improving processing efficiency and
facilitating transactions. Business Process Re&#8208;engineering is fundamental rethinking and radical redesign of business
processes to bring about strong improvements in performance. BPR is needed in the university where we have to implement e-
Governance. In this paper we discuss various business process re-engineering phases associated with eGovernance
implementation in North Maharashtra University.
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785 Measures to Enhance Indian Competitiveness in Higher Education
J K Goyal, Jagan Institute of Management Studies jkgoyal@jimsindia.org

This paper explores the reasons due to which the higher education in India has failed to make any qualitative impact in global
comparisons. While on the one hand, Indian policymakers are being praised for their farsightedness in avoiding global depression
and ensuring a smooth 7-8% per annum growth in such times when most of the developed world was / is reeling under falling
employment and income phase; on the other hand, no Indian university or institute finds a place among the top 100 universities of
the world. The paper traces the growth of higher education in India since Independence and the impact of the more recent
emphasis on access, equity and quality as enunciated in the 11th Five-Year Plan.

799 Improving Quality of Management Education — Some Policy Issues

Vipin K Dewan
The rapid expansion of Management Education in the past decade has led to an alarming decline in the quality of management
graduates. Studies have pegged their employability at less than 25 %. A fact, often taken lightly, by the regulatory authorities is
the lack of competent faculty at the institutes offering management education. This paper suggests a change in the focus of the
regulatory process from ‘Physical Infrastructure’ to ‘Academic Infrastructure’ and evolves a methodology to evaluate the
academic capability of the institution to deliver an acceptable standard of management education.

Session: Web-based Marketing (1 E7)
Session Chair: Selvarasu Appasamy Mutharasu
Annamalai Univaersity

168 Assessing Online E-Marketing and Disposal in Neyveli Lignite Corporation Limited

Ramamoorthi Jayaraman, Annamalai Univaersity ramramamoorthi@yahoo.co.in

Selvarasu Appasamy Mutharasu, Annamalai Univaersity, aselvarasu@gmail.com
Marketing function per se is undergoing a shift in managing transaction in a transparent e-marketing way [Robert J Kauffman et
al., 2004] especially in Indian Public Sector Undertakings [PSU] [Kristy E. Reynolds et al., 2007]. The effectiveness of e-
marketing and disposal system of scrap and purchases in PSUs namely NLC Ltd have been described. E-auction offers, time of
auction, experience, security deposit [EMD], basic rate per unit, allotment of bid, acceptance of bid; payment and delivery of
successful bids have been studied for select items in over a period of three to five years.

384 An Empirical Study on e-buyer Traits in Tier Two Cities

Anupriya Kaur, Jaypee University of Information Technology kauranupriya@gmail.com

Saiyyam Takkar, Jaypee University of Information Technology, saiyamtakkar@gmail.com

Prashant Khatri, Jaypee University of Information Technology, juitprashant@gmail.com
A noteworthy facet of the booming online retail industry in India is the role of non-metros. This study makes an empirical analysis
on the presence of pertinent consumer traits i.e technology readiness and consumer innovativeness which are vital for adoption of
online shopping practices in consumers. Based on a representative sample from two tier two cities Jalandhar and Kanpur; the
study employs cluster and ANOVA analysis to discern the buyer characteristics and the implications thereof. It is expected that
this paper would provide meaningful insights and direction to academicians practitioners and policy makers engaged with internet
marketing.

438 Issues Affecting Online Purchase- A Study of Risks and Benefits

Priyanka Sinha, Indian school of Mines sinha.priyanka09@gmail.com

Saumya Singh, Indian school of Mines, saumya.ism@gmail.com
India has third largest number of internet users in the world which is around 121 million but only 8-10 million of them shop online
Looking at retail category India has a reach of 59 which is much lower than world average of 72 but on the same side travel
products has a reach of 44 which is above world average 40 It is hence evident from the data that reluctance to shop online varies
with product category This research attempts to analyse perceived risks and benefits of online shopping to find changing role of
dominating factor with changing product category.

688 Application of Social Network Analysis in Marketing: A Review of Literature
Salil S, T K M Institute of Management findsalil@gmail.com

This paper reviews the use of social network analysis in the functional area of marketing.Social network analysis is an
interdisciplinary research area used to exam=ine and visualise the structure of entities and communities. It is widely used in social
sciences, mathematics, and communication. Companies have become increasingly interested in understanding social network of
customers. First, the paper highlights the historical development of social networks and its description. Second section of the
study considers leading journals in marketing and presents a review of literature. Finally, it attempts to provide a future research
direction of Social Network Analysis in marketing.
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Session: Learning (1 E8)
Session Chair: Luvai Motiwalla
U MASS Lowell

6 Adoption of a Micro-learning System

Luvai Motiwalla, U MASS Lowell luvai_motiwalla@uml.edu

Peter Bruck, University of Salzburg,Austria
Despite the tremendous growth of mobile devices m-learning is still not very popular with users or a priority application for the
telecom operators We believe that micro-learning content with high levels of interactivity plays a key role in m-learning success
both in terms of knowledge retention and user satisfaction we have started an exploratory field study with several hundred real-
world users and students using KP in three different countries We are combining two system evaluation models namely
Technology Acceptance Model TAM and Uselearn a usability engineering approach for this field study Preliminary results will
be presented at the conference.

585 Ants — A KMS for Competency-based Curriculum Sequencing in E-LMS

Priya Dharshini Arunachalam, K C T Business School pridha@gmail.com

Chandrakumaramangalam S, Anna University, ckmaucbe@gmail.com
E-learning is a Knowledge Management concept where content creators have to arrange a set of learning resources, to present
them in a clear way to the learners. Course materials are basically divided into reusable parts called Learning Objects; ordered set
of LOs - sequence, this process - LO sequencing. In this paper, Metadata and competencies are used to define the relationships
between the LOs. Hence this sequencing problem is called as Constraint Satisfaction Problem. Evolutionary algorithms are used
to solve. Here, Ant Colony Optimization is being proposed. A model is being built and tested, which gives an optimized solution.

663 Upgrading Qualifications / Learning of Teachers Through Faculty Development Programmes

Gunjan Bhatnagar, Hindustan Institute of Technology and Management gunjanbhatnagar.hitm@sgei.org

Shalini Sharma, Sharda University, Shalini.pl@gmail.com
Teachers are pivotal in learning teaching process and they play catalytic role in the carrier of students But scholastic and
knowledgeable teachers with high expertise are scarce now-a-days Institutions naturally recruit from available supply pool The
knowledge gap has to be filled up through FDP after recruitment Paper focuses on the impact of such programs on qualification
profile of trainees One educational group of northern India has taken initiative for such training programs The group has recruited
experienced faculty for conducting such FDPs and orientation courses for in-service as well as for aspiring teachers to manage
educational service.

680 Optimising Organisational Growth Through Technology Tools of Learning

Bhavani Harikrishnan, Bangalore University bhavani.harikrishnan@gmail.com

Muralidharan Harikrishnan, Bangalore University, Murali.h@gmail.com
This empirical study looks at the use of tools and techniques of learning as strategic tool for long term growth of organisations
The impact of the strategic use of tools and techniques on the Overall Business impact, Market reflex and Business efficiency has
been studied with a sample of 500 respondents from ITES and Education Industry through business efficiency model that has been
developed. The path that is suggested for organisations is to engage as learning organisations by inducting the tools and
techniques of learning to generate and garner the knowledge outputs of such tools and techniques of learning.

30



2 A January 7, Monday, 9:20-11:00 AM
Session: Strategy-1 (2 Al)
Session Chair: Panduranga Venkataramulu
Central University of Karnataka

143 Strategy Preceeds Structure vs Structure Preceeds Strategy for Purchase Decision

Srivalli Jandhyala, INTUH srivallisrivalli7@gmail.com
India is seventh largest country second in population and one of the leaders in terms of trading retailing exporting and importing
in the world retail management involves understanding consumer behavior in a way that drives them to purchase supplier products
Different retailers have identified implemented their different strategies and structures in attracting and making urban consumers
to be their family The present paper derives whether strategy precedes structure or structure precedes strategy in attracting semi
urban consumers, which are the factors that influenced consumer behavior in visiting retail stores in semi urban areas in India.

229 An Empirical Analysis of Options Trading Strategies

Panduranga Venkataramulu, Central University of Karnataka pvpatti@gmail.com
One of the main attractions for trading in options is the leverage involved. Usually speculators trade in the options market rather
than averse investors. Derivatives are very good instruments in minimising the risk. Options trading strategies are available for
bullish, bearish and volatile market situations. Normally individual investors do not use these option strategies, they trade based
on calls, but one may not get the call in the desired stock. An attempt has been made in this paper to demonstrate how an
individual investors can profit from options trading strategies with specific reference to select IT stocks.

290 Strategies and Policies for Collection and Transportation of Biomedical Waste

Chitralekha Kumar, Welingkar Institute of Management Development & Research chitralekha.kumar@welingkar.org

Pallavi Laveti, Welingkar Institute of Management Development & Research, Pallavi.laveti@gmail.com

Siddhesh Haldankar, Welingkar Institute of Management Development & Research, Siddhesh.haldankar@gmail.com
Present paper is an attempt to highlight various ways for collection and management of biomedical waste BMW in and around
Mumbai region in Maharashtra India Healthcare workers sweepers ward boys nurses and even the doctors were interviewed to
find out the challenges associated with BMW Their experiences have been analyzed to identify strategies that would lead to better
ways for collection and management of BMW SPSS version 20 has been used for statistical analysis The researcher has also made
an attempt to create awareness about the effective means for collection and transportation of BMW in the 28 hospitals.

300 Service Efforts and Strategies of Venture Capitalists —A Study
Malladi Phaneendra Shiva Kumar, Food and Agri Business School malladichanak@gmail.com

Venture capital is a distinguishable financial service that many small businesses benefit from at different stages of their growth
and development. It can also be highlighted that, as the venture capital market has globally matured, the organizational structure
of venture capital companies today have increasingly growing more professional, hierarchical, and similar to that of other
professional services organizations and increasing their efforts in marketing their financial services effectively to not only for
attracting potential entrepreneurs but also to gain their satisfaction. The present study focuses on different strategies adopted by
VC firms to differentiate themselves through their service offerings(VAS).

448 Fundamental Analysis Strategy - A Study with Reference to FMCG Stock

Zabiulla, Sambhram Academy of Management Studies wasimzabi@yahoo.co.in

Geetha S, Administrative Management College, geethasalageri@gmail.com
If an investor had impeccable information and insight about dividend and stock prices over subsequent periods he would do well
on his way to get riches However these can only be estimated but not predicted with certainty these values are primarily driven by
the performance of the company,industry and socio-economic forces in this regard the present study attempts to examine the
fundamental analysis of FMCG stocks in the Indian capital market using the Economy-Industry-Company framework the study is
based on the stock that constitute S&P CNX FMCG Index for the recent 5 years period that span from 2008-2012.

Session: Indian Industries-11 (2 A2)
Session Chair: Sai Chittaranjan K
Sri Sathya Sai Institute of Higher Learning

142 Comparative Situational Analysis of Business Process Outsourcing Industry

K. Prabhakar, SRM University prabhakar.k@ktr.srmuniv.ac.in;

T. R. Yeshwanthi, Loyola College, yeshwanthi30@gmail.com
This paper examines the growth of business process outsourcing industry in India with focus on issues and challenges in human
resources issues. Primarily, the definition is provided and different research reports are examined from a sociological and human
resources viewpoints. The human resources issues are unique to the BPO industry. Its work force is relatively young and highly
paid compared to other jobs and the industry is growing; the job dissatisfaction is growing and attrition rates are alarming. What
makes the industry different? What are the research findings with respect to different time periods?
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280 Characteristics of Outstanding Companies with Sustained Growth and Profitability

Sai Chittaranjan K, Sri Sathya Sai Institute of Higher Learning saichittaranjan@gmail.com

Sai Giridhar B, Sri Sathya Sai Institute Of Higher Learning, dr.saigiridhar@gmail.com

Srinivasa Rao U, Sri Sathya Sai Institute Of Higher Learning, usraosssihl@gmail.com
Using the financial data of the companies available with the Capitaline database, four screens; minimum sales CAGR of 15%,
minimum RONW of 15% for the period, and no negative sales growth or negative profits in any year during the period of the
study (1991-2010) - were employed to identify outstanding performance companies in the Indian two-wheeler automobile
industry. The findings of the study are significant in understanding the strategies deployed by outstanding companies to achieve
sustained growth and consistent profitability in the long term and ensuring higher value proposition to all its stakeholders.

371 Causal Relationship Between Performance of Indian Manufacturing and Energy

Shivani Jaswal, Amity University, Noida 310861@soas.ac.uk

Japneet Kaur, kaur.japneet91@gmail.com

Keerti Singh, Amity University, Noida, keertisingh.63@gmail.com
Economic development has often been associated with the performance of the manufacturing sector.Current slowdown of Indian
manufacturing has been the center of economic debate. This paper dwells into the complexities of the Indian manufacturing sector
highlighting its relation with the power sector.The study emphasizes that sluggish performance of manufacturing is attributed to
the retarded growth of Indian power.Due to the insufficient energy resources,growth of Indian manufacturing has faced
tremendous challenges. The study recommends that higher productivity in the power sector through lowering transmission losses
and increasing investment in renewable sources may act as a stimulus for both:India power and manufacturing sector.

388 Digital Consumer Industry
Poonam Kumar, Asia Pacific Institute of Management poonamkumar123@gmail.com

There are several attractive attributes of Internet to not only e-customers but also companies on time and money saving,
communicate, convenience, easy accessibility, selection from a wide range of alternatives, and the availability of information for
making decisions and all marketing activities can be performed via the Internet efficiently. In the era of globalization, companies
are using the Internet technologies to reach out to valued customers and to provide a point of contact 24 hours a day, 7 days a
week. E-commerce and e-marketing are the two important terms in the new Internet-based business domain. E-commerce can be
defined as a way of conducting business by companies and customers performing electronic transactions through the Internet. E-
marketing, (also known as Internet Marketing, Web Marketing, and Online Marketing etc.) can be defined as the promotion of
products or services through the Internet whereas; e-tailing can be defined as selling products and services by using the Internet.

690 Impact of Industrial Development on Social Growth in Indian States

Jonardan Koner, National Institute of Construction Management and Research koner_123@yahoo.com

Avinash Purandare, National Institute of Construction Management and Research, profpurandare@yahoo.com
The study attempts to draw a relationship between Industrial development and social growth in Indian States. It further tries to
determine the magnitude of the impact of Industrial Investment on social indicator. The study uses panel regression technique to
measure the impact of Industrial Investment on social growth indicator i.e state-wise Mortality Rate per Thousand Population
MRPTP. Panel regression technique helps incorporate both the cross-section and time-series aspects of the dataset. The
conclusions of the study are that Industrial investment has a desirable impact on social development and that the impact is
different for different states in India.

Session: Finance-3 (2 A3)
Session Chair: Kuntluru Sudershan
Indian Institute of Management

363 Importance of Financial Literacy among Marginalised Women

Gowri Muthukumar, Bharathiar University gowri@grgsms.com
In a booming economy such as India it is imperative for its citizens to be financially adept. Spreading financial literacy among the
citizens of India has become the national strategy of our government. And in particular enhancing financial literacy among women
has to be concentrated. This paper deals with the factors which influences the financial literacy of marginalised women and to
develop a conceptual model. Financial Literacy among Marginalised Women would provide valuable insights into how women,
and in particular, marginalised women, gain access to and make sense of financial information.

379 Financial Instruments: Challenges in Measurement and Reporting

Kuntluru Sudershan, Indian Institute of Management, sudershan@iimk.ac.in
Financial instruments Fls are any contracts that give rise to financial asset to one organization and financial liability or equity to
another organization It was pointed out that lack of transparency in measurement and reporting of Fls by banks was resulted into
collapse of global financial markets in 2008 In India AS 30 31 and 32 and under IFRS IAS 32 39 IFRS 7 and 9 deal with Fls This
study evaluates and examines impact of IFRS on measurement and reporting of Fls of Indian banks The results found that IFRS
will increase volatility in income statement and equity.
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425 Granger Causality in CAPM

Mihir Dash, Alliance University, mihirda@rediffmail.com
At the heart of CAPM lies the concept of systematic risk. The systematic risk of a security is that component of the total risk of
the security that is explained by market risk. This study investigates the econometrics of the CAPM. In particular, it analyses
Granger causality from market returns to security returns, the absence of which would weaken the significance of beta, and
undermine the foundations of the CAPM.

426 Reverse- Engineering Market Portfolio

Mihir Dash, Alliance University, mihirda@rediffmail.com
The market portfolio plays a pivotal role in asset pricing. Sharpe proposed a model for the market portfolio based on optimizing
the excess expected returns to total risk. Unfortunately, empirical studies using Sharpe's model in the CAPM explain asset
expected returns only to a moderate extent. The present study proposes a model for the market portfolio which maximally explains
expected returns of assets, under a given asset pricing model. This construction is compared empirically with Sharpe’s model on a
sample of stocks from the NSE, in terms of efficiency, equilibrium, R2, and market anomalies.

589 Integrated Reporting: Opportunities and Challenges

Abokali Aye, Gauhati University, abokaliayemi@gmail.com
In this fast changing world, with the advent of globalization and technology, reporting of financial statement has progressed much
with time. Currently, the issue of integrated reporting has gained momentum in the face of changing and ever growing business
environment. Many companies around the world are publishing integrated reports with available guidelines on environmental,
social and governance. This paper studies the opportunities and challenges of integrated reporting in a broad perspective and how
sustainability can be achieved through integrated reporting.

Session: IT Industry (2 A4)
Session Chair: Nilay Yajnik
Narsee Monjee Institute of Management Studies

481 Cable Digitization in Under-developed Countries
Gautam Sarkar, Alliance University, gautam_sarkar@yahoo.com

Cable Digitization is undoubtedly an inevitable part of today’s broadcasting industry especially in developed countries. Similar
digitalization journey has also begun in under-developed countries (UDC) thus widening the scope of research with respect to
business model change and value chain analysis from the perspective of UDC cable industry. This paper highlights the probable
challenges of digitalization, its impact on key stakeholders and its beneficial aspect in UDC scenario. Based on literature review
and case study method analysis, the study synthesises the key influencing factors including demographic characteristics of end
customer as well as identifies potential gaps leading to future research.

495 Growth of IT Sector in India— A Comparative Study of State Level Policies

Vishnuprasad Nagadevara, Indian Institute of Management, nagadev@iimb.ernet.in

P Arun Kumar, Indian Institute of Management, arunk11@iimb.ernet.in

K Aswinkumar, Indian Institute of Management, aswinkumark11@iimb.ernet.in
Indian IT sector has grown at a rapid rate over the last decade. Karnataka and Tamil Nadu have been the leaders in the IT
segment. The growth in these states can be attributed to a variety of factors including Government policies, educational
infrastructure and other favorable causes. Karnataka was in the forefront of enacting IT policies closely followed by Tamil Nadu.
This study analyzes the factors that contributed to the growth of the IT sector in these states and the changes that have happened
over the years that has contributed to the shifts in the IT industry.

515 Determinants of ROI of IT Companies in India

Janet Jyothi Dsouza, Mangalore University, janetjyothidsouza@gmail.com

T. Mallikarjunappa, Mangalore University, tmmallik@yahoo.com
Information technology (IT) and IT enabled services (ITeS) companies have made significant contributions to the Indian
economy. This paper examines the determinants of the return on investment (ROI) of these companies. We use the financial
statements of these companies from the year 1989 to 2011to evaluate the performance. The results of the study indicate that
profitability, turnover, capital structure and liquidity ratios together determine the ROl and none of the individual ratios have
significant influence. The implication of the results is that the companies in this industry should focus on all ratios to improve
their performance.

657 The Indian IT Industry: Approaches to Sustain Competitive Advantage

Nilay Yajnik, Narsee Monjee Institute of Management Studies nilayy@nmims.edu
The Indian Information Technology industry is today facing global competition across the spectrum. The need for the industry to
move up the value chain and innovate in product and service delivery is now more than ever. This paper will discuss various
approaches which the Indian IT industry could adopt to achieve this objective and will also elucidate with examples various areas
in which the Indian IT industry could venture into to give the Indian IT industry a huge competitive advantage over other
Nations.
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669 India as a Part of BRICS: Challenges and Opportunities

Rajesh Panda, Symbiosis Institute of Business Management rajeshpanda@sibm.edu
The acronym BRIC was coined by Jim O'Neill and was named as BRICS after inclusion of South Africa in 2010. India, being a
part of BRICS economies is expected to overtake the GDP of US by 2050 to become the 2nd largest economy. However,
considering economic indicators like balance of payment, inflation, HDI etc. India’s dismal performance endangers India’s
position to retain its prominence in global economy unless proactive steps are taken to build long term social capital. The paper
emphasizes on the various economic parameters and tries to indentify various challenges and opportunities for India ahead.

Session: Quality Management (2 A5)
Session Chair: Jomon Lonappan
S.D.M. PG Centre for Mgt. Studies & Research

295 Challenges in TQM Implementation, Success Factors and Strategies

Mukulesh Barua, Girijananda Chowdhury Institute of Management & Technology mbarua@sify.com
Total Quality Management (TQM) has gained considerable acceptance amongst the industries of Assam. A critical evaluation
relating to TQM approach adopted by the industries is presented in this paper. This paper identifies the critical factors or
constructs for success of TQM. Comparison is made between manufacturing and service sector regarding the identified factors.
The challenges or difficulties faced in implementation of TQM are identified and analyzed. An attempt is made to strategize in
order to face these challenges and help the organizations in enhancing performance in terms of quality.

351 Key indicators of Hospital Quality used in a Partly Competitive Environment

Jomon Lonappan, S.D.M. PG Centre for Mgt. Studies & Research jomonlonappan@yahoo.co.in

Meera Jacob, Yenepoya University, meera_jacob83@yahoo.co.in
This study investigates the relevant planning and control components for hospitals management while the health care sector is in
the transition from not-for —profit (regulated) market competition. The key indicator of hospital quality used in the health
economics literature is the mortality rates. Productivity is difficult to measure in hospitals, so regulators & researchers typically
use a wide range of measures. We find that higher competition (as indicated by a greater number of neighbouring hospitals) is
positively correlated with increased management quality, and this relationship strengthens when we instrument with local political
competition.

563 Beyond Quiality Service Management of DTDC : Visible and Invisible
Yellappa Muniraju, Mangalore University drymuniraju_shravani@yahoo.com

Quality service management has become the critical factor in the service sector and it is necessary to create customer-delight in
the delivery of goods and service. Constant quality service is difficult in the service-oriented-economy. Customers’ expectations
and perception are going on changing, service is intangible, labour-intensive; quality-service can vary from customer to customer,
day to day, place to place, and product to product.  Against this background, in this study to explore the DTDC’s value-added-
services, sustainable-competitive-advantage, social-audit, marketing-audit functional-quality, technical-quality and its credibility,
courtesy, competence, confidentiality, responsiveness, empathy, perfection and excellence in courier service at Mangalore city
circles.

567 SERVQUAL Failure at SBM

Asifulla Attar, Davangere University asifattarmba0O5@gmail.com

Raju Javali, IMS, Davangere University, drjavaliraju@hotmail.com
Banking is one of the booming industry in Indian service sector. Many banks are coming up with innovative service to satisfy
customers and attract them towards their banks. This paper explores about the failure of State Bank Of Mysore at Harapanahalli
Davangere District Karnataka state in satisfying customers. This paper also explores about the mismanagement of SERVQUAL
(Service Quality) by SBM Harapanahalli. This paper has through illumination on how and why customers are dissatisfied from the
service of SBM Harapanahalli. This paper is an attempt of empirical research to identify the key areas in which SBM has failed to
satisfy customers.

684 Quality of Work Life: An Emperical Study

Ramya Thangavel, KLN College of Engineering ramya_klnce@yahoo.co.in

Kannan A.C., KLN College of Engineering, kannanack@yahoo.co.in
Due to changes in technology and to meet various demands of the employees and to withstand the place in the Global market the
company has to focus on employees satisfaction on major areas like job security, job satisfaction, medical facilities, canteen
facilities, rewards, ESI, etc.,. Surveys are an effective way of knowing about employees’ quality of work life in the organization.
While exit interviews are generally used, they are a delayed way of knowing the quality of work life. QWL illustrates the
“relationship between employees and the total working environment”.
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Session: Social Media (2 A6)
Session Chair: Prasada Rao
Hyderabad Business School

145 Role of Social Media in Promoting Financial Services

M. R. Shollapur, Siddaganga Institute of Technology, TUMKUR shollapur_mr@yahoo.com

Amit Mirji, Karnatak University Dharwad, amitmirji@gmail.com
India is having a strong base of young social media users (below the age of 35) numbering more than 35 million. This is a
segment that represents in many ways the customers of the future. As a result, banks will have to develop a channel and
interaction strategy that is able to address the needs of a diverse set of customers with their own set of preferences and demands.
In this paper, we examine the various connected customer strategies initiated by the financial institutions through the social media
in promoting their financial services as well as creating customer satisfaction.

231 Social Media: The Game Changers

Naga Trinadh Burra, Hyderabad Business School naga_trinadh@yahoo.co.in

Prasada Rao, Hyderabad Business School, directorhbs@gitam.in
Much has been hyped about the game-changing capabilities of social media in re-defining industries and fundamentally changing
the way we live our lives Through the individual expression and sharing of fact opinion insight or information public opinion can
be influenced and ideologically agreeable individuals tend to cluster and form communities capable of instigating collective action
or activism against an organization or towards furthering a common agenda Therefore all services should actively explore how
else they can leverage on social media to retain their competitive edge and create value in the new social media fueled
marketplace.

597 An Exploration of Antecedents & Outcomes of Trust in Social Media Marketing

Nirankush Dutta, Birla Institute of Technology & Science nirankushdutta@yahoo.com

Anil Bhat, Birla Institute of Technology & Science, bhatanil@gmail.com
Online Social Media has created a parallel universe for many by satisfying in the virtual world the human need for sociability.
Surprisingly, most consumers perceive messages received through online communities as more believable and trustworthy than
messages received through traditional media. Users actually tend to trust other community members with expertise, identity,
personal information, and even to the extent of money lending. The conference paper will discuss antecedents and outcomes of
trust with relation to Online Social Media and its marketing implications.

677 Bookmarking the Doctor: Social Media Usage Amongst Doctors & Consumers for Health

Unnikrishnan Nair, T A Pai Management Institute unnikrishnan.13@tapmi.edu.in

Vinod Madhavan, T A Pai Management Institute, vinod.madhavan@tapmi.edu.in
The study attempts to analyze the usage of Social Media by the medical practitioners their expectations and beliefs of the medium
relevance and quality of the kind of information that they find online and the potential of the medium for them to engage in a more
fruitful relationship with their patients and partners Also attempted is an analysis of the kind of receptiveness to the information
available online preference for Health care organizations and community programs with an online presence by the consumers The
gap between the demands of the consumer and the interests of the doctors are mapped.

755 Role of Social Networking Sites in Branding, with Special Reference to Travel

Charu Bharti, Asia Pacific Institute of Management charu.bharti@asiapacific.edu

Harbhajan Bansal, Haryana School of Business, hbansalhsb@gmail.com

Ashu Jain, Amity International Business School, Amity University, ajain3@amity.edu
The main objectives of this empirical study have been to determine the bank-wise comparison among the customers usage of
internet banking services by using one-way Anova and to evaluate consequent impact of the Internet Banking Service Quality on
the Customer Satisfaction through Multiple-Regression statistical techniques. Anova results depict that there is no significant
difference in facilities determining the customers’ usage of internet banking services of Public-sector, Private-sector and Foreign
Banks in India. The Regression measures have indicated that Responsiveness, Security/Privacy and Site-Aesthetic are influential
factors, whereas, Reliability and Efficiency have insignificant impact on satisfaction of the online customers.
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Session: Leadership-11 (2 A7)
Session Chair: Suriyaprakash C
Jansons School of Business

170 Influence of leadership on effectiveness: A literature survey in banking sector

Anju G.S., University BDT College of Engineering anju99927@gmail.com

J.K Raju, Davangere University
During the past few decades various researches in banking sector have been reported in the literature arena. The review of these
literatures indicates that, researchers have reported their work in isolation. The scope of this paper is to present a literature survey
in banking sector. The fields namely leadership and organization effectiveness have found importance in private/public and
various industries. However, these fields have not been addressed by researchers especially in urban co-operative bank. Further, it
was observed that researchers have not addressed the influence of organization leadership on its effectiveness. The significance of
leadership with board of directors, culture, and creativity and so on has been explored.

308 Leader-member Relationship: Influence of Personality and Leadership Styles
Suriyaprakash C, Jansons School of Business suriya.sunshine@gmail.com

A study involving 132 leaders and 357 members of a large Indian organisation was conducted to understand leader-member
relationship The objective was to find how the personality of members influenced their perception of transformational leadership
style of their leaders and if there was any correlation between the personality of leaders and that of the members Transformational
leadership model of leadership and transactional analysis model of personality were the frames of reference for the study The
results showed strong positive correlation between positive aspects of members personality and their perception of
transformational leadership and the positive aspects of leaders personality.

410 Leadership to Manage a Positive Organizational Climate

Joseph Sebastian Thekedam, St Berchmans College jsthekkedam@yahoo.com
A positive college climate does not exist by chance College climate is created and can be maintained unless an alteration occurs in
the life of the college In this study the researcher tries to find out how can a principal who is the major constituent of college
management to establish a positive climate in the midst of various hurdles.

441 Attributes of a Situational Leader: A Sri Ramcharitmanas Approach

Rajneesh Khare, Accurate Institute of Management Studies, Greater Noida khare123@rediffmail.com

Subodh Chaudhary, IILM, subodh07chaudhary@gmail.com
This paper explores and explains the traits of the situational leadership given by Goswami Tulsidasji in Sri Ramcharitmans. This
paper is based on a qualitative research methodology called hermeneutics, which are the interpretations of ancient or classical
literature (Sri Ramcharitmanas-Tulsidasji) and the review of literatures in trait leadership. Sri Ramcharitmanas is considered as a
marvelous epic however, management does not seem to be a popular subject of analysis from the Sri Ramcharitmanas although it
contains many principals of management. The purpose of the paper to identify the traits of a leader in any situations.

Session: Innovation (2 A8)
Session Chair: Fawzy Soliman
UTS Business School

15 Business Excellence and Innovation: Are the Two Competing or Overlapping Cultures?
Fawzy Soliman, UTS Business School fawzy.soliman@uts.edu.au

The current legitimate debate about business excellence and innovation is that both share similar objectives. For example,
business excellence aims are to ultimately improve the financial standing and performance of the firm. This is usually being
achieved by implementation of quality improvement programs that would ultimately result in increase in sales volumes and of
course revenue.On the other hand innovation overall objective is also to improve the performance of the innovative firm and
improve its financial position by creating new products or services or even new innovative strategies and or policies and
procedures that will ultimately result in sale.

344 Product Innovation and Marketing Techniques for Low Cost Water Filters

L. N. Das, laxhminarayan@yahoo.com
To market a product efficiently, marketers should have an ample knowledge of the product and product innovation. What best can
be possible to address an emerging market in India, is the challenge for every marketer. Recently big companied like Philips,
P&G, Whirlpool are few who are either diversifying their products or giving a new look to their product through innovation. The
only solution for any type of emerging market is innovation and low cost product.Safe drinking water is a social problem in my
country where millions of population of the country unable to access the safe drinking water.
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359 A Framework of Innovation for Organizations: A Grounded Theory Approach

Shiv Shankar Tripathi, Calcutta Business School shiv.captain@gmail.com

Sadhan K De, Vinod Gupta School of Management, drskde@vgsom.iitkgp.ernet.in

Kalyan K Guin, Vinod Gupta School of Management, kalyan@vgsom.iitkgp.ernet.in
In today’s world every organization does innovation to stay ahead in the market, through whatever resources are available to it.
Despite this, many product or service innovations don’t see the light of the day. Therefore, there is a need to recognize some
common elements of innovation that make a product or service successful. For this purpose around 100 experienced executives
from 30 large Indian private sector organizations were interviewed in-depth and their responses were analyzed through the
Grounded Theory Methodology of Qualitative Data Analysis to arrive at a generalized framework of innovation for Indian
Organizations.

408 A Study of Core Values and Beliefs of Leading Innovative Organizations

S. Sai Manohar, Sri Sathya Sai Institute of Higher Learning ssaimanohar@sssihl.edu.in

Shiv R. Pandit, Sri Sathya Sai Institute of Higher Learning, shivpandit@sssihl.edu.in
Throughout human history, innovation has been widely regarded as the most powerful tool for stimulating economic growth and
for improving the quality of life of people. The current economic slowdown and the increasing competitiveness among companies
around the globe has pushed innovation to become the driving force for development and growth. A healthy innovation culture
ensures sustained and continuous growth trajectory for an organization. The authors investigate the role of core values and beliefs
of executives in leading innovative companies in India and abroad on how they go about building a unique innovation culture.
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KHT School of Management

246 Personality Traits and Performance in Job Interviews
Shabnam Priyadarshini, Institute of Management Technlogy shabnamp@imthyderabad.edu.in

Research in developed economies has demonstrated a relationship between personality characteristics and performance of
applicants in job interviews. The objective of the present study was to examine the influence of personality traits on the outcome
of job interviews in the Indian context. MBA students who were appearing for various job interviews participated in the study as
subjects. Discriminant analysis was applied using Big Five personality traits, locus of control and self-monitoring as independent
variables to predict the outcome of the interviews. Results show that extraversion, openness to experience, self-monitoring and
locus of control were strong predictors of success.

268 Workforce Analytics Approach: An Emerging Trend of Workforce Management

Jyotiranjan Hota, KIIT School of Management jyotiranjan_h@yahoo.com

Debjani Ghosh, KIIT School Of Management, debjani.ghosh79@gmail.com
Workforce management is always a challenge for organizations of all sizes.Proper workforce planning to evaluate ability and
utilization of workforce provides strategic intent of organizations through the usage of Workforce analytics.Workforce Analytics
can measure efficiency of workforce, provides correct information for decision making and improve the productivity of firms
through identification of the loopholes of the workforce management processes. This paper discusses workforce analytics tools as
best of the breed practices of workforce management .The paper also discusses the scopes and benefits of using Workforce
analytics tools as an aid of workforce planning.

299 An Empirical Study on the Role of Employee in Value Creation

Daniel Rajkumar M., SRM University mdr32000@yahoo.com

A. Anbu Z, Srm University, anlak_a@yahoo.com

R. Vidhya Z., SRM University, vidhyaramesh91@gmail.com

Emmanuel Attah Kumah, All Nations University College, Emmanuel

M. Nisha Z, Anna University, nishasival990@gmail.com
The focus of this paper is specifically the role of employee in value creation which integrates the concepts of value creation and
lean manufacturing into a theoretical framework Lean manufacturing is one of them to thrive in such an environment Lean is the
latest buzzword in today’s industry It is a philosophy as well as a set of methods for dramatically reducing time from customer
order to building and shipping product Lean manufacturing is a systematic approach to identifying and eliminating waste non
value-added activities through continuous improvement by flow of product at the pull of the customer in.

358 Sales-training Effectiveness: Literature Review and Conceptual Framework

Komal Das, HITM komal1316@gmail.com

Ashwani Upadhyay, GLA University, ugetashwani@gmail.com

Subrata Das, HXST, Mathura, skdass@rediffmail.com
Salesforce skill enhancements serve primary rationale for organizations to invest in sales training as salespeople face sophisticated
and knowledgeable customers. Paper builds narrative and chronological review of five decades of sales training, records
significant changes and developments in evaluation and effectiveness. Several research gaps were identified especially in the areas
of performance improvement for managers, learning adoption and trainees’ perceptions. Paper closes with some observation on
effectiveness aspects and emphasis on several specific areas for further research were identified. Additionally a conceptual
framework is proposed to get insight on influence of sales training characteristics and evaluation on organizational value.

378 Innovative Multimodal Biometric Technique for Monitoring HR Practices

Suhan Shetty, Visvesvaraya Technological University nsuhanshetty@gmail.com

Deepak Kumar, Visvesvaraya Technological University, deepak.kr246@gmail.com
The greatest concern of an Organization is its human resource and therefore an effective method of managing it is its prime need.
Human Resource management deals with the effective utilization of human resource and can be defined as the art of procuring
developing and maintaining competent workforce to achieve the goals of an organization in an effective and efficient manner. In
this paper we deal about the safety and welfare aspect of the Human Resource and have proposed a system involving crowd
sourcing multimodal biometric techniques and threat database which will help curb and prevent unauthenticated and illegal
activities.
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Session: Banking-111 (2 B2)
Session Chair: Narinder Bhasin
Axis Bank Limited

301 Electronic Payment Systems - New Innovation in Banking Technolgies

Narinder Bhasin, Axis Bank Limited dr.narinder.bhasin@gmail.com
Payment and settlement systems is a fast growing area witnessing rapid innovations spurred by market forces as well as
technology . We need to bring in the best practices and products of the world to India but we should adapt them to our
environment and conditions In particular we should focus on reducing costs and improving literacy about payment products and
systems And as we shift from a largely cash based economy to a less cash based economy we need to grapple with the monetary
policy implications of this transition.

302 Managing Efficient Customer Services in Competitive Banking Indsustry

Narinder Bhasin, Axis Bank Limited dr.narinder.bhasin@gmail.com
Indian Banking Industry consisting of public sector banks , foriegn banks , old provate sector and new geenration private sector
banks . There is a huge competition among the banks and new generation banks like Yes Bank ,Indusind and Kotak bank are
paying higher rate of interest on savings banks ranging from 6% to 7% where as other banks are paying 4% posing huge
challenges for the retention of customer and deposits . There are many such challenges Indian banking industry is facing to
provide efficient customer services.

530 Retail Lending by Indian Banks: Recent Trends and Implications

Subrahmanya Kumar N., Srinivas Institute of Management Studies nskumar81082@gmail.com

T. Manjunatha, Bapuji Academy of Management & Research, tmmanju87@rediffmail.com
Commercial banks in India were traditionally concentrating in extending credit to industry and commerce. Their role in meeting
credit needs of individuals was limited. In recent years, however, commercial banks in India have started lending money to
individuals for various purposes. The share of retail loans in the aggregate credit of commercial banks was 21.9 percent in 2004,
24.1 percent in 2005 which has decreased to 19.0 percent in 2010 and18.5 percent in 2011. The paper brings out the recent trends
and implications for growth of retail lending in Indian commercial banks.

531 Relationship Between Emotional Intelligence and Service Quality in Banking Sector

Meena Prabha, Anna University meenaprabhaa@gmail.com

Jothi Murugan, Anna University, jothimurugan.t@gmail.com
Service quality has earned widespread concern and focus in all the service sectors. It mainly depends on understanding of what
customers expect and what is delivered to them. People related factors are highly dominating and influential, since the interaction
between the service provider and customers are at the core of the service experience. This study emphasizes the important role of
managing behaviour and emotions in the delivery of quality service. This study attempts to identify strategies that can be adopted
by banks as they assist their employees in dealing with the realities of emotional labour as whole.

584 Procedures to combat money laundering from banks perspective

Surendran Sundarakani, Sathyabama University suyambu1980@gmail.com
Real estate is a noteworthy part of an investor's pie. It has the nature of appreciatingfundamentally except in times of severe
economic downtrends.Recently real estate has graduallywidespread as speculating investment. Purchase of more than one
property for the purpose of asset is becoming more popular. This era has witnessed enormous off-take in the real estate sector with
the increase in incomes.There are abundant factors which will shape the price of real-estate and they are segmented regionally.
Hence real-estate industry plays a vitalrole in the counties economy.

Session: Brand Management-I11 (2 B3)
Session Chair: Anuja Pandey
All India Management Association

390 Service Quality Perceptions - An Empirical Study of Service Performance, Customer Satisfaction and Purchase
Intention in Retail Units

Vaijayanthi Panchanathan, Sastra University vaijayanthi@mba.sastra.edu

Shreenivasan Ananthan, Sastra University, shreenika@mba.sastra.edu

Devi N, Sastra University, devo0@gmail.com

Shridharani S, Sastra University, Shridharani
The purpose of this paper was to establish the relationship between service quality measurement in terms of SERVPERF scale
dimensions and customer satisfaction and purchase intentions in the retail sector. Specific focus to confirm the mediatory role of
customer satisfaction in purchase intention has been done. Correlation and regression are applied to confirm the influence of
SERVPERF dimensions namely Responsiveness, Assurance, Empathy, Tangibles and Reliability on customer satisfaction and
purchase intention in the retail sector. Implications for practice and further research have also been indicated.
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527 Corroborative Co-branding in Credit Cards

Ashwin Kumar Shanmugavel, Sri Krishna Arts and Science College ashwinkumar1086@yahoo.in
Co-branding is a wide approach used by retailers in an attempt to shift the positive association of the allies” brands to a newly
formed composite brand. This study examines the outcome of co-branding strategies followed by two heterogeneous trading allies
for a single product. This study reveals that co-branding is a win/win policy for co-branding partners. Although low equity brands
may promote most from co-branding, high equity are not denigrated even when matching with a low equity allies. Co-branding
policy may be indispensable in exploiting a product performance or in introducing a new credit card with a new label.

687 Parent Brand Association and its Influence on Brand Extension

Anuja Pandey, All India Management Association apandey@aima.in
Brand association is a powerful concept associating the brand with imagery (expressions, attitudes, qualities, attribute, benefit,
meanings, people and trust etc) that can further enhance the image of the brand. Brand association is also seen as powerful tool
for developing positive brand relationships which can further be used for brand extension. Although the concept of brand
association is studied from many perspectives, its role in brand extension is investigated in this research. The brand association of
the two brand extension of the parent brand are mapped and analyzed in this research.

699 A Logic Model Approach to Assess the Impact of Employer Branding Programs

Deepa R, IIT Madras deepal818@gmail.com

Rupashree Baral, Indian Institute of Technology, Madras, rupashree@iitm.ac.in
Employer branding EB is an effort to communicate the firm’s employment value proposition in order to improve individual and
organizational outcomes Some of the possible individual related outcomes are Attraction Engagement and Retention A few
organizational related outcomes are Brand Loyalty Customer Satisfaction A Logic Model is a framework useful for practitioners
to implement EB as a program It is a roadmap that can be used for planning implementation evaluation and communication of the
EB Beyond communication it helps assess the impact of EB programs on individual and organizational outcomes This paper aims
to understand EB using Logic Model.

Session: Corporate Strategy (2 B4)
Session Chair: Ashok Kochhar
Aston University

19 A Template for Externalisation-internalisation Decisions in Virtual Enterprises

Yumin Zhang, Aston University

Ashok Kochhar, Aston University, a.k.kochhar@aston.ac.uk
Recognising the importance of alliance decision making in a virtual enterprise (VE), this paper proposes an analysis template to
facilitate this process. The existing transaction-cost and resource-based theories in the literature are reviewed briefly. Then, the
paper proposes a resource-based analysis template, integrating both the objectives of using certain business forms and the factors
why different forms help achieve different objectives. Resource-combination effectiveness, management complexity and
flexibility are identified as the three factors providing fundamental explanations of an organisation’s alliance decisions. Thus the
template provides a comprehensive and generic approach for analysing alliance decisions.

348 CEO Compensation: Does Industry Matter?

Suresh Dasari, Indian School of Business suresh_dasari@isb.edu
The main objective of this study is to examine how industry characteristics affect the components of CEO compensation. A broad
range of Indian companies are represented in the study. Although industry is a dominant factor in this context, there are other
factors such as business group affiliation of the firm and past performance of the top executive in the industry that play a
significant role on executive compensation. This project poses interesting questions for further research on executive
compensation in India.

480 Power Reforms and Restructuring in Gujarat: An impact assessment on financial performance

Nilam Panchal, Narmada College of Management nilampanchal_ncm@rediffmail.com

W. C. Singh, Manipur University, drwcsingh@gmail.com
Following successful experience of developed countries, power reforms in India followed suit. Restructuring of SEBs has been a
major goal of the power reforms in India to make them financially and physically viable entity. The need for having SEBs of such
stature was very critical not only to increase or sustain public sector investments, but also to encourage private investments in the
power sector. The restructuring of Gujarat Electricity Board is one of the important Change management exercise and regarded as
transformation without chaos. The study attempts to analyze an impact of restructuring on the financial position of organization.
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514 Comparative Study on Corporate Bonds in India- An Exciting Investment Vehicle

Bikramaditya Ghosh, Jain University bikram771@hotmail.com

Padma Srinivasan, RV Institute of Management, bpadmasrinivasan@yahoo.co.in

Sandeep Shastri, Jain University, sandeep.shastri@jainuniversity.ac.in
Generally it has been observed that the longer end of the Yield Curve is traditionally used to generate Alpha. The only concern
here is the volatility with comparison to interest rate change. So, if a safer option could be found , which eventually will yield
similar kind of return with lesser risk compared to the Income & GILT fund segment, would be appreciable by both the investors
& also the advisors. Now even in the short end volatility could be optimised for generating substantially higher risk adjusted
returns. This study is an honest attempt to look into such hidden opportunities.

580 Corporate Dividend Determinants in Non-manufacturing Service Industry in India

A Gayathridevi, Mangalore University gaydevi@yahoo.com

T. Mallikarjunappa, Mangalore University, tmmallik@yahoo.com
This study examines the applicability of Lintner’s model and Brittain’s model and the influence of growth, beta and agency cost
variables on corporate dividend policy in India. We use the non-manufacturing service industry companies as our sample. The
study finds that both models significantly influence the dividend policy in India. We found that market to book ratio and
institutional holdings have positive and significant influence on dividend policy and the lagged dividend emerges as the strong
variable under both the models.

Session: Stock Market-111 (2 B5)
Session Chair: Ira Bapna
Maharaja Ranjit Singh College

462 Crude Oil: Relationship with Exchange Rate, Gold, S&P CNX Nifty and Sensex

Ira Bapna, Maharaja Ranjit Singh College irabapna@rediffmail.com

Vishal Sood, Maharaja Ranjit Singh College, profvishal@aol.in

Navindra Kumar Totala, IMS, DAVV, navindratotla@gmail.com

Harmender Singh Saluja, Maharaja Ranjit Singh College, Harmender Singh
Present paper examines relationship between the daily returns of crude oil, exchange rate, gold, S&P CNX Nifty and SENSEX
from 09th February, 2005 to 10th August, 2012 with reference to India. The Karl Pearson’s Coefficient of Correlation conferred
moderate correlation between the variables. Johansen Co-integration Test proves that, at least two variables are co-integrated and
hence, have long term relationship. The Granger Causality Test concludes that, crude oil had unilateral relationship with exchange
rate and S&P CNX Nifty, and bilateral relationship with gold and SENSEX. The research will increase understanding of crude oil
price movements in competitive environment.

464 FlIs & DllIs Investments: Testing Semi-strong Market Efficiency of Stock Market

Navindra Kumar Totala, IMS, DAVV navindratotla@gmail.com

Harmender Singh Saluja, Maharaja Ranjit Singh College, harmendersaluja@gmail.com

Ira Bapna, Maharaja Ranjit Singh College, irabapna@rediffmail.com

Vishal Sood, Maharaja Ranjit Singh College, Vishal
The study analyzes dynamism of the Flls and Dlls investments for testing semi-strong form of market efficiency in Indian Stock
Market with reference to SENSEX and S&P CNX Nifty from 2006-07 to 2011-12. Correlation Analysis depicts no significant
correlation; Regression Analysis states no significant impact of independent variables on dependent variables; Johansen Co-
integration Test confers no long term relationship; and Granger Causality Test reveals that Flls and DIIs investments do not
granger cause bidirectional to SENSEX and S&P CNX Nifty. It concludes that Indian Stock Market is semi strong form efficient
depicting status of financial services in competitive environment.

484 Market Reactions to Equity Share Buy Back Announcements in the Indian Market

T. Mallikarjunappa, Mangalore University tmmallik@yahoo.com
Buy back of shares is a significant corporate action in the capital markets. Usually, companies buyback their shares when they
feel that the market has under-valued their shares. Therefore, buyback is positive news for the market. We examine the market
reactions to buyback announcements using event study methodology. The results show that the market reacts negatively to the
announcement and AAR values show that the returns are not significant while the CAAR values show that the returns are positive
and significant indicating that the investors can earn abnormal returns.

485 An Investigation of the Semi-strong Form of Stock Market Efficiency

T. Mallikarjunappa, Mangalore University tmmallik@yahoo.com

T H Igbal, The Kingdom University, i.hawaldar@ku.edu.bh
This paper investigates the semi-strong form of market efficiency using March 2009 quarterly earnings. We analyse the price
reactions of 141 companies which are the constituents of BSE-200 stock market index. We use event study methodology. Unlike
the earlier studies, this paper uses the market and company factors to estimate the abnormal returns. The analysis reveals that
investors cannot make abnormal profits by trading on daily basis but they can earn a abnormal profits by holding the stocks.
Therefore, we conclude that Indian stock market is not efficient in the semi-strong form.
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523 An Evaluation of Performance of Selected Foreign Mutual Funds in India.

T. Manjunatha, Bapuji Academy of Management & Research tmmanju87@rediffmail.com

T. Mallikarjunappa, Mangalore University, tmmallik@yahoo.com
Investors entrust their money to fund managers to derive the advantages of managed portfolios.India has witnessed the growth of
mutual fund industry after the industry was opened up for competition.This paper examines the performance of some of the
important foreign mutual funds operating in India.We use the Sharpe, Treynor, Jensen and Fama measures for evaluating the
performance of these funds for the year 2011.The results show that all the measures are negative indicating that their returns are
less than that of risk-free rate. Therefore, we conclude that the advantages of managed portfolios are not realised.

Session: Consumer Behaviour-11 (2 B6)
Session Chair: Sita Vanka
University of Hyderabad

177 Consumer behavior and customer satisfaction: any value created

Vijay Lakshmikanthan, S.A.Engg.College drlvijay@gmail.com

Nazeer Basha, S.A.Engg.College, trainernazeer@gmail.com
Research is conducted by gathering data from primary and secondary sources within the service industry in Bandung. Those
micro/small businesses are mainly targeted to cakes/bakery, hair-dressers, barbershops, laundry/dry cleaning, copy center,
delivery/courier, computer/internet rentals, and tutorial centers (language, computer, and school subjects/classes). As stated, it is
expected that such studies would reveal the significance of consumer behavior in boosting the customer satisfaction level toward
organizations’ value-creation. It is expected that such issues are mostly true for micro/small businesses, perhaps.

360 Marketing Mix for Tourism Products: An Analysis of its Suitability & Combination

Md Anisur Rahman, Aligarh Muslim University mdanis.rahman@gmail.com

S M Imamul Haque, Aligarh Muslim University, imamul_haque62@yahoo.co.in
Present study is focused on the importance of marketing mix for the successful marketing of tourism products. It is also based on
the analysis of the suitability of different Ps in the present marketing set up. Questionnaire containing ten questions is used to
collect the information from travel related bodies on their perception and practice related to components of marketing mix. And it
is found that they have different success stories which is not based on traditional marketing mix and finally it is concluded that it
is better to formulate own marketing mix mantra according to market demand.

661 Partner Relationship Management- A Conceptual Framework

Anuja Agarwal, ABV-11ITM anuja7000@gmx.com

Deepali Singh, ABV-I11ITM, dr_deepali@iiitm.ac.in

Gaurav Agrawal, ABV-11ITM
This study aims at conceptualizing, analyzing and evaluating a crucial part of relationship marketing, popularly known as Partner
Relationship Management (PRM). Exhaustive literature review followed by depth interview and questionnaire survey of partners
belonging to different automobile organizations in NCR of India was performed. Collected data was analysed and evaluated using
exploratory factor analysis. Finally a conceptual framework was proposed which explains that PRM in Indian automobile sector is
a multidimensional construct comprising of factors viz., information exchange, customer service, trust, environmental factors and
commitment. These factors are necessary for creating sound and long-term relationships between the channel partners.

670 Positive Effect of Background Music on Consumer Behavior

Sachin Jagtap, Shivaji University jagtaph_sachin@rediffmail.com
The researcher has carried out the study in supermarket and found that it influences on consumer behavior Specific pre-tested
background music was played in the super market during the shopping hours The result found that the parametric music
significantly affects consumer buying behavior Majority of the consumers strongly agreed that the music played had a positive
impact on their mood in the store The music played had drawn the attention of all the consumers who had entered the super
market High volume of the background music reduces the stay of consumers The T and chi square Test is used.

Session: Entrepreneurship-11 (2 B7)
Session Chair: Annasaheb Gurav
D R K College of Commerce

253 Review of Social Entrepreneurship and Future Research Agenda

Preeti Tiwari, Birla Institute of Technology & Science preeti.tiwari64@gmail.com

Anil Bhat, Birla Institute of Technology & Science, bhatanil@gmail.com

Jyoti Birla Institute of Technology & Science, jyoti_tikoria@rediffmail.com
Social entrepreneurship SE has become an increasingly significant domain in business world Social entrepreneurs have been the
driving force behind the rapid expansion of the social sector they identify opportunities to address an undeserved social market
and offer creative solutions to complex persistent social problems The theoretical as well as practical importance of developing
and applying social entrepreneurship to sustain social development has catapulted this issue to forefront of the research agendas.

42



January 7, Monday, 11:30 AM-1:10 PM (2 B)

This research paper will provide an insight into how social entrepreneurship evolves during years and offer a comparative analysis
of commercial and social entrepreneurship.

391 Dairy Entrepreneurship a Study of Doodh Katta
Annasaheb Gurav, D R K College of Commerce annasahebg@yahoo.co.in

Dakashin Kashi, Kolhapuri Pheta, Kolhapuri Gul, Kolhapuri Saj, Kolhapuri Reseller, Kolhapuri Chappal, Kolhapuri Tambada -
Pandhara Rassa, Kolhapuri Missal, Kolhapuri Shivi and Kolhapuri Doodh Katta are the specialties of the Kolhapur city. Doodh
Katta Milking Business is unique its nature for which 32 samples have interviewed at 6 places with the help of 15 questions and
conducted interview through film shooting. This research paper has focused on Dairy Entrepreneurship Doodh Katta Milking
Business Management. The cost per buffalo is Rs. 40-50 thousand with 2 persons’ involvement in this business. This traditional
business is not affordable but customer’s perception is favourable.

443 Entrepreneurial Manager — the Need of the Hour in Competitive Environment

K. Bennie Joel, Madurai Kamaraj University bennyjoelmba@gmail.com

R. Jayaraman, Madurai Kamaraj University

A. Dhanalakshmi, dhanam_abis@yahoo.co.in
It is estimated that there may be around 3000 MBA institutions in India. The list includes Government Institutions, Aided
institutions, B-Schools, Self-financing colleges and deemed universities. Apart from the above a number of universities are
offering MBA Distance Education Programme through study centres. Therefore, it is estimated that there may be around 2.5 lakh
students coming out of these institutions every year from our country but how many of them are effectively employable?

622 Understanding Collaborative Practices in SMEs

Nitin Bhalkikar, Marathwada Institute of Technology nitin.bhalkikar@gmail.com

Milind Akarte, National Institute of Industrial Engineering, mmakarte@rediffmail.com
Decisions made in product design phase cost very little but have a major effect on overall product cost. Changes in early phases of
product development are cheaper and quicker than later phases. Systematic methodologies like Design For “X’, concurrent
engineering and collaboration facilitate to resolve likely to be the late design changes. This paper initially reviews collaborative
practices and then explores collaborative approaches of India SMEs by questionnaire technique and discussions with executives.
Finally, a multi-criteria based conceptual framework has been proposed to understand the collaborative practices used in SMEs.

Session: Healthcare-11 (2 B8)
Session Chair: Payal Mehra
Indian Institute of Management Lucknow

39 M-health in Developed Economies: Comparative Analysis Across 5 Countries

Kala Seal, Loyola Marymount University kalaseal@gmail.com

Damon Chiarenza, Loyola Marymount University, dchiare@gmail.com

Vanja Deretic, Loyola Marymount University, vanjad@gmail.com

Michelle Dalida, Loyola Marymount University, Michelle

Seal Team, Loyola Marymount University, scandroid-81@googlegroups.com
Delivering quality healthcare within a manageable cost structure is becoming difficult for countries across the globe. Healthcare
using mobile technology or m-Health is considered as the next frontier in tackling this task. In this paper we examine the state of
m-Health in the US and four Nordic countries to identify important factors affecting m-Health adaption. The results show some
contrasting factors between the US and the Nordic countries due to their structural differences in delivering healthcare. However a
number of common issues across the countries in m-Health adoption can be generalized as issues for developed economies.

279 Significance of Human Factor in the Provision of Public Healthcare Services

Rehin K.R., Kannur University rehinkr@gmail.com

Raveendran P T, Kannur University, ravindranpt@gmail.com
The health status of India, with a vast majority of middle class population, is largely determined by the public health
infrastructure. Despite having a fairly well-developed physical infrastructure Indian public health sector is severely under
performing due to lack of motivation and commitment among healthcare personnel owing to multiple reasons like absence of
conducive work environment, appropriate reward system etc As the reforms in this sector till date, focusing on structural and
financial aspects, neglecting the human element has failed to produce the desired result, this paper focuses on the urgent need to
refocus the reforms on human resources.
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428 Doctor-patient Gender and Interactions in a Medically Underserved Population

Payal Mehra, Indian Institute of Management Lucknow payal10871@gmail.com
Evidence for doctor’s communication style and gender differences comes from the Western countries; little is known about gender
differences in non western countries This study assesses the relationship between the doctor-patient gender and in-clinic patient
satisfaction in a major city of India Women doctors were perceived to be better communicators than the male doctors The male
patient female doctor dyad was the most enriching in terms of doctor patient interaction Waiting time and consultation length was
affected by gender dyads more frequently than any other phenomenon Consultation outcomes were influenced by the gender of
the doctor than the patients.

537 An Evaluation of HR Development and Practices in Indian Healthcare Sector

Shashank M Hiremath, KLS, IMER, Belgaum shashankmh2000@yahoo.co.in

T. Manjunatha, BEA, BAMR, Davangere, tmmanju87@gmail.com

Anilkumar G Garag, BEA, Bapuji B-Schools, Davangere, anilgarag@airtelmail.in
Indian healthcare sector in future will see dramatic changes in terms of quality services, process improvements, etc. Focus is given
on National Population Policy, National Health Policy and others which exist in healthcare sector. We need a unique framework
to develop human resources and effective execution through realistic programmes. Knowing human resources management
components and concurrently attending to facilitate family welfare programmes. We list out a set of queries to be answered
relating to human resources functions, to identify gaps in human resources development, etc. In the evaluation, we make a few
recommendations to improve healthcare sector.

545 Relationship Between Customer Contact and Process Design in Healthcare

Rishi Kesavaram, T. A. Pai Management Institute kesav@tapmi.edu.in
This research intends to examine the relationship between customer contact and process design in a service environment in the
context of healthcare. This relationship is particularly relevant, when the customer load is high in an outpatient department of a
multispecialty hospital. Consultation process for new patients includes various degrees of customer contact with the hospital staff.
Using the case study approach, the research brings out the dimensions which are critical to the process design. The findings will
help to improve, redesign and control service system effectively.
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Georgetown University

12 Emerging Trend of Consumer-generated Ads: Does It Work? When? and Why?

Prashant Malaviya, Georgetown University pm289@georgetown.edu

Debora Thompson, Georgetown University, dvt@georgetown.edu
Companies increasingly involve consumers in developing advertising and other marketing actions. Do these co-creation efforts
work? This research examines the effect of disclosing that an ad was consumer-generated. Results show that people are skeptical
of the ability of consumers to develop effective ads and judge consumer-generated ads less favorably. Interestingly, this negative
effect is reversed when the audience has limited cognitive resources to scrutinize the message, when background information
about the ad creator enhances perceived source similarity, or when the consumer has high brand loyalty. We discuss the
implications of these findings for marketing theory and practice.

204 Creative Language of Advertising: Better Recall and Persuasion

Ruchika Sharma, Birla Institute of Technology and Science, ruchika.sharma363@gmail.com

Sangeeta Sharma, Birla Institute of Technology and Science, 38.sangeeta@gmail.com
Variation and creativity plays a major role in advertising language. The most typical features of advertising language includes
ability to reinvent itself, to produce ever new shapes and to create even more unexpected elements of surprise to attract attention
and to remain up to date. Research suggests that high degree of creativity is involved in advertising and this leads to the ultimate
objective of advertising i.e. better recall and persuasion. This paper aims at exploring the creative aspects involved in advertising
language and its stronger role in creating better recall, more positive brand attitudes and increased purchase intentions.

375 Future of Advertising — Creativity will be the X Factor
Dawn Prakash, SDM College of Business Admin & PG Centre for Mgmt Studies And Res, dawn.sdm@gmail.com
Devaraj K, SDM College of Business Admin & PG Centre for Mgmt Studies And Res, directordevaraj@yahoo.com
We see advertisements everywhere. But hardly a few we can recall. This is mainly because we are bombarded with advertisements
in everyday life. Only creative advertisements will stand out to make a top of the mind appearance on the end consumers mind.
Advertising is by no means cheap. Consumers on the other hand have more information at their disposal. Winning them over with
creativity is certainly the need of the hour but creative people are like endangered species. This is a conceptual paper in which a
model is developed for Innovative and creative advertisement.

666 Reactions on Corporate Social Responsibility: Print Advertising of Indian Oil

Sakthivel Karunamoorthy, Annamalai University sakthipower@rediffmail.com

Selvarasu Appasamy, Business Administration Annamalai University, aselvarasu@gmail.com
Corporate social responsibility advertising is having social dimensions [Alan Anthony Pomering, 2009] of cause-related
marketing [Rosica, 1979]. Americans (aged 13 to 25) switch to brands associated with "good cause"[Cone Millennial Cause
Study, 2006]. The reseach is aimed at identifying reactions on CSR-print advertising among 480 readers of magazines owning
light motor vehicles and two-wheelers. Four published CSR advertisements of Indian Oil Corporation are manipulated as multiple
message [socio-environment-economic] for both persuasive and informative bilingual claims under factorial
design.[2x2x4;2x2x4].Results indicate reactions of CSR-advertising message and persuasive claims of attitude, image of both
corporate and Indian oil brand value.

Session: Corporate Social Responsibility (2 D2)
Session Chair: James Cordeiro
State University of New York

36 Corporate Social Responsibility and Financial Performance in Indian Firms

James Cordeiro, State University of New York jcordeir@brockport.edu

Tara Shankar Shaw, 1M, tara.shankar.shaw@gmail.com

Sridhar Telidevera, Gitam University, sridhar.telidevara@gmail.com
We add to the sparse evidence on corporate social responsibility and financial peformance in India We use panel data on 500
largest Indian firms over 2007-2010 approach and rigorous econometric specification to test our hypothesized positive
relationship derived from stakeholder theory. Contrary to expectations and the evidence of past research e.g Mishra and Suar 2010
we find that the relationship between CSR and CFP in India is not positive but is in fact negative for our sample and study period.
We provide an extensive discussion of possible reasons and implications of this findings and opportunities for future research.
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392 Repercussion Effect of CSR values in Employer Branding — A case study

Baba Gnanakumar Perpetran, Sri Krishna Arts And Science College gnanakumar12000@yahoo.com

S.S. Ashwin Prabhu, Sri Krishna Arts And Science College, R. Santhosh, Sri Krishna Arts And Science College
After the global recession, firms established CSR practices along with their work culture of the employees. The CSR time
schedules were converted into monochronic styles from polychronic style. Past researches proved that there is a strong correlation
between CSR values and brand image; whereas this research studies the relevance of CSR as a method of employer branding. The
research was conducted among the 218 employees of four industrial units located in Coimbatore. The CSR values of the workers
were studied using a triangular approach. The research concludes that there is a repercussion effect of CSR values in employer
branding.

547 Empirical Study on Social Mission in Indian Managers

Amandeep Sandhu, P T U Gian Jyoti School of TQM & Entrepreneurship amanksandhu@gmail.com

Niranjan Janardhanan, Indian School of Business, Niranjan_Janardhanan@isb.edu

Jagat Jerath, Panjab University, jmjerath@gmail.com
Corporate social responsibility (CSR) is emerging as a key variable in the acceptability and success of an organization. Leadership
styles and employee engagement are also contributing factors in the organization’s capacity to fulfill its social mission. This study
was conducted on 301 Indian managers from different companies. Managers, classified by their status, gender, participation in
CSR activities, and types of companies, were found to differ in their CSR values, leadership styles, and employee engagement. A
notable finding with serious organizational implications was the gap between the senior managers and their juniors in terms of the
studied variables.

617 Corporate Social Responsibility: A Key to Strong Brand Equity?

Shivali Jindal, Chitkara University jindal.shivali@gmail.com

Parul Jindal, University business school, paruljindal90@googlemail.com
Doing well for the society seems to be the latest Success recipe for the Corporate Building connections with the society is a way
to create positive brand image for them Corporate have started believing that the community is not only a stakeholder in their
business but the main purpose of existence This paper tends to focus on the role of such corporate advertisements, co donation that
can help in strengthening the corporate image in the eyes of the consumers It also investigates the efficacy whether consumers
want to be associated with such brands to participate in the CSR activities.

Session: Employee Engagement (2 D3)
Session Chair: Shiney Chib
Datta Meghe Institute of Management Studies

284 Compensation: Impact of Rewards on Employee Engagement and the role of Motivation in Retail Store Operations: A
Study of Delhi and NCR

Pooja Misra, Birla Institute of Management Technology pooja.misra@bimtech.ac.in

Varsha Dixit, Gautam Buddha University, varsha@gbu.ac.in
In today’s dynamic work environment systems and processes can be duplicated but the competitive advantage provided by highly
engaged employees cannot be replicated and forms the differentiating factor Compensation used as reward for excellent job
performance positively impacts an employee’s morale and increases Employee Engagement levels Research in India has not
investigated the impact of Compensation component of Reward ie Financial and Non Financial Reward and Benefits on Employee
engagement and the role of motivation for the Retail Industry especially for Retail Store Operations The scope of the study would
be limited to Retail Store Operations in NCR.

402 Employee Engagement — An HR Analytical Tool in Academics

Shiney Chib, Datta Meghe Institute of Management Studies shinychib@gmail.com
Organizations are continuously trying to harness the power of workforce data — metrics, surveys, and predictive analytics.
Human Resource Analytics is a way to analyze data and generate insights for meeting the complex requirements of HR and
business, and thereby enable high performance organizations. Employee engagement can be considers as a HR Analytic tool and
is defined as a condition where the employees are fully engrossed in their work and are emotionally attached to their organization.
This paper throws light on the how HR Analytics can be done through employee engagement in Academics.

645 Employee Engagement, Job Satisfaction and Customer Satisfaction: A Linkage

Divya Ray Mathur, Faculty of Mgmt Studies, Mody Institute of Technology and Science divya_ray@rediffmail.com

Vinita Kaura, Faculty of Management Studies, Mody Institute of Technology and Science, kaura2005@rediffmail.com

Sunita Verma, Faculty of Management Studies, Mody Institute of Technology and Science, sunitaji2006@yah00.co.in
Customer satisfaction is the ultimate objective of every organization and Banks are no exception. Keeping in view the increasing
competition among commercial banks in India, an effort has been made to study the impact of employee engagement on job
satisfaction and impact of job satisfaction on customer satisfaction. Data is collected from 700 employees and customers of
commercial banks in Rajasthan. Results reveal that employee engagement has positive impact on job satisfaction and job
satisfaction has positive impact on customer satisfaction. This paper explores strategies for banks to enhance customer satisfaction
through employee engagement and job satisfaction.
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750 Employee Engagement for Cultural Diversity Management

Venkata Mahendra Prasad, Alliance Business Academy venkatamahendraprasad@gmail.com

Sitalakshmi R, Alliance Business Academy, sita.shenoy@gmail.com

Sandhya Ramkrishnan, C M R Institute Of Management Studies, sandhyaram765@gmail.com
Employee Engagement and cultural Diversity are inter linked to each other. Hence one affects the other positively or negatively
leading to the management to take strategic decisions for retaining employees and employees contentment. Cultural Diversity
issues are very much evident in this current era of globalization where mergers & acquisitions are knitting nations together to
become a globalized economy. The power of diversity in organisation brings creative ideas to solve management issues & bring
organisation development. The study tries to interpret the relation between employee engagement activities & its contribution
towards better management of divers work force within the organisation.

Session: Risk Management (2 D4)
Session Chair: Satyendra Sharma
BITS Pilani

381 Risk Management in Indian Banks under Basel 111 Environment

Karthigeyan Arumugam, Pondicherry University karthigeyan.a@gmail.com

Mariappan Velu, Pondicherry University, vmarisinn@gmail.com
The recent failures of large scale banks in West and sporadic failure of smaller banks in India brought the attention towards
scientific risk management policies.To have a strong risk management system in tune with the BCBS recommendations, RBI
introduced various measures in the form of Capital Adequacy Norms and the latest arrival is Basel — 111.This paper attempts to
evaluate the risk compliance by the top 5 public and private sector banks to the existing risk management norms prescribed by the
RBI and attempts to analyse the ability of the Indian banks to comply with the Basel Il norms.

414 Life Insurance Consumer Buying Behavior in the North East India
Haolenlal Gangte, IGNOU momogangte@gmail.com

In the Northeast India, life insurance market witnessed a phenomenal growth in the last couple of years. Competition compels
player to increase penetration and understand the market trend. It becomes very important to understand the variables that
influence consumer decision to purchase life policy. Attempt has been made to uncover the influencing factor behind the
purchasing decision; the study reveals that various factors like geographical, social, education, economic, religion and
performance of agent directly impact the consumer buying behavior in the North East India, intensive study would be carried out
and conduct dept analysis for each factor.

473 Determining Risk Appetite with Focus on Strategic Risk Management

Satyendra Sharma, BITS Pilani satyendra.sharmal979@gmail.com

Omvir Chaudhary, BITS Pilani, omvir@ gmail.com
Risk appetite is a term having multiple interpretations. The very common meaning is the quantity of risk that the business owners
are willing to take. Assessing risk appetite goes to the core of strategy formation. Risk appetite is important because it sets the risk
level for obtaining the organizational objectives. The challenge is how to determine risk appetite as a simple figure. To face the
issue various organizations have come up with their models and frameworks. This document is an attempt to critically review
some of the existing and industry established models. We present unbiased viewpoints and possible suggestions.

642 Micro Insurance: An Instrument for Socio-Economic and Political Empowerment of Women

Kirti Singh, Dayalbagh Educational Institute kirtisingh19@gmail.com

Vijay Gangal, Dayalbagh Educational Institute, vkgangal@rediffmail.com
Microinsurance has played a major role in many gender development because of its direct relationship to both poverty alleviation
and to the empowerment of women. The survey was conducted on 150 respondents from various villages of Agra, Uttar Pradesh.
The results strongly validate there is a significant increase in women empowerment. However, indebtedness and presence of other
microcredit programs in the same or nearby villages have a significant positive influence on women’s participation in this
program.
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Session: Marketing-11 (2 D5)
Session Chair: Ashutosh Kumar
Asia-pacific Institute of Management

21 Measures of Strategic Marketing Practices of ICT Firms in India

Thelma Solomon, Massey University thelma.moses@gmail.com

Raja Peter, Massey University, r.m.peter@massey.ac.nz

Barbara Crump, Massey University, b.j.crump@massey.ac.nz
The Information and Communication Technology (ICT) sector operates in a highly competitive environment. This paper identifies
a set of parsimonious variables that contribute to the measures of the Strategic Marketing Practices (SMPs) of these firms.
Exploratory factor analysis of survey data revealed ten factors that were indicative of the SMPs. Interestingly, some of the items
used to assess Social Media practices loaded in factors such as Relationship Marketing and Market Research. Cronbach’s alpha
obtained from reliability analysis of the composite measures ranged from .752 to .920. It provides a basis to explore the influence
of these SMPs on firm performance.

156 Impact of Rising Consumerism on Pester Power in Children
Vandana kumari, Indian Institute of Technology vandanamiitr@gmail.com

This paper unravels the impact of increasing consumerism on the emergence of pester power through review of literature.
Children have been targeted by marketers due to their rising role in household purchase. Children Influence their parents’
purchase using pester power. This pester power leads to materialism in children, causing erroneous shopping behavior and conflict
in the family (Achetireiner, 1997, Buijzen and Valkenburg, 2003). Marketers build on pester power as an opportunity for accruing
revenues with least emphasis of its detrimental effects on the children. Further attempts would be made to explore the Phenomena
with the help of literature.

257 Advancing Internal Marketing Adoption Theory via Thought Experiments

Shilpa Bhaskar, Delhi Technological University shilpasharmabhaskar@gmail.com

Shikha N Khera, Delhi Technological University, shikhankhera@yahoo.co.in

Anupam Bhaskar, Fortune Institute Of International Business, anupambhaskar@gmail.com
Proposal for quasi-experiment (Q-E) of natural groups (employees of service firm having branches/units) in naturally occurring
contexts (work place) using placebo, standardized training on Internal Marketing (IM) for IM orientation, two versions of
customized IM training. IM Organization Structure (IMOS) training design crafted to improve employee satisfaction. Thought
experiments to explain short term and long term dependent measures of training impact in such Q-E that include immediate
measures of IM orientation, medium term development of IMOS, the long term adoption and usage of IMOS ; its impact on
performance measure of a branch/unit that adopts to that does not.

460 Conquering the Spiralling Sponsorships Through Ambush Marketing

Ashutosh Kumar, Asia-pacific Institute of Management drashutoshp@gmail.com

Vibhuti Tripathi, School of Management Studies, Motilal Nehru National Institute of Technology,

vibhuti.tripathi@gmail.com
Sponsorships worldwide have been on the rise. The rising fees make sponsorships an expensive proposition for companies.
Companies that cannot afford to buy sponsorship may be inclined towards an ‘ambush’ tactic for both; defensive as well as
offensive reasons. The paper analyses in detail the concept of ambush marketing to its genesis, personality and various strategies.
Various legislative initiatives taken up by different countries are also addressed in the study. The outcome will be important not
only to competitors and sponsors but to the marketing industry on the whole.

Session: Decision Making (2 D6)

Session Chair: Omprakash Mandge
Mumbai Educational Trust, ICS

278 Packaging Cues and Consumer Decision Making

Suraj Shekhar, Kannur University surajkushe@gmail.com

Raveendran P T, Kannur University, ravindranpt@gmail.com
Packaging is regarded as an important component of our modern lifestyle and is a significant element of the branding
process.Changing consumers lifestyle and increasing self service has positioned product package as a tool to stimulate impulse
buying and increase sales promotion.The present study identified key product packaging cues influencing buying decisions of
young consumers across high impulse FMCG goods in a semi urban area of Northern Kerala.Multiple cross sectional descriptive
type of research with convenient sampling technique elicited data from 240 students.Inferential statistics showed that packaging
had significant influence in purchase pattern of semi urban consumers.
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333 Organizational Decision Making: An Information Integrity Approach
Omprakash Mandge, Mumbai Educational Trust, ICS olm.deep@gmail.com

Enterprise Management Systems are used in organizations for managing resources in an efficient and effective manner, to
improve the performance of organization. These systems produce huge amount of information which forms the basis for
organizational decision making. The major concern is how to maintain the information integrity with growing business demands,
and changes in internal and external environments. Maintaining information integrity requires well-formed policies implemented
in correct and compliant processes, based on accurate information. In this paper, we study existing information integrity
approaches and propose information integrity driven framework to enhance the organizational stability, performance and growth.

629 Research on Multiple Criteria Decision Making: A Morphology

Suresh Dasari, Indian School of Business suresh_dasari@isb.edu
This paper presents and describes morphology of the research literature on Multiple criteria decision making (MCDM). This
morphology, a comprehensive framework, was developed by an extensive scanning of the pertinent literature and demonstrates
the richness and variety of MCDM research. This morphology can serve as a map of the MCDM territory. Using the morphology,
researchers can easily assess how an existing study fits in with the entire body of MCDM research. Secondly, they can discern
areas that have received less attention in comparison to others and thus identify gaps they may wish to address in a new study.

683 Moving Out From Traditional Funnel Approach to Consumer Decision Journey

Iswarya Rajendiran, Anna University iswaryalO0Olrajendiran@gmail.com
In todays marketing arena there is a change from traditional funnel approach to Consumer Decision Journey The funnel is obsolete
now where the customer narrows down his brand from many choices available Whereas Consumer decision journey is a more
sophisticated approach starting out from the initial consideration to the final purchase with a series of evaluation steps This
journey can be even more improvised with the introduction of data mining techniques to win customer support.Improved Market
Basket Analysis comes here at handy and numerous algorithms are available.

Session: Supply Chain Management-11 (2 D7)
Session Chair: Fawzy Soliman
UTS Business School

16 Assessment of Implementation Success of Cloud Systems in Innovative Supply Chain
Fawzy Soliman, UTS Business School fawzy.soliman@uts.edu.au

Literature is full of articles that deal with developing and implementing strategies for achieving competitive advantage and to
some extent strategies that deal with the development and implementation of IT systems. Given that many of those IT systems
such as ERP systems are known for being costly to acquire or develop, a trend for leasing or hiring ERP, CRM and E-commerce
systems appear to a viable option for many supply chain organisations. The evolution of Cloud Systems that encompasses the
three important and sometimes essential components ERP, CRM and e-Commerce Cloud System components with challenges for
successful implementation competitive advantage.

181 Reverse Logistics practices and its impact on Firms Performance: Study of Reverse Logistics in Indian Distillery
Industry

Lavesh Punjabi, Symbiosis Institute of Operations Managment Lavesh86@gmail.com

Vikash Gupta, Symbiosis Institute of Operations Managment, vguptacse@gmail.com

Sandeep Patil, Symbiosis Institute of Operations Managment

Kaustubh Durve, Symbiosis Institute of Operations Managment, Kaustubh

Rakesh Kadam, Symbiosis Institute of Operations Managment, rakeshkadam28@gmail.com
In a competitive environment, the philosophy of accepting product returns as an edge over competitors to achieve higher service
levels has resulted in huge challenges. This paper analyzes gaining importance of Reverse Logistics and describes its impact on
firm’s performance. It talks about reverse logistics practices in various industries and focuses primarily on Distillery Industry. It
aims to study Reverse Logistics practices (i.e. collection, sorting, cleaning, reuse or disposing of Old Liquor Bottles) in Indian
Distillery Industry with objective of reducing costs and increasing recovery.

472 Supply Chain Risk: Retailers Perspective

Satyendra Sharma, BITS Pilani satyendra.sharmal979@gmail.com

Anil Bhat, BITS Pilani, bhatanil@gmail.com

Vinod Joshi, BITS Pilani, Vinodjoshi@gmail.com
Supply chain risk management is becoming increasingly important for practitioners and researchers. There are conceptual studies
and few empirical studies on managing risks from manufacturer's perspective. In today's time where power is shifting to
downstream, studying supply chain risks from retailers perspective would add more insights. In this paper a small survey is
carried out to find risks for a retailer. Through survey, risks have been assessed using AHP.
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528 Improving Supply Chain Management of Fruits and Vegetables in India

Vishnuprasad Nagadevara, Indian Institute of Management nagadev@iimb.ernet.in

Gourav Sahariya, Indian Institute of Management, gouravs11@iimb.ernet.in

Vipin Hatmode, Indian Institute of Management, hatmodev11@iimb.ernet.in
India produces 146 million tons of vegetables and the total area under vegetable cultivation is around 8.5 million ha. India’s
annual fruit production is 75 million tons occupying a total area of around 6.3 million ha. Fresh fruits vegetables play a vital role
in Indian context and their marketing works as an influencing force in the economy. This study identifies various issues involved
in managing supply chain in fruits and vegetables and analyzes different strategies that can be applied to optimize supply chain in
fruits and vegetables. Different business models of vegetable retailers in organized retailing are studied.

Session: Operations Management-I1 (2 D8)
Session Chair: Saroj Koul
O P Jindal Global University

159 Challenges in ERP Implementation at a Newly Established Private University

Milind M Athawale, Vision Infocon Ltd. mmathawale@visioninfocon.com

Saroj Koul, O P Jindal Global University, skoul@jgu.edu.in
Literature on ERP implementation is full of articles written on challenges in ERP implementation in general and institutions of
higher learning in particular. However not much is written on challenges in ERP implementation at a newly established private
University. Even though challenges are similar in nature, they take on a different meaning in a newly established institute of
higher learning. This article is born out of authors own experience in implementing an ERP system in newly established private
University and focuses on these key differences. This particular University offers multi-disciplinary courses at under graduate and
post graduate level.

490 GSE, Transfer of Training and Mediating Effects of Transfer Intention
Uma Pricilda Jaidev, VIT University umapricilda.j@vit.ac.in

Positive transfer of training is defined as the degree to which trainees effectively apply the knowledge, skills and attitude gained
during training to the job. The present study is an attempt to understand the relationship between General Self Efficacy and
Transfer of Training and the mediating role of Transfer Intention. While specific self-efficacy is a judgment of ability in a
particular domain, GSE captures the perceptions of ability among domains. Previously validated scales were used to measure the
constructs. Results indicate that there is a positive relationship between the variables and Transfer Intention does mediate their
relationship.

502 Solving Single Stage Warehouse Location Problem (SSCWLP)by Branch And Bound and Benders decompositon
Methods: A comparative study

Pritee Agarwal, 11T, Kanpur pritee.iitk@gmail.com

R R K Sharma, 11T, Kanpur, rrks@iitk.ac.in
In literature, the problem SSCWLP has been attempted by Benders Decomposition (BD) method by Sharma (1991) and Geoffrion
and Graves (1974); and its improvements are given in Sharma and Agarwal (2012). SSCWLP has been attempted by branch and
bound (BB) methods as well; and recently Sharma and Verma (2011) gave an improvement to same. Our comparative study of
BB and BD revealed that for solving SSCWLP best of BB performs significantly superior to best of BD in terms of execution
time.

620 Cell Formation Model Based on Lot Sizing and Cross-flow

Subhaa R, rsubhaa@yahoo.com
The cell formation CF stage of cellular manufacturing system CMS design is addressed in this paper The CF is done considering
lot sizing and assigning lots to machines considering cross-flow i.e assigning lots to machines in other cells eventhough machine
is available in parent cell with an aim to increase machine utilization The objective of CF is to minimize total cost of operation
with the evaluation parameters as inter-cell movement cost machine duplication cost machine operating cost and cross-flow cost
The machine operating cost considering lot size and cross-flow is a new evaluation parameter used exclusively in this paper.
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Baylor University

35 Cross-cultural Comparison of Ethical Attitudes of Business Professionals

Joseph Mckinney, Baylor University Joe_McKinney@baylor.edu

Mitchell Neubert, Baylor University, Mitchell_Neubert@baylor.edu

Leslie Palich, Baylor University, Les_Palich@baylor.edu
This study provides a cross-cultural comparison of the ethical attitudes of business professionals. A survey sample of 275 United
States business professionals is compared with a sample of 238 Chinese business professionals. Multiple linear regression is used
to analyze the responses according to organizational factors (size of firm, ethical structure, and ethical culture) as well as personal
factors (age, gender, and values. From our analysis we are able to determine which factors are the most frequent and prominent
predictors of ethical attitudes in the two countries. The study is based upon primary data and provides previously unavailable
information.

456 Reflections on Cross Cultural Experiences: A Qualitative Study on India and Mexico

Shalini Kalia, skalia@imt.edu

Richa Sikka, Institute of Management Technology, sikka_richa@yahoo.co.in
Education sector is booming with continual increase of students’ interest in exchange programs. The purpose of study is to
analyze the best practices at institutional as well as at country level and map the recommendations made by incoming as well as
outgoing students during the exchange program in B-Schools. The research methodology includes detailed personal interviews
with the students who have recently undergone student exchange program in India and Mexico while pursuing Management
Education. The learning inferred from the study would significantly enhance the cross cultural understanding and will help
educational institutions in making these services more efficient.

594 A Comparative Study on Work Culture between Indian & International Students

Vijaya Raghavan R, University of Hyderabad raghavan2006@gmail.com

Chithra M, University of Hyderabad, bcr2001@gmail.com
Positive work attitude prepares an individual for high performance. In the post globalized era, Organizations have recognized the
individual role and the personality structure that he brings to the organization. The interaction between the individual and
organization is vital. Organizations aim at growth and development, an individual aims at job satisfaction, career advancement.
Positive work attitude enables one to develop affective orientations towards work. The present study attempts to analyze the work
attitude and work values of students belonging to different cultures, and comparisons presented. Data is also collected from the
HR managers to know their expectation on new recruits.

Session: Infrastructure Management (2 E2)
Session Chair: Rajkumar Deivendran
Thiagarajar College of Engineering

254 Competitiveness of India’s Power Sector: A Frameworks’ Perspective

Mohit Alimchandani, BITS Mohitl2a@gmail.com

Anil Bhat, Birla Institute of Technology & Science, bhatanil@gmail.com

Arya Kumar, BITS, Aryakum@gmail.com
Indian power sector has been facing certain critical issues because of which, even today, more than 40% of households are not
electrified in India. Even companies face major power cuts, inspite of huge investments made by government. Despite influx of
private capital in this sector, we are still far from matching the expected demand projections. This raises some fundamental
questions regarding competitiveness of India’s power sector. In this paper we use Porter’s value chain and diamond frameworks to
explore the critical determinants of India’s Power Sector.

599 Passenger Perception of Airport Facilities: A Case Study.

Igy George, Cochin University of Science and Technology igythomas@gmail.com
Survival of an airport depends on delivering top class facilities to passengers. The quality of airport facilities has direct link to the
passengers’ perceptions of the level of excellence of the facilities provided. In this study passengers’ perception of quality of
different facilities at Cochin International Airport are assessed using a structured questionnaire. Structural equation modeling is
used to explore the impact of the relationship between passenger satisfaction and service quality perceptions.The result of the
study is expected to have an impact on the process of facility management at the airport.
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646 Power Infrastructure Management in India

Rajkumar Deivendran, Thiagarajar College of Engineering rajkumartce@gmail.com

Arunachalam K, Thiagarajar College of Engineering, karcivil@tce.edu

Chandrabose K, Thiagarajar College of Engineering, chandru.sem@gmail.com

Maharajan Thavapandi, Thiagarajar College of Engineering, Maharajan
Infrastructure growth remains the overriding priority for Power Sector in India has a pivotal role to play. In fact, agriculture
consumes more of a state's power supply resulting in crippling power outages. If most of the power is subsidized or free, it is no
wonder then, many state electricity boards are bankrupt. The major problems of this sector are Lack of generation units, higher
rate of transmission losses, Delayed projects, Poor infrastructure, Power theft, illegal connections, Lack of Awareness and Poor
Pricing system. So it is necessary to improve Power infrastructure management for giving sustainable power supply to India.

649 Hospital Infrastructure Management

Maharajan Thavapandi, Thiagarajar College of Engineering mahacivils5@gmail.com

Rajkumar Deivendran, Thiagarajar College of Engineering, rajkumartce@gmail.com

Arunachalam K, Thiagarajar College of Engineering, karcivil@tce.edu

ChandraBose K, Thiagarajar College of Engineering, ChandraBose
Health is a common theme in most cultures.In ancient culture, health is mainly an issue of doctors paramedics and social
services.But in modern medicine health is a major issue on hospital infrastructure. The standards of living in India and hygiene are
very unsatisfactory especially in rural areas. The Health Infrastructure is the only important indicator to understand the healthcare
provisions and mechanisms in a country.It assures the exact results with precision timing.This study will help policy makers to
devise effective health care operational plans for the betterment of hospital environment leading to society,country and humanity
in a broader context.

Session: Globalization (2 E3)
Session Chair: Joseph French
University of Northern Colorado

2 Linkage between Economic Growth and Remittance: Evidence from Asia

Joseph French, University of Northern Colorado joseph.french@unco.edu

Nazneen Ahamd, Weber State University, nazneenahmad@weber.edu
The existing literature on international remittances do not deliver definite results about the effects of international remittance on
the major macroeconomic variables like growth, consumption and investment; some show that remittances have negative effect on
growth, whereas others report the opposite. Similarly, some studies claim that remittance income is mainly spent on consumption,
while others claim it is used for investment. Our research aims to clarify this debate in literature. More specifically, we
investigate whether it is consumption or investment spending that is stimulated by remittances.

52 Internal Control Reporting and Audit Fees of Non-Accelerated Filers: A Note

Meghna Singhvi, LMU msinghvi@Imu.edu

Vishal Munsif, California State University, San Bernardino, vmunsif@csusb.edu
In this paper we examine the associations between the presence and remediation of internal control problems and audit fees for
non-accelerated filers, and how such associations differ for non-accelerated filers from those for accelerated filers. The SEC
granted multiple extensions for non-accelerated filers to comply with Section 404. Before the final postponement for non-
accelerated filers to comply with Section 404(b) ended, the Dodd-Frank Wall Street Reform and Consumer Protection Act (2010)
was enacted in July 2010. Section 989G(a) of the Dodd-Frank Act provides permanent exemption from the requirements of
Section 404(b) for non-accelerated filers. In addition, Section 989G(b) of the Dodd-Frank Act also requires the SEC to conduct a
study to determine how the burden of complying with Section 404(b) can be reduced for registrants with market capitalization up
to $250 million.

614 XBRL Implementation in USA,Canada, China, Australia and India

Raghavendra Raju.S, University of Mysore raganna20@gmail.com

Mahadevappa B, DOS in Commerce, University of Mysore, bmahadevappa@gmail.com
XBRL-( extensible Business Reporting Language)-is a language for the electronic communication of business and financial data
which is revolutionizing business reporting around the world The objective is how xbrl is implemented and about its progress in
different sectors of the economy The hypothesis tested for the study is xbrl have a positive impact on different sectors
Questionnaire will be adopted for the study The results will show xbrl has made progress in different sectors The findings of the
study will help to know how xbrl is in the current state and will be useful for other countries to implement.
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Session: Hospitality Industry (2 E4)
Session Chair: Jomon Lonappan
S.D.M. PG Centre for Mgt. Studies & Research

346 Diversity & Changing Pattern of Hotel Services in the Present Competitive Era

Jomon Lonappan, S.D.M. PG Centre for Mgt. Studies & Research jomonlonappan@yahoo.co.in

Devaraj K, S.D.M. PG Centre for Mgt. Studies & Research, directordevaraj@yahoo.com
The competitive nature in the hospitality and accommodation industry is increasing at a rate previously unseen The number of
operations globally is increasing to accommodate the rise in travel required for both work and leisure This has resulted in not only
the expansion of chains and multi-national hotels but given rise to a situation where small hotel and accommodation operators
catering for a niche area of market are opening in increasing numbers However due to the competitive nature of accommodation
establishments and hospitality environment just as many are closing as they realise the challenges involved in the development
and continued.

431 Medical Tourism in Mangalore: Scope and Prospects

Wajeeda Bano, P A First Grade College wajida75@yahoo.co.in
Medical travel is the most visible face of the increasing global trade in health care services India being the latest entrant in the
field of health tourism offers holistic healthcare services addressing the mind body and spirit with yoga meditation ayurveda and
other Indian systems of medicine It offers a vast array of services combined with the cultural warmth and hospitality that are
difficult to match by other countries Medical tourism has rapidly become a more popular way of travelling to Karnataka with the
advantage of cost-effective medical facilities The paper throws light on medical tourism in Mangalore.

613 Antecedents and Effects of Employee Turnover Intention in Hospitality Sector

Nivethitha Santhanam, Indian Institute of Technology Madras nivetha.san@gmail.com

Kamalanabhan T. J., Indian Institute of Technology Madras, tjk@iitm.ac.in
High employee turnover is one of the biggest challenges faced by the hospitality sector across the world. This paper discusses
about the determinants and consequences of employee turnover intention. Given that, there exist very few studies in Hospitality
sector studying the relationship between HRM practices and its effect on employee turnover intention and the effect of both on
service quality, there is a need for further research to fill this gap. This paper outlines few research questions to be answered
through future research. A conceptual model is proposed based on review of literature and in-depth interviews.

632 Factors Contributing towards Tourists’ Satisfaction: Case of Indian Luxury Train
Divya Ray Mathur, Faculty of Mgmt Studies, Mody Institute of Technology and Science divya_ray@rediffmail.com
Ashok Singh Rathore, Faculty of Management Studies, Mohanlal Sukhadia University, tourismashok11@gmail.com
Vinita Kaura, Faculty of Management Studies, Mody Institute of Technology and Science, kaura2005@rediffmail.com
Sunita Verma, Faculty of Management Studies, Mody Institute of Technology and Science, Sunita
Luxury trains promise a unique experience combining heritage and luxury. With the increasing competition among these luxury
trains it becomes important to identify the factors which contribute towards tourists’ satisfaction for luxury trains. An attempt is
made in this conceptual paper to identify these factors. From theoretical point of view this paper explores the factors of tourists’
satisfaction with special reference to luxury trains. From practical perspective luxury service providers like Indian railways
,Cruise services, luxury hotels or resorts may be benefited.

Session: OB-I1 (2 E5)
Session Chair: Mousumi Padhi
Indian Institute of Management Ranchi

219 Organisational Replenishment and Change Management

Badmapriya Murugesan, Loyola College mbadmapriya@gmail.com

Prithiviraj Govindaraj, Sri Krishna Institute of Management, pritvi5588@gmail.com

Harihara Sudhan Ramakrishnan, Hindustan University, kbsudhan@gmail.com

Sree Devi Kailas, Hindustan University, Sree Devi
This study examines Organisational Replenishment which is a concept in the literature on Organisational Change. Where
traditional concepts regard change as a temporary transition, replenishment views change as a process of continuously renewing
the capacity of an organisation to adapt to environmental conditions. A study was designed to meet three Objectives : 1. To create
an Operational definition of Replenishment, 2. To test the ability of a change management model to predict replenishment,3. To
explore if differences exist in managers’ perceptions of replenishment in a Public and a Private Sector Organisation.
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534 Jugaad Management: An Art or Science

Shailesh Saraf, Rashtrasant Tukadoji Maharaj Nagpur University shailesh.dsrcom@gmail.com

Priti Mahant, Rashtrasant Tukadoji Maharaj Nagpur University, priti202005@gmail.com
Today the word “Jugaad” is a buzz word in Management Jungle. This term literally cannot be defined in English but can be heard
from Corporate Board Room to the Class Room of Business School. Jugaad is a solution for impossible situation which doesn't
require any degree or certificate. It requires creativity, , innovation, novelty. It can be used to arrange something or doing
something. It’s a quick fix for temporary solution and a person who does it is called a Jugaadu. So, Is Jugaad is an Art, reflects the
way of doing things; or is it a Science of verified.

565 Does Organizational Ethos Impact Role Satisfaction of Employees?

Krishan Pandey, University of Petroleum and Energy Studies kkpandey@ddn.upes.ac.in

Tanushree Sharma, University of Petroleum and Energy Studies, tanushree@ddn.upes.ac.in
Modern day is witnessing a shift in the source of competitive edge from technical prowess to competencies residing in employees
Today creating organizational culture for enhanced employee satisfaction has become critical than ever Though literature is
replete with researches on job satisfaction a little work has been done on role satisfaction and factors impacting it This empirical
paper investigated the impact ofOrganisational Ethos OE on Role Satisfaction RS The paper captured the use of OCTAPACE
Profile Motivational Analysis of OrganizationRole for identifying the OE variables that significantly predict RS dimensions
offered suggestions for creating functional OE to enhance RS.

571 Role of Congruence in Work Family Interface

Mousumi Padhi, Indian Institute of Management mousumi.ximb@gmail.com

Adwaitagovind Menon, govind.agm@gmail.com
This study draws on Person-environment fit theory to understand to what extent congruence between an employee and her/his
environment affects her/his experience of work family interface. The attempt is to capture the cognitive appraisal process by
which work and family experiences can exacerbate work family conflict and enhance work family enrichment. These processes
could help understand why given the same situation and environmental contexts, individuals might differ in their work family
experiences. This work is a response to call by researchers to look at the process of cognitive appraisal and congruence that has
largely been ignored in work family literature.

Session: Foreign Direct Investment-1 (2 E6)
Session Chair: B Bakkappa
Davanagere University

256 Analysis of Outward Foreign Direct Investments from Central and Eastern Europe
Pavlina Harustakova, Indian Institute of Technology, Department of Management Sudies pavlahar@yahoo.com

The outward foreign direct investments from Central and Eastern Europe have not received from researchers that much attention
as the investments from other developed countries because of their inconsiderable contribution to global economy However
economic growth in those countries has since 1990°s spurred the internalization activities The proposed paper is presenting the
empirical and theoretical analysis of factors influencing the choice of entry strategy and the motivators and obstacles when
operating abroad The article also evaluates the state of firms from post-transition economies as investors and their competitiveness
Secondary data are analysed and explored and valuable overview is presented.

258 Freign Direct Investment and Economic Growth: A Time Trend Analysis

Jonardan Koner, National Institute of Construction Management and Research koner_123@yahoo.com

Avinash Purandare, National Institute of Construction Management and Research, profpurandare@yahoo.com

Chandan Ghosh, Institute Of Environment & Management, chandan.liza@rediffmail.com
The era of FDI in India had started with the estublishment of East India Company of Britain. Now a days, India is one of the
prime location for foreign investment because of its increasing demand over time and also other favourable factors. The study
focused on linear time trend analysis of FDI inflows in India over last decade and also make a comparative study of FDI Inflows
and Economic Growth (Gross Domestic Product)in India. The estimated result shows that FDI has positive impact on economic
growth during the selected time period, i.e., post reform period (1991-92 to 2010-11).

394 Role of intellectual capital in attracting FDI: GMM estimation
Sushila Soriya, Central University of Rajasthan sushilasoriya@gmail.com

The study examines physical and intellectual capital factors for a period of 20 years spanning from 1990 to 2010 on a panel of 9
developing and developed countries in attracting FDI inflows Data is estimated using econometric models OLS Fixed Effect
Random Effect and GMM estimation Contrary to the expectations physical infrastructure is negatively associated with FDI
Human capital and innovativeness are positively related with the FDI inflows This implies that intellectual capital plays a
dominant role in attracting the FDI inflows Policy makers may invest and manage intellectual capital along with other aspects to
attract more FDI inflows.
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526 Foreign Investment Flows in Indian Economy

B Bakkappa, Davanagere University drbakkappa_b@yahoo.com

T. Mallikarjunappa, Mangalore University, tmmallik@yahoo.com

T. Manjunatha, Bapuji Academy of Management & Research, tmmanju87@rediffmail.com
The emerging economies have opened up their economies to the foreign capital flows and there has been a good response these
initiatives in the form of foreign direct investments (FDIs) and institutional investments (FII). This paper discusses the FDI and
FII flows into the Indian economy. The analysis reveals that services sector has received the highest amount, Mumbai tops the
region-wise receipts, and the maximum flow has been from Mauritius. The results show FII purchases have more significant
influence on the stock market indices than FIl sales and the net investments.

Session: Supply Chain Management-111 (2 E7)
Session Chair: Santanu Sinha
Consultant, Accenture

133 Integrating Lean and Agile in Supply Chain Management: A Review

Somaiah KP, VTU soms.kp@gmail.com

Kiran PN, VTU, kirankumarskills@gmail.com

Harsha N, VTU, chief_harsha@yahoo.com

C.K. Nagendra Guptha, VTU, C.K.
Changing customer and technological requirements,volatile markets and global sourcing have created fresh challenges in supply
chain management.Customers demand innovative product features,dependable performance and quality at a competitive
price.Furthermore, today’s discerning consumers with access to internet and search engines expect fulfillment of demand
instantly. The risk attached to traditional supply chain has become untenable for consumer products. This paper discusses the basic
principles of how to respond to this challenge by implementing and integrating lean and agile concepts in supply chain
management.A Lean and agile supply chain are characterized by a rapid response on a global scale to constantly changing
markets.

237 Impact of Agility on Supply Chain Performance

Aseem Dixit, Symbiosis Institute of Operations Management aseemdixit.siom@gmail.com

Aditi Gogoi, Symbiosis Institute Of Operations Management, aditi.gogoi.siom@gmail.com

Sameer Misra, Symbiosis Institute Of Operations Management, sam.misral987@gmail.com

Himani Sharma, Symbiosis Institute Of Operations Management, Himani
In today’s competitive world agility in supply chain is a key differentiating factor and offers long term sustainability. In this
article researcher focuses on understanding agility in supply chain and its impact on supply chain performance and proposes a
theoretical framework which shows the linkage between supply chain agility and supply chain performance. In this article
researchers carried out an empirical survey among Nasik manufacturing firms, to test the proposed framework. Based on PLSR
analysis researchers proposes a revised framework which will help manufacturing sector in general to adopt supply chain agility
and beat demand and supply uncertainty.

269 Importance of Information Sharing in Construction Supply Chain Management Review

Harsha N, R. V. College of Engineering, VTU chief_harsha@yahoo.com

Punith Maharshi Y R, R. V. College of Engineering, VTU, maharshipunith@gmail.com

C K Nagendra Gupta, R. V. College of Engineering, VTU, nagendragupta@rvce.edu.in
Construction industry involves several players in action. Coordinating and defining each player and their activities is a very
complex task. Hence, an Information System capable of aggregating and displaying the relevant information, in the right time, is
an extraordinary tool to help the construction site managers. There is a diversity of software available in the market that is very
powerful in many specialized areas, but lacks the supply chain management overview. This paper intends to give the review of all
the main developments and preliminary conclusions on the importance of information technology and supply chain management
in construction projects.

487 Determining Optimal Reservation Policy for Asset Oriented Logistics Operators
Santanu Sinha, Consultant, Accenture santanu.sinha@accenture.com

This paper provides a novel approach to determine optimal reservation policy for 3PL operators. Four different scenarios have
been modeled and compared: (i) a ffirst-come first-serve' base case model, (ii) Segment-wise reservation policy, (iii) nested class
reservation policy, and (iv) time-bound reservation policy. Considering stochastic arrival pattern of customers, heterogeneous
customer groups with varied service priorities, uncertain demand and supply information, we carry out a comparative study with
all the alternate scenarios based on a simulation optimization approach. Trade-offs between various KPIs including profitability,
demand fulfillment, service level, and fleet size has been analyzed to bring in several managerial insights.

55



January 7, Monday, 5:30PM-6:50 PM (2 E)

Session: Work Life Balance (2 E8)
Session Chair: Usha Devi N.
Mila First Grade College For Women

511 Work Life Balance: A Tool for Quality Service

Bhargavi V. R., Seshadripuram College reiki.bhargavi@gmail.com

Kamatchi P., Nmkrv College, kamatchi.p@gmail.com

Usha Devi N., Mla First Grade College For Women, usha09_n@rediffmail.com
This is a study on Work Life Balance — A Tool for Quality Service of Women Police in Bangalore City. It is presumed that the
outcome of the present study will be of great value to the police department to formulate suitable schemes for enhancing quality
services among women police personnel.A survey research approach is used to collect the primary data. Relevant data was
gathered through the use of a structured questionnaire. The questionnaire was distributed to hundred and ten (110) women police
through personal visits. A pilot test was conducted to test the reliability and validity.

520 A Comparative Study of Quality of Work Life in Public & Private Sector Orginisations
Prem Singh Khetavath, University of Hyderabad saj.premsingh.k@gmail.com

Quality of Work Life refers to the degree to which employees of an organization are able to satisfy important personal needs
through their experiences. Unless good Quality of Work Life is provided, the employees will not be motivated towards work.
QWL covers economic, psychological, organizational and social aspects of work life. Walton, promoter of QWL, also assigns
first place to monetary benefits in his eight-point criteria to measure QWL. Recognizing the importance of QWL the present study
aims to investigate the various factors associated with this. Data is collected from select public and private sector employees and
analyzed.

549 Enhancing Quality of Work-life Through Work-life Balance

Ramya Thangavel, KLN College of Engineering ramya_klnce@yahoo.co.in

Kannan A.C., KLN College of Engineering, kannanack@yahoo.co.in
The Demand for Work/Life balance is rising to the top of many employers’ and employees’ consciousness in all aspects of life. In
today’s fast-paced society, human resource professionals seek options to positively impact the bottom line of their companies,
improve employee morale, retain employees with valuable company knowledge, and keep pace with workplace trends. This article
provides human resource professionals with an historical perspective, data and possible solutions—for organizations and
employees alike—to enhance quality of work life through proper work / life balance strategies. Three factors—global competition,
work/life balance, and an aging workforce—present challenges that exacerbate work/life balance.

568 Work Life Balance as a Function of Demographic Variables

Uma Warrier, Jain University warrier.uma@gmail.com
In the world of intense economic challenges, striking a healthy balance of work and life outside the work offers potential for
tremendous growth — Personal and professional. The article is aimed at examining the WLB of software professionals which is
impacted by the demographic variables like level in the company, gender, age and marital status of the employee, salary level and
managerial or non managerial designation in that company. The findings of the study has major implications for formulating and
implementing newer HR strategies and policies.
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148 Employer Branding in B-schools

Saurav Roy, SCMHRD saurav_roy@scmhrd.edu

Ajit Yadwadkar, SCMHRD,Pune, Ajit_yadwadkar@scmhrd.edu

Sonali Grover, SCMHRD,Pune, Sonali_grover@scmhrd.edu
This study explores the current state of knowledge about employer brand and identifies the various employer brand building
blocks which are conceptually integrated in a predictive model for students in a B- School. The basic need for scientific progress
through the accurate representation of a set of employer brand phenomena and propositions, which can be empirically tested, led
us to this topic.Research has been done in this area in the western countries (United States) but in our paper, this is in the Indian
context. This paper would help Corporates understand psyche of the candidates applying to their company.

389 Web Based Training Adoption in Business Organizations

Poonam Kumar, Asia Pacific Institute of Management poonamkumar123@gmail.com
The purpose of this study is to examine the factors of web-based training (WBT) adoption in business organizations. A model of
WBT adoption, three categories of key antecedents, namely perceived benefits/ costs, organizational readiness, and External
pressures were developed to test the impact on WBT adoption, with top Management support treated as a mediator.

538 Role of Workforce Diversity for Sustainable Organisational Growth
Aruna Deshpande, Mumbai University aruna.deshpande@gmail.com, R. Gopal, Dr. D.Y.Patil University

India is ademocratic country with competitive economic growth, sustaining a firm is more complicated . Workforce diversity is
the major component in the changing business environment . Hence there is a need for evaluating the role of workforce in Indian
Organisations, for its sustainable growth and success. Both staff and customers think employers must attract people from different
backgrounds — in particular, female, disabled, ethnic minorities and older workers. This research paper empasises on the issues of
diversity and how Indian organizations have designed policies to integrate diversity issues with organizational objectives in the
current dynamic business environment.

576 When Work Becomes Play: Gamification of HR

Vijayan Pankajakshan, Welingkar Institute of Meanagment Development and Research

vijayan.pankajakshan@welingkar.org

Sridevi Nair, Tata Institute of Social Sciences, sridevi.nair@rediffmail.com
The hypothesis of the paper is that the application of games or gamification can make employee related tasks in organisations
more effective. The research draws inspiration from the works like Piaget's concept of schemas and Nottingham University's
concept of Game Transfer phenomena. These studies reveal that repeated exposure to a particular type of behavior can cause
alterations in the person's actual behavior. Gaming has ability to capture and retain interests of the player for much longer by
mixing work and play. Given the advantages that gaming offers it could be an effective engagement and training tool.

626 Creating a Home Away from Home

Sheikh Rezwana, School of Business, Alliance University rsheikh@alliance.edu.in

A. Nagaraj Subbarao, School of Business, Alliance University, nagaraj.sr@alliance.edu.in
In the present scenario the war for talent is the focus for present corporations. Achieving competitive edge through CSR is
something that the companies are starting to look at very seriously as this strategy comes with multiple benefits for them.
Companies are adopting an interesting strategy sourcing semi-skilled workforce from the rural areas and training them to handle
the various kinds of retail stores. These rural youth due to their humble backgrounds exhibit increased levels of loyalty and
engagement thus helping the corporations sail through the competition by managing services in a cost effective manner.

Session: Indian Industries-111 (3 A2)
Session Chair: Bhumika Gupta
Telecom Business School

34 The Risk-Reward Nexus in India’s Telecoms Revolution

Bhumika Gupta, Telecom Business School bhumika.gupta@telecom-em.eu

Marie Carpenter, Telecom Business School, marie.carpenter@telecom-em.eu

Henrik Glimstedt, Stockholm School Of Economics, henrik.glimstedt@hhs.se
The past two decades of progress in the telecommunications sector exemplify both how much India has progressed and the
challenges that must still be overcome The dramatic liberalization of the sector and the adoption of new mobile technologies have
led to an extraordinary 900 million connections The industry however is saddled with extremely high levels of debt that threaten
the balance sheets of operators Given the nature of this work we will study the financial analysis of two decades of investments
and returns on the part.
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234 World of Indian Flower Industry — A Sector Untapped
Riccha Kapoor, M P Birla Institute of Management ricchakapoor01@gmail.com

The world of flower industry is highly dynamic.Product varieties, production techniques, markets and retailing arrangements are
all undergoing continuous change, challenging the adaptive capacity of the actors involved.In a slow and steady growing world
market,new developing country exporters are gaining market share at the expense of existing producers. Indian floriculture
industry has been shifting from traditional flowers to cut flowers for export purposes.The flower industry though promising is still
in the pre initial stages and is untapped.This research paper will focus on the development of flower industry in India and its
sustainability in the market.

539 Sustenance and Survival of Paper Industry in India in E-paper Regime

R. Satya Raju, Andhra University rsrapaka@hotmail.com

A. Lakshmana Rao, University of Petroleum & Energy Studies, indialax@gmail.com
“Sustenance and Survival of Paper Industry in India in E-Paper Regime”Prof. A.Lakshmana Rao,University of Petroleum &
Energy Studies, DEHRADUN&Dr. R.Satya Raju,Professor,Andhra University, VISAKHAPATNAM.ABSTRACTIndian Paper
Industry is an ancient Industry. However, with respect to competiveness is concerned the Paper Industry is struggling to combat
various problems, issues and challenges. In order to have an understanding of this industry’s problems and prospects especially
with the emergency of E & Green Environment a study in this area is thought of and accordingly the present study is undertaken
with a wide spectrum of literature on the theme.

605 Passenger Satisfaction in Indian Aviation Industry - An Analytical Approach
Dipa Mitra, Bharatiya Vidya Bhavan's Institute of Management Science askdipa@gmail.com

The objectives of the present study are to analyze the efficiency level of the airlines operating in India with respect to their
passenger satisfaction level, to identify the most important factors in passenger service quality, to examine the impact of those
factors on passenger satisfaction and to suggest some adequate measures.For this purpose, DATA ENVELOP ANALYSIS,
FACTOR ANALYSIS and MULTIPLE REGRESSION have been used to develop a framework which will be helpful to
determine adequate strategies so that the airlines operating in India can be able to retain their existing passengers as well as attract
new passengers.

784 Problems of Indian IT Offshore Industry
Minisha Gupta, Indian Institute of Technology reach2minisha@gmail.com

India is world’s leading offshore outsourcing destination The industry’s share of total Indian exports increased from less than 4 in
FY1998 to about 25 in FY2012 However implementing offshore projects in India is frequently facing number of issues Research
on offshore outsourcing has explored some problems like infrastructure cultural differences accent language ability contractual
problems and fear of reduced service levels Indian IT industry has to face issues like learning and training facilities employee
turnover degrading performance less motivation increased levels of frustration and low job satisfaction Thus this study tries to
explore the problems of Indian-shore industry.

Session: Strategic HRM (3 A3)
Session Chair: Vijay Lakshmikanthan
S A Engineering College

151 Strategic HRM and Global Recession

Vijay Lakshmikanthan, S A Engineering College drvijay@saec.ac.in

Alamelu Managai, S A Engineering College, alamelupranav@gmail.com
Economic recessions have occurred all throughout the history of modern economics. The so-called ‘meltdown” & ‘downturn” is
due to the greedy nature of Western economies and their adamant nature in not giving space to developing countries to voice their
opinion to shape international economic framework. What Global recession refers about?

293 Impact of Transactional Engagement on Employee-burnout and Work-family Conflict

Tanya Jain, SCMHRD tanya_jain@scmhrd.edu

Sampurna Basu, SCMHRD, sampurna_basu@scmhrd.edu

Snehal Pandey, SCMHRD, snehal_pandey@scmhrd.edu
The existence of the two variants of engagement- transactional and emotional (as per Gourlay, Alfes, Bull, Baron, Petrov and
Georgellis,2012, CIPD) encouraged us to think that the distinctions were real and potentially important. Employees scoring high
on transactional engagement have low scores on all the performance dimensions except deviant behaviours.Our survey is
dedicated to finding the impact of transactional engagement caused by work intensification on employees in Service Sector in
India. We conclude that transactional engagement is positively correlated to employee burnout and work—family conflict. Our
research would aid organizations to focus on the right kind of engagement.

465 Green HRM - Does It Help to Build a Competitive Service Sector?

Mathew Mampra, Alliance University mampra@yahoo.com
This paper is attempting to explore the role of green HRM in creating and sustaining an organizational culture for a competitive
service sector and is based on a systematic literature review and compilations of findings and lessons learned from the author’s
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own experiences The paper also draws on examples from forward looking companies Green HRM is the use of HRM policies to
encourage the sustainable use of resources and this paper analyses its role as an aiding tool to maximise the profit to assist
business leaders to consciously create a green culture which makes the service sector more competitive.

624 Role of Strategic HR in Service Sector

Vijaya Sree, University of Hyderabad shree4uroses@gmail.com

Vanka Sita, University of Hyderabad, vankasita@gmail.com
Every organisation should fit its unique capabilities with competitive requirements The challenge for Management is to create an
environmental context where the companies distinctive competence and resources could produce a relative competitive advantage
The service sector companies contributes more to GDP of country than other sectors So the companies must manage the
competitive advantage The companies employees who plays critical role in decision making in organisation is managed by HR
manager HR should act as strategic HR for gaining competitive advantage This paper discusses the role of strategic HR in service
sector companies.

674 Impact of Labour Legislations on HR Development
Joseph George, St. Josephs College, Moolamattam josephgeorgesjc@gmail.com

Even though labour laws have been widely studied and various recommendations have been made to reform it in the current era of
globalization, the issue pertaining to the provision for HRD persists even today. Individual development, career development and
organisational development designated as Human Resource Development Index are analysed for the study. The Confirmatory
Factor Analysis is used for finding the extent of human resource development. For this purpose, three confirmatory variables are
defined; Individual development, Career development and Organisational development. The study highlights the relevance of a
separate Act for employee development with vivid and specific modus operandi.

Session: Retail Marketing (3 A4)
Session Chair: Tarun Kushwaha
Symbiosis Institute of Business Management

215 Relational Benefits in Retailing: a Study of Consumer’s Perception in India
Tarun Kushwaha, Symbiosis Institute of Business Management tarunkushwaha@sibm.edu

In recent years there has been lot of emphasis on customer-marketer relationship particularly on the nature and dynamics of these
relationships. The firms strengthen their relations with the customers to get competitive advantage and derive various benefits
primarily customer retention. Early empirical studies examined these derived benefits from marketers view only. Major work has
been done in recent years to discuss various benefits which the consumer receives in the form of functional, relational and social
benefits. The present study is an attempt to understand the perception of Indian consumers regarding relational benefits especially
in retail sector.

230 Online Retail Shopping Behavior in India- A Boon or Curse?

Sanketh Yadav, M P Birla Institute of Management sanketh.yadav91@gmail.com
In India there is a shift of online shopping due to technological development. This trend is emerging due to technological
advancements in the market. Online Retail is a grey area in Indian Retail Industry as there is a customer perception of “Touch and
Feel” concept among Indian consumers. Online Shopping is the upcoming trend which is still not accepted in the Indian
Market.This research paper focuses on using “Gaps Model of Service Quality” and an attempt is made through this research to
identify the expectation of consumer’s and providing suitable suggestions.

450 Impact of Organized Food Retail on Customer Buying Behaviour in India

Vijaya Bandyopadhyaya, vijaya_bandyopadhyaya@yahoo.com

Suchismita Sengupta, IES Management College and Research Centre, sensmital23@gmail.com
Organized food retailing is yet in its nascent stage in India but its importance in our economy and anticipated adverse effects on
the existing supply chain players has made it an issue of controversy. This article attempts to understand, through review of
literature and a survey-based study conducted in Patna and Mumbai, whether customer mindset and buying patterns are changing
and offerings of organized retailers are preferred over the existing ones. It addresses issues like consumer awareness of the various
food safety norms, animal welfare and environmental issues that have become so important worldwide.

559 Review on Customer Facing Sales Staff Skills for Retail Sector
Nagasanahally Manjula, CSIT n.smanjula@yahoo.in

Retail sector today, is shifting from roadside pavement retail to malls. In this scenario, several foreign retailers will join Indian
retail bandwagon. Inflow of foreign investments is a blessing for the overall economy, but this will intensify competition and
compel Indian retailers to develop out of the box ideas. The retail potential is clearly evident with major developments in
emerging cities. These new avenues are the perfect testing grounds for retailers planning to introduce innovative formats.
Customer facing staff plays a key role in achieving retailing effectiveness. The present paper is an attempt to review studies made
in this direction.
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Session: Knowledge Management (3 A5)
Session Chair: Dolphy Abraham
Alliance University

13 Knowledge Management and its Implication in the 21st Century

Kirti Khanzode, Institute of Management Technology kirti.khanzode@gmail.com

Agrima Bhatnagar, Birla Institute of Technology, agrimabhatnagar@gmail.com

Lajwanti Kishnani, Birla Institute of Technology, lajwanti@bits-dubai.ac.ae
The paper aims to explore a relatively new discipline of management i.e. Knowledge Management. 21st century has witnessed the
world economy transform from an industry- based economy to a knowledge- based economy; this makes knowledge an inevitable
tool for competitive advantage. This shift has brought about a change in the thinking of economists and marketers, leading to
exploring the idea and concept of Knowledge Management.This paper aims to study the need to manage knowledge, current status
and importance of Knowledge Management. For this purpose, a number of firms ranging from strategic business units to multi-
national companies were surveyed.

395 Sharing Tacit Knowledge:a Critical Success Factor for Agile Software Development

Balasubramaniam Arunkumar, Alliance University arun_krb@yahoo.com

Dolphy Abraham, Alliance University, dolphy.abraham@alliance.edu.in
Successful development of software depends on the capability of an organization to capture the knowledge created and shared by
development teams. Agile software development methods rely on the tacit knowledge embodied in the team, rather than written
down plans. Therefore, it is important to study how software development teams share knowledge in their agile projects, and, how
effective knowledge management translates to improved team performance. In this paper, we analyze the literature on knowledge
management in agile software development projects. We focus on how tacit knowledge in agile teams is shared and how tacit
knowledge can be measured.

482 Learning in Social Context: Role of Communities of Practice in Managing Knowledge

Satyendra C Pandey, Xavier Institute of Management u510003@stu.ximb.ac.in

Andrew Dutta, Xavier Institute of Management, adutta@ximb.ac.in
The purpose of this paper is to explore the relationship between knowledge management and communities of practice (CoPs).
Paper also discusses the role of social interactions in CoPs in enabling knowledge sharing and collaboration. The relationship
between KM and CoPs is explored using theoretical constructs and data from a single case study. Qualitative case research
methodology is used to provide a rich description of CoPs in an Indian mid sized IT Solutions Company. The main contribution of
this paper is in establishing an explicit link between KM and CoPs through the use of social context of learning in organizations.

513 Elevating Performance Management System Through Knowledge Management

Anjali Rai, ABES Engineering College anjali.abes@gmail.com

K. Venkata Rao, Reachout Business Analytical Services, venkat@robaservices.com
Knowledge is the full utilization of information and data. Knowledge is more relevant to sustained business than capital, labor or
land. Knowledge Management is about making the right knowledge available to the right people. Also the employees working in
the organization main focus on the performance. The present study attempts to study the relationship of knowledge management
on performance management system and to determine the impact of knowledge management on performance management system
in an organization. The research was carried out on 150 employee of a software company in North India.

Session: Management Education (3 A6)
Session Chair: Anil Barbole
Solapur University

476 Management Education: Issues, Challenges & Opportunities

Anil Barbole, Solapur University dranilbarbole@gmail.com

Abdulshukur Shaikh, Solapur University, abdulshukurshaikh@yahoo.com
The current competitive Business Manufacturing and Business Services demands applicable educational literature The issue of
developing personnel’s imbibed with such applicable knowledge seems to be a great challenge to management institutes across
the globe Simultaneously proactive measures like industry academic interaction maintaining knowledge in the institutions both in
quantitative and qualitative ways can be the best solution to cultivate students able to deal in the markets Thus utilization of
strategic tools seems to be the opportunity to the management institutes to survive and rise high in globally interlinked educational
and business sectors.
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521 Creating Research Ecosystem through Knowledge Sharing in a B School: A Case Study

Satyendra C Pandey, Xavier Institute of Management u510003@stu.ximb.ac.in

Mahendra Kr Shukla, Xavier Institute of Management, u510002@stu.ximb.ac.in

Swati Panda, Xavier Institute of Management, u509001@stu.ximb.ac.in

Upendra Kr Maurya, Xavier Institute of Management, Upendra Kr
In the fast paced world, where knowledge obsolescence is high; it is a must for business schools to explore the immense potential
of knowledge resources hidden in various academic domains and activities. This research offers a conceptual model for the
creation of a sustainable research ecosystem in an institution of higher learning through knowledge sharing. The model is
developed by applying a grounded theory approach and is illustrated using a case study of a leading management institute in India.
The study provides key insights for other business schools to create a sustainable research ecosystem.

541 MBA Education in India- Past, Present and the Future

Ritika Mahajan, 11T Roorkee ritikabmahajan@yahoo.com

Vinay Nangia, IIT, vinaynangia@gmail.com

Vinay Sharma, IIT, vinnu871@gmail.com
The purpose of this paper is retrospective and prospective analysis of management education in India and the need of rationalizing
the same to meet the future challenges midst the paradoxical situation of mushrooming of MBA institutes in the nooks and
crannies of Indian cities on one hand and questionable quality of these newly established institutes on the other raising fingers on
the functional literacy of management graduates. It shall draw from literature and secondary data available on the web to be
substantiated by opinions of experts related to the field and observation of the contemporary scenario by the authors.

635 Ecosystem of Management Education: Knowledge, Skills, Employability & Entrepreneurship
Anuja Pandey, All India Management Association apandey@aima.in

The last decade has witnessed the powerful emergence of Management Education across the world Various surveys reveal that 62
of graduate management student receive job offers as compared to less than 38 by other programs As per a study of alumni from
30 highly rated business schools showed that ten years after graduating nearly 1/3rd of those surveyed were in one of the top three
position at their organization This decade also fostered the concepts of Entrepreneurship and Employability Although both
employability and entrepreneurship are not new concepts but they gained increasing interest research attention and recognition
when start.

Session: Supply Chain Management-1V (3 A7)
Session Chair: Dega Nagaraju
VIT University

491 Supply-chain Coordination Model with Time Dependent Demand Under Inflation

Dega Nagaraju, VIT University deganagaraju@vit.ac.in

A. Ramakrishnarao, S V University, arrsvume@yah00.co.in

S. Narayanan, V | T University, provc.vlr@vit.ac.in
In this research, an integrated inventory model is developed for a two echelon inventory system with single manufacturer and
single retailer. The main contribution of this research is to demonstrate the optimality of inventory decisions, cycle time and
annual gross profit with time dependent demand under inflation for respective entities as well as the entire supply chain, with and
without coordination. The numerical example is taken and the model is solved using MATLAB for optimality of inventory
decisions. Further, the sensitivity analysis is carried out to show the variation in optimality of decision variables and objective
function.

581 Supply Chain Analytics: Concepts and Business Applications

Prachi Deshmukh, RVCE prachideshmukh77@gmail.com

Sriram Venkatesan, HTSL, Sriram.Venkatesan@Honeywell.com

K.N. Subramanya, RVCE, subramanyakn@rvce.edu.in
For any organization, decision making is the key to success. For efficient decision making, analysis of available data and
forecasting of future strategies play a very important role. Supply chain Analytics is a field which can provide an organization
with analysis of the whole supply chain process. This can help the organization in decision making. This paper discusses supply
chain analytics, concepts related to that and its applications in business. The case studies discuss the applications of supply chain
analytics in real life business organizations.
618 Humanitarian Logistics in India — A Brief Perspective

Deepak Batra, Centre for Supply Chain Management and Logistics, JGU deepak.batra.007 @gmail.com

Saroj Koul, OP Jindal Global University, skoul@gmail.com
The world has encountered many disasters and most of them have been the result of natural fury. In this decade, major disasters
include the Haiti earthquake (2010), Chile earthquake (February, 2010), Japan earthquake, Tsunami (March 2011), Thailand flood
(July- December, 2011) and most recently the Hurricane Sandy (October 2012). Over India peninsula, there too has been an
unfathomable social and economic hardship caused by cyclones, earthquakes and the Tsunamis. In this paper an attempt to
understand the humanitarian logistics in the Indian context - both as a recipient as well as a donor of relief aid - is explored.
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667 Modelling of Closed-loop Supply Chain Under the Emission Trading Scheme

Anoop Chandran, Nit Calicut anoopgrchandran@gmail.com

V. Madhusudanan Pillai, NIT, vmp@nitc.ac.in

Nidhi M B, NIT Calicut, nids.nair@gmail.com
Environmental performance analysis of supply chains (SCs) gained importance after the Kyoto protocol. Restriction on carbon
emission and managing of emission through carbon cap and trading are the after effect of the protocol. This paper proposes a
MILP model for optimizing closed-loop SC flows and reducing carbon costs. The model is demonstrated for a SC which meets
demand of a product for three demand zones and this SC has one supplier, two factory, two distribution centers and one recycling
center. Also, the effect of availability of recycled quantity on the logistics and emission costs of SC is analysed.

Session: Marketing Strategy (3 A8)
Session Chair: Bhavna Agarwal
MIT College of Management, Moradabad

128 Demographic Implication On the Marketing Strategy of Telecom Industry

Bhavna Agarwal, MIT College of Management, Moradabad. nandini.bhavna@gmail.com

Gurdip Singh, gurdipsir@gmail.com

Anuj Agrawal, anuj.yash@gmail.com
Paper studies the demographic shift in India and its impact on the marketing strategy of various players in telecom industry
Demographic shifts over the last decade have dramatically changed the nature of telecom industry in the country The next phase
of growth in the telecom industry will be in vast rural areas a development that would be more important than the Green
Revolution in country when India emerged as a self-sufficient economy in food production with a tele-density of just eight percent
in rural India as opposed to 50 percent in urban centers.

212 Marketing Strategies of an Integrated Facility Services Company

Munishamappa Muninarayanappa, Bangalore drmuninarayan@yahoo.co.in

Venkatappa Ravikumar B V, ravikumarbv2008@yahoo.co.in

Krishnapaa Ravikumar K, ravi_kumar6619@yahoo.co.in
The present study is exploratory in nature and it has been undertaken with the objective of contributing a measure of clarity to
the research on the issue relative importance of different dimensions towards quality of service in the service sector. Gaining
competitive quality is critical to corporate success as it plays a vital role in improving organisational productivity and the firms
that develop the market environmental technologies and services. The present reviews, new competitive realities shaped not only
intensifying global gaining competition but also by the environmental quality expectations of their customers.

217 Marketing Strategies of an Integrated Facility Services
Munishamappa Muninarayanappa, Bangalore drmuninarayan@yahoo.co.in

The present study is exploratory in nature and it has been undertaken with the objective of contributing a measure of clarity to the
research on the issue relative importance of different dimensions towards quality of service in the service sector.Gaining
competitive quality is critical to corporate success as it plays a vital role in improving organisational productivity and the firms
that develop the market environmental technologies and services.The present reviews, new competitive realities shaped not only
intensifying global gaining competition but also by the environmental quality expectations of their customers and the societies in
which they operates.

340 Competitive Service Delivery in Premium Automobile Sector

Priyank Verma, BMW India Financial Services Private Limited priyank.verma@hotmail.com
With increasing competition in the premium automobile sector and dynamic changes , the product innovation and the customer
relationship management is playing an strategic role in meeting the customer demands with respect to market dynamics. The
technology continueS to act as a barometer to sustainable development , product differentiation as well as service differential in
premium sector .Price is not a matter of concern till the value exceeds the higher level of services and beating customer
expectations for turning customer into fans.
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Session Chair: Nagesh Rammurthy
A N Prakash CPMC Pvt Ltd

31 Improving Project Governance and Delivery

Graeme Cocks, Melbourne Business School g.cocks@mbs.edu

Jan Begg, Azulin Pty Ltd, jan.begg@azulin.com.au
Survey results from over 100 executives have been used to map elements of a proven business excellence framework against the
unique features of major projects used by organisations to implement their strategic plans. The paper identifies the key
opportunities to improve project governance and successful delivery of project outcomes. Overall effective execution is seen to be
highly important by 89% of participants - however only 31% rate their own organisation as being good at execution. The major
opportunities for improvement are leadership performance, getting the right people on projects, project selection and active
management of project risks.

336 An Ontological Framework to Model Service Delivery in Construction Projects

Nagesh Rammurthy, A N Prakash CPMC Pvt Ltd nagesh.ramamurthy@gmail.com

Arkalgud Ramaprasad, University of Miami, prasad@miami.edu
Unique construction projects have unique service requirements. Their success depends upon delivering ‘highly differentiated but
tightly integrated” services to satisfy the customers. To do so the project manager has to envision all services and sub-services
systemically and systematically. Integrating the outcomes will increase efficiency of resource utilization and improve
productivity of a service delivery. This paper demonstrates the use of an ontological framework for a Construction Project
Management System (http://ssrn.com/abstract=2062696) to envision service delivery. Using the framework, a project manager can
devise systems, sub-systems, teams, team roles, and team responsibilities for a delivery process to fulfill service requirements
effectively.

508 Project Execution Services: Addressing Challenges Through Feedback Mechanisms

Saroj Koul, O P Jindal Global University skoul@jgu.edu.in

Ramesh Mankani, SM S Demag India Pvt. Ltd., speakramesh@yahoo.com

Atul V, S M S Demag India Pvt. Ltd., atul.at.net@gmail.com
Projects are executed through a set of services put together. High level of planning and co-ordination between the stakeholders -
within the organization and outside such as customers, consultants or sub-suppliers are required to achieve the requisite level of
cost, time and quality of the project. EPC firms executing projects of similar types tend to repeat the non-conformity of an earlier
project into the next and face challenges if these are not communicated suitably within the organization. Establishing proper
feedback mechanisms helps in building knowledge databases which can be used for the improvement of the overall planning and
coordination.

Session: Banking-1V (3 B2)
Session Chair: Sireesha Nanduri
Sikkim Manipal University

225 Banking On Business Intelligence
Sireesha Nanduri, Sikkim Manipal University sirivirja2020@gmail.com

The Banking and Financial services industry (BFSI) is experiencing a remarkable transformation. Deregulation, disintermediation,
depositor preferences, privatisation, liberalisation, globalization, competition and technological innovations are forcing banks to
reconsider and realign their business strategy. The paper presents a modest attempt to review how far the Banks can bank upon Bl
techniques and discusses the challenges thereof in banks” Asset Liability Management. The role of OLAP technology in analysing
key business factors in banking for ALM is presented and the main challenges are pointed, so as to draw the roadmap of
strategies for Banks.

332 Inclusive Banking: A Strategy for Sustainable Economic Development

Umesh Mishra, Vanijya Mahavidyalaya umishra.pu@gmail.com
The paper analyses the various business plans of the bank concentrating on the rural and the poor population and their
implementation The study is based on the hypothesis that the banks have not been able to implement effectively the inclusive
growth strategy by targeting customers at the Bottom of the Pyramid Findings highlight that although the banks have adopted the
inclusive strategies in its business plans but have failed to implement this policy effectively The purpose of the study is to identify
the reasons for non effective implementation of the strategy and to provide solution to the banking industry.
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376 Bankers Crippled Service to Investors

Geetha Elangovan, Manipal University geetha.connects@gmail.com
Misselling of financial products to publics is now becoming a threat, influencing inadequate knowledge in finance scope. One can
comment, misselling as a fraudulent activity or even a criminal offence to some extent for the reason, involving huge investments,
human energy, time, unworthy forecasted dependency, etc. Misselling process infers that, banking system takes undue advantage
of customer’s trust, executives aim in achieving maximized incentives and regulatory authorities keeping sidelined.

Session: Indian IPOs (3 B3)
Session Chair: Ajai K. Singh
Lehigh University

42 Sentiment Traders & IPO Initial Returns

Jonathan Clarke, Georgia Institute of Technology jonathan.clarke@mgmt.gatech.edu

Arif Khurshed, University of Manchester, arif.khurshed@mbs.ac.uk

Alok Pande, Government of India, alokpiimb@gmail.com

Ajai K. Singh, Lehigh University, Ajai K.
We use the unique regulatory design of Indian IPOs to test sentiment-based models of IPO initial returns. For a sample of 218
offers over 2003-2008, we find that the traditional measure of IPO underpricing averages 31%. We decompose this into two
components: one related to voluntary underpricing by the underwriter and the other relating to first day trading activity. We find
minimal voluntary underpricing. However, initial returns on the first day average 24% and are driven by the unmet demand of
non-institutional investor groups. Overall, our results support sentiment-based models of IPO initial returns.

679 IPO Grading and its Effect on Investor Appetite

Souvik Banerjee, Sri Sri Institute of Management Studies souvik.2005@gmail.com
Among the emerging market economies equity market in India has an unique place as the performance of the equity market is
often taken as the proxy for the performance of the overall economy.However the number of retail investors as a percentage of
total population is minuscule.Some of the informal certification of IPO are reputation of the underwriter of the issue,venture
capital firm affiliation,promoter group affiliation etc.IPO grading is a formal certification and first of its kind.In this paper we will
analyze the IPO grade and its effect on investor appetite.

689 Price Efficiency of Indian IPOs

Sampada Kapse, Tolani Institute of Management Studies sampada_k2001@yahoo.com

Manju Raisinghani, Tolani Institute of Management Studies, manju.raisinghani@gmail.com
To evaluate the pricing efficiency of Indian IPOs This study examines whether Indian IPOs are overpriced under-priced or fairly
pricedFor the above purpose IPOs listing on BSE were examined for three years for 2008 2009 2010 Researcher calculated return
on IPO and market adjusted abnormal return to control overall increase in the market performance while calculating the
underpricing or overpricinglt was found that market was not efficient in the period of study Most of the IPOs were underpriced
Strong relation was found within market condition and return on IPOs Oversubscribed shares and IPO return also show.

Session: Technology Adoption (3 B4)
Session Chair: Malathi Sriram
SDM Institute for Management Development

261 System Evaluation and User Technology Adoption: An Implementation Study

Sunil MV, SDM Institute for Management Development sunilmv@sdmimd.ac.in

Malathi Sriram, SDM Institute for Management Development, malathi@sdmimd.ac.in

Balaji J, SDM Institute for Management Development, balaji@sdmimd.ac.in
The technology adoption is becoming increasingly challenging for decision makers in an education institutes, in general and B-
school, in particular. The article explores the role of end user perceptions in adoption of technology from the perspective of
innovation diffusion theory. The study is based on empirical data from a B-School which explains the implementation rigmarole
of Quick Response (QR) code and users capability to use/adopt QR code for web-based services. The result indicates that
differentiated implementation strategies focused on specific services are likely to be more successful than a single broadbrush
strategy for all services and activities.

349 Intention to Adopt Self-help Technologies - A Comparison of Two Theoretical Models

Lakshmi R, VIT University rtulip@rediffmail.com

Ganesan P, VIT University, sumigans10@rediffmail.com
The study intends to test the efficacy and usefulness of the two theoretical models, namely, TAM (Davies, 1986), and the two
component TPB model (Ajzen, 2001) in the context of intention to adopt self help technologies (blood pressure machine) in the
healthcare context. TAM has been proven as a parsimonious model in the study of technology acceptance, while TPB has been
widely used in the healthcare domain. Convenience sampling will be employed for selection of respondents and data will be
analyzed using partial least Square method (PLS) to evaluate the strength of the hypothesized relationships.
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362 Effects of Religiosity on Technology Adoption -An Extension to the TAM Model
Lakshmi R, VIT University rtulip@rediffmail.com; Ganesan P, VIT University, sumigans10@rediffmail.com

Religion plays a very vital role in impacting the consumer’s consumption decision by instructing what is religiously acceptable
and what is not (Rehman and Shabir ,2010). However, the role that religious orientation might play in technology adoption among
consumers remains relatively under researched. Since theory-driven research aids an enhanced perceptive of the factors that
influence a particular behaviour, the TAM model (Davies,1986),is used as the theoretical framework in the proposed study.The
paper therefore explores the relationship between religiosity and intention to adopt self help technology by extending and
enhancing the TAM model.

Session: Marketing—I11 (3 B5)
Session Chair: Maneesh Thakkar
Radford University

23 Sensory And Non-sensory Attributes in Online Choice: An Evaluability Perspective
Maneesh Thakkar, Radford University mthakkar@radford.edu

I draw on the Evaluability Hypothesis (Hsee 1996) to show that consumers’ product evaluations based on attributes and their
product choices vary depending on the attribute type and the shopping medium i.e. internet or physical store. The internet
facilitates judging of non-sensory attributes (e.g. price) of products and limits one’s ability to judge the sensory attributes (e.g.
material feel). So, when the consumers make their choices in online environments they will experience greater difficulty in
evaluating the sensory attributes and hence those attributes will be discounted in the product evaluations and choices. Three
empirical studies support these hypotheses.

505 Analysis of Market Efficiency of FMCG and Auto Sector

Deepika Dhingra, Faculty of Management Studies, Delhi University mithudhingra@gmail.com

Rama Mittal, Jagannath Institute of Management Sciences, Ramamittal88@gmail.com
This research is basically based on the valuation of equities in which I have studied the market efficiency for undervalued stocks. |
have chosen two sectors: FMCG and another is Auto sector. Presently both the sector are in robust position and have stable
growth rate from the past many years.For both the sectors 10 listed companies are selected so that it will be feasible to analyse the
stocks according to the present performance and also in the future projections of the stock. The study will be done in two phases.

Session: Foreign Direct Investment-11 (3 B6)
Session Chair: Mahesh Kumar Soma
IBS

203 FDI in Retail- A Six Thinking Hats Analysis

Mahesh Kumar Soma, IBS maheshk.soma@gmail.com
Foreign Direct Investment (FDI) in Retail is the most debated topic in India. The Government decided to allow 100 % FDI in
single -brand retail and 51% in multi-brand retail. Six Thinking Hats approach is adopted from the book “Six Thinking Hats” by
Edward De Bon, each hat representing a particular direction of thinking-White hat for information, Red for emotional aspects,
Yellow for positives, Black for negatives, Green for creative solutions and Blue hat for implementation. This paper analyses the
current issue of allowing FDI in Retail using the “Six Thinking Hats’ approach and draws conclusion.

214 Growth of Foreign Direct Investment in Services Sector in India

Anu Krishnamurthy, NMKRYV College for Women anukrishnamurthydé@gmail.com

Usha Devi N., Mla First Grade College For Women
Foreign Direct Investment is treated as an important mechanism for channelizing transfer of capital and technology and thus
perceived to be a potent factor in promoting economic growth in the host countries. Historically, India had followed an extremely
cautious and selective approach while formulating FDI policy in view of the dominance of import-substitution strategy of
industrialization. A major shift occurred when India embarked upon economic liberalization in 1991 aiming to raise its growth
potential and integrating with the world economy thereby adopting a series of measures that were directed towards liberalizing
foreign investments.

532 Influence of Foreign Direct Investment in Indian Retail Sector

Harshith Babu, KLN College of Engineering harshbab82@gmail.com

Jothi Murugan, Anna University, jothimurugan.t@gmail.com
Retailing is becoming a new format of business with alliances after economic liberalization in India FDI plays a crucial role in
India’s economic growth and buying patterns towards global retail position It is highly expected that the influence of FDI will
result in various credits like expanded and organized structure of markets wider product information enhanced product categories
at low prices new employment opportunities reduces transaction and transformation costs through advanced supply chain that
benefits suppliers retailers and consumers This paper focuses on analysis of qualitative information towards influences and issues
of FDI role in Indian retail market.
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Session: Stock Market-1V (3 B7)
Session Chair: Mihir Dash
Alliance University

466 Role of Sharpes Index Model in Constructing Optimal Portfolio with NSES S&P CNX

Simmi Khurana, khurana.simmi@rediffmail.com

Amit Bagga, amitbaggaus@gmail.com

Inder Preet Singh, inderipsingh@gmail.com
Constructing an Optimal portfolio is an intricate task. An optimal portfolio means a portfolio which gives higher return with given
level of risk. S&P CNX index scrip’s are deliberate for constructing optimal portfolio by using Sharpe’s Index Model.The study
reveals that there is significant relationship between returns of selected stocks for portfolio and S&P CNX index. Different
statistical tools such as Mean skewness standard deviation maximum minimum and kurtosis are used for analyzing the data. For
testing the hypothesis OLS Regression and ANOVAs test are applied on SPSS.

467 Application of GARCH Model in Options Pricing in Indian Options Market

Shyamlal Dev Pandey, Alliance University shyamlaldev@gmail.com

Mihir Dash, Alliance University, mihirda@rediffmail.com

Saranya Selvaraj, sars17589@gmail.com
Several studies have shown that option prices estimated using historical volatility estimates in the Black-Scholes-Merton model
are very different from observed option prices. The present study attempts to overcome this discrepancy by using volatility
estimates from the GARCH (1,1) model in the Black-Scholes-Merton model. The results suggest significant difference between
the actual and expected values of call options, whereas there is no significant difference between the actual and expected values of
put options. It was also found that the models always overprice the option values for both stocks and index, and that this
overpricing increases with the expiration period.

496 Macroeconomic Factors and Performance of Indian Stock Market

Jagan Gaur, Alliance School of Business, Alliance University jagan.gaur@gmail.com

Mihir Dash, Alliance School of Business, Alliance University, mihir@alliance.edu.in
For investors, it is essential to know macroeconomic condition of the country. The performance of the economy directly impacts
investment opportunities and market performance. This paper tries to identify key macroeconomic factors which affect the
performance of stock market. To find key factors, ADF test and Granger causality test under VAR Model have been conducted by
taking monthly data from April 2004 to March 2012. The study shows that only the flow of Foreign Institutional Investments
(Flls) has major impact on the stock market performance.The paper leaves the scope to study the factors which affects the flow of
Flls.

Session: Educational Services (3 B8)
Session Chair: Mohan Kotwal
INDSEARCH, PUNE

423 Managing Educational Services
Vaishali Rahate, Datta Meghe Institute of Management Studies vaishalil412@gmail.com

A fairly extensive formal education system, at present, is in place providing a range of educational services from the pre-primary
to research level. But, with demand creating huge opportunities for supply, a whole new education industry has grown, alongside
the fringes of our formal education system. The management of educational services has become necessary, due to the fact that
competition today has become so severe. Institutes are now focusing on enhancing the services provided to the students, faculty &
administration.This paper deals with the various intricacies of services in education sector and a model to survive the challenges
of competition.

463 New Look at Management Education Services in India

Mohan Kotwal, INDSEARCH, PUNE mohan.kotwal @rediffmail.com

Subhash Bhave, Indian Inst. of Cost & Mgmt. Research, subhash.bhave@rediffmail.com
The present scenario in Management Education in the country is not very encouraging. MBA as a professional course is losing its
relevance in the changed need set of the industries and corporate world. This paper is an attempt to redefine the Management
education services to make them more realistic and holistic. Adding new methods of pedagogy, stress on value based, character
building management education which has 'service' and not 'profit’ as its purpose is the philosophy of this new look. Paper tries to
present an Integrated Model of Management Education for the future.
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628 Real Physical Marketing Simulation Game for Competitive Educational Service

Selvarasu Appasamy, Business Administration Annamalai University aselvarasu@gmail.com

Richard Lorway, Media Spark Inc, richard.lorway@mediaspark.com

Vimala Mohankumar, Annamalai University, imohaa@gmail.com

Gnanaguru Rathinasabapathi, Annamalai University, Gnanaguru

Subhashini G. S., Annamalai University, subaasai_2004@yahoo.co.in
A real physical marketing simulation games is a newly derived concept that unlocks the potential of management students theories
to practices keeping simulated target market The game has been conducted for three days among ten teams consisting 100 students
Business proposal of designer foods viz mock tails pasta noodles and iced-tea etc and a stall dimension of 200sq.ft have been
allowed The supply chain processing sales and marketing have been handled by all teams independently The results of sales from
4500 customers show that juniors have learnt half of the management contents as that of seniors in management education.
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29 A Unifying Sustainability Framework: Levels of Analysis and Possible Strategies

Bernard Arogyaswamy, Lemoyne College arogyas@lemoyne.edu

David Smith, Lemoyne College, smith@lemoyne.edu
Building on the familiar three-factor (economy, environment, social), approach, this paper develops the concept of Sustainability
along four levels of analysis-individual, organizational, national, and supranational- articulating the expectations and constraints at
each level. The complexities and potential contradictions inherent in achieving agreement among the four levels are explored with
a view to understanding why consensus is difficult, and suggesting the trade-offs that might be needed. The complexities and
potential contradictions inherent in achieving agreement among the four levels are explored to understand why consensus is
difficult, and possible solutions suggested.

30 Strategies for World Class Organisational Performance
Graeme Cocks, Melbourne Business School g.cocks@mbs.edu

This paper builds on a four-year empirical study of the winning characteristics of eleven of Australia’s long term, high performing
organisations. It describes a sophisticated web-based diagnostic survey that allows decision makers to rapidly and effectively self
assess and benchmark their current organisational performance against the best practices identified from the winning
organisations. These practices and principles and the diagnostic program provide leadership teams from all industry sectors with
practical concepts and an over arching framework for the design and implementation of a focussed and planned change
management program that executes the organisation’s strategic plan.

357 Strategic Intent : Making Formulation and Implementation Divide Redundant

R.K. Mitra, Indian Institute of ForeignTrade rkmitra@iift.ac.in; Ravi Sapra, I1FT, sapra.ravi@gmail.com
Roger L. Martin in a brilliant article in Harvard Business Review, July-August, 2010, cited CEOs making statements like Id rather
have a first-rate execution and second-rate strategy any time than a brilliant idea and mediocre management (Jamie Dimon, CEO
JP Morgan Chase),Strategies most often fall because they are not well executed (Larry Bossidy, former CEO, Allied Signal). How
can a strategy qualifies to be called brilliant if it cannot deliver? Martin describes such truncated view of strategy (into two pieces
—one of formulation and other of execution) as misguided metaphor.

510 Evolving Procurement Strategies Through Spend Management and Strategic Sourcing
Sahil Garg, NITIE gargsahil.1987@gmail.com; Vivek Khanapuri, NITIE, vbkhanapuri@gmail.com

Purpose: The paper presents an approach to address the highly fragmented purchasing system by achieving synergy in the
spending of a project based firm through strategic sourcing.Methodology: The authors analyzed current practices and deficiencies
in procurement of the firm using spend data for the last three years. Findings: It was observed that the procurement has been
majorly need based and highly fragmented; with a huge vendor base across the country.Practical Implications: The paper
illustrates how the firms can achieve purchasing synergy across the country and move from a transactional to a more collaborative
relationship with the suppliers.

Session: Scheduling (3 D2)
Session Chair: Jaideep Naidu
Philadelphia University

24 Machine Scheduling to Minimize Weighted Eearliness and Number of Tardy Jobs

Jaideep Naidu, Philadelphia University naidu.jaideep@gmail.com
This study is motivated by just-in-time manufacturing and the dual criteria of minimizing total weighted earliness subject to
minimal number of tardy jobs. Just-in-time manufacturing emphasizes producing goods only when needed. Very little work has
been done in the case of JIT scheduling models with the dual criteria. While it is desirable to minimize earliness in order to avoid
inventory costs, it is also critical to minimize number of tardy jobs. A typical practical example is fashion manufacturing where a
late shipment could mean lost sales as it is season based. We discuss dominance properties of optimal solutions.

27 Revisiting the One Machine Tardiness Problem
Jaideep Naidu, Philadelphia University naidu.jaideep@gmail.com

We revisit the well known single machine total tardiness problem. This problem continues to attract significant interest from a
theoretical as well as a practical perspective. Although this problem is NP-hard, the state of the art algorithms can solve problems
with up to 500 jobs. Despite the availability of optimal solutions, quick and dirty heuristics continue to be embraced by
practitioners because of quick solution times. We explore some fundamental properties that relate to neighborhood search and
swap techniques. We present a greedy heuristic that is based on a selective insertion technique. We also present some initial
computational results.
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417 A PSO Algorithm for Scheduling Batches of Parts in a Multi-cell FMS

Porselvi Sathish, K. L. N. College of Engineering porselvi80@gmail.com

Balaji Neelaram, K. L. N. College of Engineering, balajime@yahoo.com
This paper addresses the problem of scheduling batches of parts in a flexible manufacturing system (FMS) where sequence-
dependent system planning setups between batches of parts play a major role in the problem formulation and solution. Due to the
use of serial access material-handling systems in many FMSs, the problem is modeled for a multi-cell FMS with flowshop
characteristics. The objective of the model is to minimize the makespan. The proposed model cannot be solved optimally within a
reasonable amount of computational time. Thus, an efficient particle swarm optimization algorithm (PSO) is proposed for solving
a variety of test problems.

621 Flexible Job Shop Scheduling with Lot Sizing

Subhaa R, rsubhaa@yahoo.com
Flexible job shop scheduling (FISP) is studied by many researchers. But FISP with lot sizing is the least focused model in the
FJSP researches. This paper addresses the FISP model with lot sizing with the objective to reduce the makespan further than the
classical FISP models. The model is solved with the optimization software and the results are compared with classical FISP
model. The results show that the makespan are further reduced when the FISP model with lot sizing is used.

Session: Customer Service (3 D3)
Session Chair: Richa Chaudhary
IES Management College & Research Centre

28 Service Relationship in a Chinese Collectivist: The Customer’s Perspective

Hsinwei Chou, National Changhua University of Education david77223@hotmail.com

James Stanworth, National Changhua University of Education, jamesstanworth@btinternet.com

Chitung Tsai, National Changhua University of Education, cttsai@cc.ncue.edu.tw

Peitzu Hong, National Changhua University of Education, Peitzu
Western individualistic values shape the discourse on customer-firm service relationships. We focus on collectivist customers
from the Chinese diaspora to explain the meanings they construct around service relationships and reveal how these inform
service behaviors. Our interpretivist approach leads to depth customer interviews identifying critical incidents in service
relationships. This data (over 160,000 transcribed words) forms a substantive base for grounded analytical procedures. We reveal
Chinese service relationships as intersubjective understandings between the service provider and customer. These thoughts inform
customers’ search for psychological homeostasis (balance) between their inner and outer selves — a distinct feature of Chinese
culture.

497 Determining Gap between Customer Expectation & Perception
Richa Chaudhary, IES Management College & Research Centre c.richa2012@gmail.com

This study aims to analyse the employee’s variable influencing customer’s relationship with their respective banks and to
determine the gap between the degree of importance attached and satisfaction level on the found parameters. To achieve this
objective factor analysis, cronbach’s alpha, paired t test & perceptual mapping is used.The findings of this paper provide
opportunity to marketers to understand how internal customers(employess) influence banks relationship with their external
customers and how the employees variable found can help them to formulate right CRM strategies. Ultimately, the study will
benefit banks, their customers and the Indian economy as a whole.

590 Customer Service of Mobile Operators in Madurai District

Vasundhara Sivakumaran, Anna University s.vasundhara.s@gmail.com

T Jothimurugan, Anna University, jothimurugan.t@gmail.com
This paper is focused on the dimensions of service quality of cellular operator in Tamilnadu among the college students in this
paper we study about the quality and performance of cellular operators through SERVQUAL model. The challenge of this
industry is that there are more competitions between one company to another in giving quality of service to the customers in this
paper it is measured that whether the customers are getting the expected and quality service from the operators. The SERVQUAL
model has been used here to measure the satisfaction and service quality of the customer’s requirements.

658 Managing Customer Expectation & Perception of Service Quality in Hotel Industry

Meenakshi Parida, VTU paridameenakshi@gmail.com

Sujit Sahu, BPUT, sahu@fermatmachinery.com
Quality of service has become a key strategic differentiator and means to achieve business success within hospitality industry.
Thus the present study focuses on customer perception of and expectation of service quality in hotel industry. The aim of the study
is to analyse hotel customers’ expectations and perceptions regarding service quality. For the purpose of evaluating service quality
statistical methods like descriptive analysis reliability analysis multiple regression and exploratory factor analysis were used. The
study shows a positive relationship between customer satisfaction and service quality components like physical appearance
reliability assurance and negative relationship with empathy and responsiveness.
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Session: Financial Services (3 D4)
Session Chair: Sireesha Nanduri
Sikkim Manipal University

222 Am | Financially Literate?

Sireesha Nanduri, Sikkim Manipal University sirivirja2020@gmail.com
Financial Literacy is a prerequisite for financial inclusion. This Paper is a modest attempt towards assessing the initiatives of
RBI’s towards financial literacy in India, to analyse the efforts of the banks towards it and stresses the need and necessity of
financial literacy in India. This Paper explores the needs and gaps in respect of literacy rate as well as the facilitating factors
primarily related to personal finance, awareness of financial products and services, teaching, training, of the people, as an
opportunity and a challenge.

411 Financial Services to All Indians Through India Post Under Private-Public Partnership

Anbudevi A.C., K. L. N. College of Engineering acanbudevi@gmail.com

Suriyanarayanaprabhu T.C., K.L.N. College of Engineering, suriyamba@live.com
In providing financial services, trustworthiness of the provider is quiet important to the customer. India post has human resources
who have trust worthiness with the local people and it is getting modernized with newer technology. This paper attempts how
India post can provide financial services to all Indians using core banking and mobile technology. A technology provider, banks
and mobile service providers linked to India post, will achieve financial inclusion to the highest level in India. India post
personnel shall be trained to provide enhanced financial services.

437 Post Office Financial Services: Is It Lure in India?

Parimalarani Ganesan, Dayananda Sagar Business Academy vini_parimal@yahoo.com
The department of Post is considered to be the backbone of India’s communication network for the last 150 years. Though it has
been established for communication purposes it ventured into various financial services also. The role played by the postal
department in this arena is quite impressive and it is evident from various Reports. The export report envisaged that the Post
Office Savings Bank has emerged as a significant revenew generator by increasing its share to 45% today.By taking this as a
background the present study is undertaken and used correlation, regression and mean for analysing the data.

440 Chit Funds: A Low Cost Source of Funds for Non-banking Finance Companies

Praveen Subramanya, Alliance University spraveen@alliance.edu.in
Chit fund/ROSCA business as a corporate enterprise is considered as a unprofitable enterprise due to high risk of default. In India,
the chit funds could be run as an enterprise as per law unlike in Malaysia. Considering that NBFC’s in India have fairly large
branch networks, managing Chit funds looks attractive as a low cost source of funds and this paper has tried to study the
possibility of raising low cost source of funds by NBFC’s through chit Funds, by studying the amount of funds raised through
Chits by a survey of 221 registered chit fund companies.

Session: Rural Marketing (3 D5)
Session Chair: K. V. S. Patnaik
Andhra University

266 Study of Indian Rural Education Market; Problems and Cost-effective Solutions

Priyanka Bhattacharya, Biral Institute of Technology and Science priyankab518@gmail.com
A vast majority of India’s population (70%) lives in rural areas. But at present, the schooling system in rural areas is ineffective
due to poor access to quality resources and lack of exposure which leads to high dropout rates. The paper aims to explore the
problems and insinuate alternatives to provide quality and cost-effective solutions to schools in order to develop a highly efficient
education delivery system in tier-3 and rural schools. The research is indicative of the fact that the Bottom of Pyramid has
immense scope for the private players to serve in and help the underprivileged.

356 A Technological Approach for Wheat Procurement in Rural Area

Punitha Jayaraman, Visvesvarrayya Technological University punithakarthikeyan@rediffmail.com

John Kingsly, Samagra Samajik Suraksha Mission, kingslyias@gmail.com

Deepak Kumar, Visvesvaraya Technological University, deepak.kr246@gmail.com

S.A. Vasanthakumara, DSCE, S.A.
State governments have begun to introduce various e-procurement tools to improve inefficient and ineffective procurement
management. This study brings about a set of changes in the wheat procurement system in the district administration of Madhya
Pradesh which was characterized by poor organization and numerous negative fallouts. This study explores that the new system
runs on a well thought out Information Communication Technology module by making it mandatory for farmers to register in
advance in order to sell their produce at mandis.
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442 Evaluating Access to Finance in Rural Frontiers- An Empirical Study

Shreenivasan Ananthan, Sastra University shreenika@mba.sastra.edu

Vaijayanthi Panchanathan, Sastra University, vaijayanthi@mba.sastra.edu

Kaundinya Nrusimha, Sastra University, planks24@gmail.com
The primary purpose of the study is to determine the status of Financial Inclusion in terms of Access to finance. Variables
including sources and nature of income, expenditure and it’s pattern, savings and modes of savings, institutions involved in the
income and savings of the area under study have been considered for analysis. Implications for the practice for NGOs and other
financial services have been presented along with indications for further research.

557 Marketing Aspects of Services in Rural Areas: An Indian Perspective

Anita Sengar, Indian Institute of Technology anita.sengar@gmail.com

Kumkum Bharti, Indian Institute of Technology, kumkumbharti.iitr@gmail.com

Vinay Sharma, IIT, vinnu871@gmail.com

Rajat Agrawal, Indian Institute of Technology, Rajat
Public administration and political status in a country affects the offering of services in rural areas. To profitably serve the rural
markets with the perspective of long term sustenance, market development should be seen as a pre-requisite. However, to bring
out this market development, modification in the value chain activities of the firm is important along with laying emphasis on
building ‘willingness” amongst the mind of the policy and decision makers. This paper deals with marketing aspects of rural
marketing wherein the role of public spiritual partnership is important for the socio-economic development of rural areas.

Session: Micro Credit (3 D6)
Session Chair: K. V. Prabhakara
University of Mysore

265 Micro Credit by ODP, Mysore - A Case Study

K. V. Prabhakara, University of Mysore prabhakarakv@gmail.com

Mustiary Begum, Mangalore University, mb_begum@yahoo.com
Organization for the Development of People is a Mysore based NGO which operates in four districts of Mysore, Mandya, Kodagu
and Chamarajanagar ever since 1984. ODP's goal is Integrated Human Development which encompasses Women Empowerment
and Natural resource management. ODP's approach has, since changed from charity to welfare and finally to people oriented pro-
poor approach. A sample group of 131 women SHG members belonging to different groups is studied to estimate the influence
of micro credit on them. There is evidence to suggest that the ODP interventions through SHGs and micro credit has positively
impacted the lives of women.

396 Performance And Sustainability of Microfinance Institutions in India

Zohra Bi, Alliance University zohrayousuf@gmail.com

Aatika Bi, Mount Carmel College, Aatikakhan@Y mail.com

Abdullah Yousuf, Cinemax Industry, yousufaroma@gmail.com

Ajita Poudel, Alliance, Ajita

Junaid Saraf, Allaince, junaid_saraf@yahoo.com
Microfinance in India has been viewed as a development tool which would alleviate poverty. India is a country which has the
highest number of households which are excluded from banking. With Andhra crisis and issues that microfinance institutions have
a mission drift, the aim of the paper is to study the performance and efficiency of microfinance. A sample of MFI’s have been
selected based on their ratings given by MIX for the study. The performance of these sample MFIs as well as their performance
with respect to commercial banks in India have been studied using statistically tools.

447 Factors Influencing Impact of Micro Credit on Borrowers

Ranjani K S, K.J. Somaiya Institute of Management Studies ksranjani@yahoo.com
This study was conducted in Maharashtra among 600 borrowers of Microfinance Institutions The objective of the study was to
identify factors that influence the impact of micro credit on borrowers The results indicated that length of client association,
amount borrowed and value of assets purchased had a positive influence on the impact on the borrower and the purpose of
borrowing did not have any determining influence on impact on the borrower These findings would help the institutions to reduce
their operating costs by increasing ticket size of the loan, improve asset quality and provide value added services.

577 Drift in Global Microfinance Industry- an Empirical Study

Sangeetha Subramanian, KCT Business School sangisubramanian@gmail.com
The growth and performance of microfinance sector in global perspective during the recent years has shown distinctive
differences among regions With a view to capture the direction of movement of the sector among the regions a comparative
analysis of the performance of the sector in regions across world is attempted in this study This study aims at analysing the
relative performance of Indian MFIs in Global perspective and analysing the loan loss rate various cost incurred in managing the
loan portfolio among varied countries to analyse the yield on gross portfolio the return on assets and equity among countries.
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Session: Mutual Funds (3 D7)
Session Chair: Gauri Prabhu
AISSMS Institute of Management

454 Performance Evaluation of MIP Mutual Fund Schemes in Indian Scenario

Gauri Prabhu, AISSMS Institute of Management gauri6474@gmail.com
Indian Investors prefer to invest in safe securities which give them good returns Mutual Funds satisfy these needs of risk averse
investors Each Mutual Fund house has a large number of funds under its umbrella MIP funds are more popular among investors
who want steady monthly returns with safety of their investment However there are more than thirty MIP schemes and it becomes
difficult for a common man to select the best MIP scheme This paper uses performance evaluation techniques to identify the best
performers in the mutual fund industry This will help the investors to take wise investment decisions.

500 Performance of best Equity Mutual Funds in India

Deepasha Gupta, Department of Commerce and Business Administration, University of Allahabad
deepasha2l@rediffmail.com
In this paper an attempt has been made to evaluate the historical performance of the best equity mutual funds of India. Though
there are many equity mutual funds that are available for investment in the Indian investment market. But the scope of this study
is limited to only five equity mutual funds , namely, Reliance Growth Fund, HDFC Equity Fund, Sundaram Select Midcap Fund,
ICICI Pru. Dynamic Plan and HDFC Tax Saver Fund, which have continuously outperformed, in the market, since their inception.
The return generated by each scheme has been analysed with the help of graphs and tables.

501 Systematic Investment Plan (SIP)-A Perfect Antidote to Volatility of Equity

Deepasha Gupta, Department of Commerce and Business Administration, University of Allahabad
deepasha2l@rediffmail.com
Systematic Investment Plan (SIP) of Mutual Funds is a method where an investor contributes a fixed amount of money every
month regularly in any of the schemes offered by the mutual funds. It is similar to regular saving schemes like a recurring deposit
or a monthly deposit. The exception being that the monthly contribution is being invested to buy units of a mutual fund scheme. In
this paper the concept of SIP and the advantages of investing in it have been analysed to find out how it works as a perfect
antidote to volatility and timing of equity markets.

Session: Promotion (3 D8)
Session Chair: Ruchika Sharma
Birla Institute of Technology and Science

37 Identifying Dimensions of a Sale Promotion

Maneesh Thakkar, Radford University mthakkar@radford.edu

James Lollar, Radford University, jlollar@radford.edu

Suri Weisfeld-spolter, Nova Southeastern University, sw887@huizenga.nova.edu
The current study demonstrates that there are multipledimensions differentiating various promotional offers i.e. each
promotionaloffer is characterized by a variety of attributes. Consumers view differentpromotions as combinations of these
attributes. As each combination represents a unique set of underlying dimensions it should have a differential impact on consumer
responses. In the current paper, we develop a scale and demonstrate how it could be used to analyze the underlying dimensions of
a given promotional tool. The study also presents a set of plausible dimensions that could underlie apromotional offer.

248 Product Placement Trends in Bollywood Cinema: A Case Analysis

Ruchika Sharma, Birla Institute of Technology and Science ruchika.sharma363@gmail.com

Charudatt Chaudhari, Birla Institute of Technology and Science, charudatt.chaudhari@gmail.com
Product advertisements in the entertainment industry is not unknown, however its effect on the masses has not been studied much.
This paper aims at bridging this gap by studying the ongoing trends in Indian cinema and the paradigm shift that has taken place
in past few years. Brand integration in highly successful films need not necessarily translate to increased sales even if the public
recall and recognition is high. This paper explores the nuances of product placements with the help of case studies and thus, tries
to highlight the consistent patterns of Product placements in recent Bollywood Cinema.

286 Consumer Response Analysis: Deal Traction of Cross Promotions in India
P. Subhashree Natarajan, VIT University suba.n.raja@gmail.com

The research examines the cause-and-effect of deal retraction on consumer preference and experience The study is organized in
three logical sections The first part of the study analyzes the concealed raison d'étre This section highlights who prefers what type
promotion and why The second part analyzes the consumer preference towards value based cross promotion as against price based
cross promotion cross promotions are divided into three equity levels.The third part is related to the aftermath of retraction of
cross-promotion. Additional evidences in support of the effect and managerially useful conclusions are manifested using statistical
tools.
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451 Consumer Behaviour and Disruptive Marketing Technologies in India

Silky Vigg, Guru Gobind Singh Indraprasth University drsilkyviggkushwah@gmail.com

Ravi Dhar, Guru Gobind Singh Indraprasth University, ravikdhar@gmail.com
This paper studies whether the new information and communication technologies have had a disruptive impact on the traditional
marketing models to evolve a new marketing model wherein the long supply chain is circumvented to give birth to a flatter
distribution channel through online marketing sites. The paper undertakes a comparative study of the behaviour of urban educated
middle class consumers in India with respect to the traditional markets and the online marketing sites. The study concludes that as
the NICTs become advanced enough to overcome their inadequacies, the consumer behaviour is going to change in favour of
online shopping.
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138 A Study on Ethical Business- Role of Tata Group of Companies

R. Rajasekaran, PSG College of Arts and Science majordrrrajasekaran@yahoo.com

V. A. Manikandan, PSG College of Arts and Science, mastermani7887@gmail.com
Business Ethics is a form of applied ethics or professional ethics which examines ethical principles and moral problems that arise
in a business environment. This particular study mainly focused on ethical practice in Indian corporate. The main objective of the
study is to identify the ethical practice adopted by TATA Group of Companies and their lead role in the field of business and
industry. Secondary data has been collected from published articles, magazines, books and websites. A systematic analysis carried
out on the collected data which reveals that the TATA Group of Companies follows a clear cut ethical practice.

221 Discerning Level of Awareness and Ethical Acceptance of Neuromarketing in India
Ankita Popli, I T M University anku58@gmail.com; Charu Shri, I T M University, charushri004@gmail.com

Neuromarketing is a concept of galvanizing neurosciences and marketing. It aims at decoding the neural map of humans for
understanding brand preferences, the scientific way! Demystifying this deep and vast subject will help the marketers to understand
what consumers want and prefer. Since this is a burgeoning concept, checking its level of awareness in the marketing industry is
essential. Also, the ethical correctness of this marketing approach is spreading like wildfire internationally. With the aid of various
research tools, this study tries to explore the awareness level of neuro marketing and the chances of its ethical acceptability in
India.

328 Value Centered Service Managementent

Sunil Rangreji, sunil.rangreji@gmail.com
Service is defined as a series of processes or transactions aimed at providing Value to Customers Based on our own day to day
experiences we see that most of the time the focus remains on transactions processes and very less attention is given to Value
creation for customers The Value centered Service Management is based on The Art-Science-Craft of Service Leadership The
mindset of ART helps us to define the Service Strategy Vision and Values The mindset of SCIENCE equips us in translating ideas
by building people process capabilities The mindset of CRAFT shapes service communities that sustain VALUE CREATION.

Session: Service Management (3 E2)
Session Chair: Sai Chittaranjan K
Sri Sathya Sai Institute of Higher Learning

398 Increasing the Effectiveness of Service Delivery Through a Sustained Follow-up

Sai Chittaranjan K, Sri Sathya Sai Institute of Higher Learning saichittaranjan@gmail.com
Ensuring a robust follow-up and a strong support system helps in increasing the effectiveness of service delivery. Three private
organizations - Sri Sathya Sai Medical Trust, L V Prasad Eye Institute, and Grameen Kalyan, which have built, are successfully
running and reaping the benefits of intervention before and after the actual service delivery value chain through sustained follow-
up and support services are studied for the relevance that the lessons from their experience can impart, and the general
applicability of these lessons to other organizations from the services industry.

449 Motivational Pull Factors for Retention in an Organization

J Jessy Christin, Alliance University cjessy@alliance.edu.in
People stay in an organization due to various reasons - highly satisfying job content, great Manager to work with, very supportive
team, fantastic learning opportunity, clearly defined career path, good work environment, decent compensation package, etc. The
author calls these attributes as the "Pull Factors. An organization should put efforts to capture the pull factors of the employees
(which motivate them to stay in the organization) and ensure that they are sustained. This paper presents a Case Study of an
organization where the Pull Factors of employees are captured and how they are effectively used as employee retention indicators.

558 Role of Service Quality Perceptions and Customer Satisfaction in Purchase Intent

Shreenivasan Ananthan, Sastra University shreenika@mba.sastra.edu

Vaijayanthi Panchanathan, Sastra University, 1vaijayanthi@mba.sastra.edu

Wilfred Joe Ashok P, Sastra University, wilfredjoe06@gmail.com; Senthilnathan R, Sastra University, Senthilnathan
This study examines the applicability of the service quality measurements in terms of SERVPERF scale in the airline industry.
Perception of Service quality in terms of SERVPERF dimensions, and its relationship with customer satisfaction and purchase
intentions have been examined. 195 sample respondents consisting of the commuters of airlines from major cities in Tamil Nadu
have been surveyed. This study can be considered distinct in that it proceeds to examine customer’s perception of Service quality
as antecedent to customer satisfaction and purchase intention in the airline industry. The implications for practice and prospective
research have also been presented.
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Session: HRM in Educational Institutions (3 E3)
Session Chair: Praveen Chougale
D. R. Mane Mahavidyalaya

370 Impact of HR Practices in Indian B-schools
Atanu Talukdar, talukdar_atanu@yahoo.co.in

Any country who is interested in growth should invest in education Indian higher education,specially B-Schools not performing
well HR practices technology,leadership are the most important turnaround instrument Any change in any organization is blocked
by culture The paper gives an insight of the current culture of falling B-Schools It explores the hr practices leading to
organizational effectiveness through culture Strategic hr,training and development,communication are the three most important hr
practices.Student educational satisfaction Student academic development Student career development Student personal
development development Faculty and administrator employment satisfaction Professional development and quality of the faculty
Systems openness and community interaction.

553 HRD Climate in Higher Educational Institutions : An Empirical Assessment

Praveen Chougale, D. R. Mane Mahavidyalaya prvnchougale@gmail.com
PurposeThis study aims to give assessment of HRD climate in HE institutions in Kolhapur district. DesignPerceptual Data
collected from 284 staff members from different HEI's through 38-item HRD Climate Questionnaire developed of Centre for
HRD at XLRI Jamshedpur. FindingsResults demonstrate overall HRD Climate in HEI’s at average level. Though General Climate
and OCTAPACE Culture are at an average; HRD Mechanisms at poor level. Practical Implicationsinitiating good HRD climate
in HEI’s is a pre condition for staff development and thereby contributing to the achievement of goals of higher education.

610 Employability Skills of Engineering Students in Tamil Nadu

Chithra R, Pondicherry University chithrarema@gmail.com
India is one of the countries which have strong employability challenge. This study focuses on the employability skills of final
year engineering students in Tamil Nadu. Objectives of the study: Assess the employability skills (specifically required for IT
sector) of the under graduate engineering students in Tamil Nadu, Identify the skill gap in each skill group and Comparison of
various skills set based on gender and work experience. Methodology Data collection, Survey through questionnaire, .Sample
size: 100.Tools used: Factor Analysis, T test, ANOVA. Findings: There is a strong need for proper awareness and training in
employability skills for the engineering graduates.

773 Successful Internship Programs: An Intern Perspective

Sneha Verma, SCMHRD sneha_verma@scmhrd.edu

Bhaveka Arora, SCMHRD, bhaveka_arora@scmhrd.edu

Prabhu Venugopalan, SCMHRD, prabhu_venugopalan@scmhrd.edu
Internship programs are frequently canvassed in corporate boardrooms and executive Suites all over the world. The paper aims to
identify the satisfiers and the disatisfiers which play an important role in the process of internship. These parameters (Eg.
Compensation/ flexibility/ type of project etc.) put together constitute a Desired/ expected resource (of an intern) from the
company. Whereas, the resources that the interns actually receive is the Perceived resource. We identify this gap, which when
bridged would lead to higher intern satisfaction. The consequences of the same have also been studied. Their variation across
categories has also been examined.

Session: Business Environment-11 (3 E4)
Session Chair: Annasaheb Gurav
D R K College of Commerce

165 Considering Business Environment on Selecting a Business Operations

Mostafa Hashemi Tilehnouei, University of Mysore Mostafahashemi82@yahoo.in

Hodeyseh Ahmadi, University of Mysore, Hodeyseh1365@yahoo.in
Analysis of the business environment is a critical element in the decision-making process, as success will come only if firms are
able to match the threats and opportunities in the environment with appropriate strategies. Thus, constant scanning of the
environment through surveillance of all the relevant events is crucial to compete in an efficient way in this dynamic environment
(Nicolau, Juan L, 2005). Internal Environment factors are controllable by companies but control of external environment is not in
hands of company’s management. In a formal way, we can define the environment as all elements that exist outside the boundary
of the organisation and have the potential to affect all or part of it (Daft, 1989).
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471 A Study of Human Skill Development in Competitive Environment

Annasaheb Gurav, D R K College of Commerce annasahebg@yahoo.co.in

Anil Patil, A. S. C College, aspatil68@gmail.com
Human skills are most demanded in all sectors for mobilizing other resources There is a shortage of skills in comparison with
demand of skills NSDC has stared PPP in India for upgrading skill of Indian workforce with the target of skilling 500 million
people by 2022 and signed agreement with Australian Government on 23-10-2012 The researcher has interviewed 2405
respondents from 16 areas from Kolhapur district for study Researcher has forced on skill gap percentage and skill building
expenses for a year and 10 year He suggested Cara-Van Employee Bank Finishing School concept and developed Employability
Index to face.

643 Improving Business Services at Fuel Stations in Competitive Market.

Atul Choudhari, University of Petroleum & Energy Studies atulchoudharil3@rediffmail.com

Ranchhodrai Yagnik, University Of Petroleum & Energy Studies, ryagnik@ddn.upes.ac.in
Hundreds of people use refueling services everyday at fuel retail outlets which are mainly Gowt. controlled Oil Marketing
Companies. In last 10-15 years, these companies have started competing aggressively for winning customers loyalty. The way to
lead in today’s Petro-Retailing Environment is to enhance the interaction between service provider & customer. This interface
between buyer & seller of services is crucial and can be achieved by employing effective forecourt management activities like fast
cash settlements, quick traffic flow, etc. Finally, this paper will address the issues & suggest measures to improvise business
services interface at Fuel Stations.

Session: Stock Market-V (3 E5)
Session Chair: Mayank Joshipura
Allinance School of Business, Alliance University

153 Price and Liquidity of Index Reorganisation: Evidence from India

Mayank Joshipura, Allinance School of Business, Alliance University mayank.joshipura@alliance.edu.in

Sundaram Janakiramanan, Alliance School of Business, Alliance University, sundaram@unisim.edu.sg

Sundaram Janakiramanan, SIM University, sundaram@unisim.edu.sg
This study examines price and liquidity effect associated with reorganisation of NIFTY. Several studies report positive price effect
surrounding announcement and ex-days on inclusion of stock to index on various world indices. This study doesn't find abnormal
returns on announcement day of stock inclusion but finds abnormal returns surrounding ex-day. Significant increase in traded
volume is found surrounding announcement as well as ex-days but not resulting into positive price effect as a result of increased
liquidity. The study supports price pressure hypothesis. Negative price effect associated with stock excluded from index provides
evidence for information content hypothesis for exclusions only.

209 A Study of the Performance of Call Options Market in India

Jayanna S, Vijaynagara Sri Krishnadevaraya University prof_sjayanna@rediffmail.com

T. Mallikarjunappa, Mangalore University, tmmallik@yahoo.com
Derivatives market has attracted the investors interest as it offers many advantages over the spot market. In India derivatives
market is relatively new but has grown at a fast rate. This paper examines the volume, open interest and returns patterns of call
options market in India. The analysis shows that top 10 companies based on the above variables have registered good trading
statistics but the bottom 10 companies have thin volumes and the returns are not much for the investors to take positions on these
stocks. SBI and RIL rank high on performance.

556 Analysis of Inflation Adjusted Financial Statements of BSE Sensex Companies

Mahadevappa B, DOS in Commerce, University of Mysore bmahadevappa@gmail.com

Someshwari T, DOS in Commerce, University of Mysore, someshwaril6@gmail.com
The aim of this paper is to analyze the inflation adjusted financial statements. Financial statements of five listed companies from
2001-02 to 2010-11 are restated under general price level accounting for comparative analysis of financial statements with and
without adjustments for inflation. The study found that inflation has a significant effect on company’s profitability, liquidity
and solvency position. The finding of the study would help companies for maintaining their liquidity, profitability and solvency
position during inflationary period, and provide inflation adjusted accounting information to manage inflation risk of their
investments.
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Session: Environmental Issues (3 E6)
Session Chair: Krishnarao Ukey
Dr Arun Motghare College of Management

139 Natural Resource Management- with Special Reference to Agro- Ecologic

R. Rajasekaran, PSG College of Arts and Science majordrrrajasekaran@yahoo.com

N. Gnanapandithan, PSG College of Arts and Science, iatpandith@gmail.com
The Natural Resource Management aims to generate output that help to maintain or improve the natural resource based for
agricultural and mitigate the negative environmental side effects of agricultural production. This study mainly focused on
management of natural resource by Keystone Foundation (Green Shop) and NGO at Nilgiris and the objective of the study is to
identify the management strategies to generate fund from agro-ecological product and its benefits to the society. The data has been
collected directly from the organization and also from published articles and websites.

474 Emission Trading & Carbon Credits -Predicament & Prospects

Krishnarao Ukey, Dr Arun Motghare College of Management drklukey@yahoo.com
The emission of green house gases by industrial and other sectors is alarming Seems we are digging our own graveyard in the
name of industrialisation A Report Commissioned By 20 Governments says 100 mn will die by 2030 if world fails to act on
climate change and more than 90% of these deaths will occur in developing countries Sounds dreadful Emission Trading and
Carbon credits is an incentive tool adopted for controlling excessive green house gas emissions in developing countries There are
problems and rampant fraudulent practices and climate change is the newest and fastest way to make money.

676 Carbon Dioxide Sequestration for Enhanced Oil Recovery in Oil Industry

Akanksha Gupta, University of Petroleum and Energy Studies nehaguptal987@gmail.com

Shailendra Pokhriyal, University of Petroleum and Energy Studies, shailendra.pokhriyal@gmail.com

Priyadarshi Majumdar, University of Petroleum and Energy Studies, siarojas@gmail.com
CO2, a Greenhouse gas generated from industries such as Thermal Power Plants, Automobiles, Steel Plants, Refineries, FPSOs,
etc., drives global warming, having adverse impact on environment. Its use in oil and gas industry has dual advantage, it enhances
the recovery of oil and gas when injected in the reservoir at the same time its emission in atmosphere is circumvented through this
process. CO2 EOR increases recovery of Oil & Natural Gas from ~30-40% to 60%. The potential of its application has not been
realized in India. This report identifies potential barriers for implementation and highlights areas requiring further R&D.

Session: OM-II11 (3 E7)
Session Chair: Sudhir Narayan Singh
The Technological Institute of Textile & Sciences

334 Supply Chain Management: A Strategic Tool for Spearheading Competitiveness
Dharamvir Mangal, The Technological Institute of Textile & Sciences, mangaldharamvirl@rediffmail.com

21st century corporate world is witnessing the toughest phase of competitiveness where Supply Chain Management (SCM) has
increasingly become relevant in the environment of spearheading competitiveness. In the era of Liberalization, Privatization and
Globalization (LPG), modern marketing systems, short life-cycle products, and the discriminating expectations of customers have
enforced enterprises to invest in and focus attention on their Supply Chains (SCs) to meet-out customers’ satisfaction level. This
study identifies areas where SCM may improvise efficacy, operational excellence, enhance customer services and ultimately
strategic excellence in the era of spearheading competitiveness.

729 Total Quality & Management of Change: An Indian Perspective
Shailendra Nigam, International Management Institute shailendra@imi.edu

As India de-regulates its economy and integrates with the world system, quality is gaining relevance as the business strategy to
cut costs and win a larger market-share through customer satisfaction.If the industry can take the leadership for quality, and the
Government can provide the environment, which it is trying through opening of economy and increasing the competition by
taking few measures like: Minimising interest rates, Coming out from the business of being an Employer, Providing thrust to
exports, Providing Infrastructure support. INDIA can achieve its vision of an economically strong democracy and a commensurate
share in the international market.

786 A Study on the Efficiency of Project Feasibility in the Information Technology Industry
Ayisha Binnal, M. P. Birla Institute of Management ayisha2203@gmail.com

Project management is the art of matching a project's goals, tasks, and resources to accomplish a goal as needed. The world is in a
phase where change and the rate of change are constantly increasing. In order to survive and prosper, organizations need to
continually modify their products and services. Good project management cannot guarantee success, but poor management on
significant projects always leads to failure. This paper will give an insight on the challenges Information Technology companies
face from the start to the end of the project. This research will help corporate to face the challenges of project management from
its start to end.
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Session: Strategy-I11 (3 E8)
Session Chair: Shivprakash Agrawal
BITS edu campus

789 Business and Changing Climate: A Commentary on the Evolution of Regulatory Framework in India

Ria Sinha, TERI University rias.echo@gmail.com

Manipadma Datta, TERI University, manipadma.datta@teriuniversity.ac.in
In India, like the rest of the world, handling the climate change challenges originally started with legal instruments alone, possibly
keeping in mind that do’s and don’ts would suffice. But in due course of time, a more expansive and comprehensive portfolio of
instruments, legal, and otherwise, has emerged as a better alternative in view of achieving sustainability. The business and
economy started to get involved beyond this law-enforcing domain. This paper is an attempt to write a commentary on this
evolution with a special focus on the arguments that gave rise to this paradigm shift.

921 Technology Solution To Enhance Viability of Impact Sourcing

Sundaresh Biligi S, Jain University sundareshrao@gmail.com
Impact Sourcing by definition has a notion of corporate social responsibility built in and corporates typically look at minimizing
investments and maximizing benefits to all stakeholders The paper seeks to examine the role of Cloud computing technology in
helping Impact Sourcing companies in establishing better bench marks on costs through utilization of shared computing platforms
in a secure dependable scalable environment so that customer confidence in such services is established Though CSR is the driver
for impact sourcing there are significant cost benefits by locating service delivery from Tier 2 and 3 locations.
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Session Chair: Nirmala M.
Bangalore University

575 Challenges and Opportunities of Talent Management in Contemprory Times

Nirmala M., Bangalore University nirmala.cosms@gmail.com

Pratima Pandey, Bangalore University, pandeypratima55@gmail.com
In todays turbulent and dynamic environment, acquisition, development and retention of talent is the topmost priority of the
organizations. Companies today face formidable talent challenges. The ability to sustain a steady supply of critical talent is a
challenge facing all organizations worldwide. Among the issues impacting the next generation workforce are impending skill
shortages, an increasingly cross-generational and diverse workforce, the need for knowledge transfer from retiring baby boomers,
and significant leadership gaps. Intense cost pressure from both traditional and emerging competitors, new markets, and more
demanding customers are additional elements that give a new sense of urgency.

640 Relevance of Talent Management Services as a Source of Competitive Advantage
Alok John, Xavier Institute of Management john.alokxaverian@gmail.com

Talent Management is the proven practice of using interconnected human resources processes to provide a simple fundamental
benefit for any organisation. It is well known that companies with the best people can perform a higher level. Leading
organisations know the exceptional business performance is driven by superior talent that’s managed with consistent processes.
This paper describes the Talent Management processes followed at Hindalco Industries Limited. As a part of Talent Management
process Hindalco has developed Nine Behavioural Competencies Skills that would help its employees to deliver superior
performance and build a leadership pipeline for the organization.

686 Reduction of Talent Acquisition Life Cycle: A Cost Management Approach

Sowmya S, RVCE sowmyas.cse@gmail.com

Pavithra N, LAPP, India, pavithra@lappindia.com

Rajeswara Rao K.V. S, RVCE, getkvs@gmail.com
Talent Acquisition is a very important process in an organization as it involves hiring right people to perform the right job at the
right time The objective of this research work is to reduce the cycle time of the hiring process and the cost associated with it As
huge cost will be involved for the process of Talent Acquisition the sources used for hiring the talent also becomes very important
for this study This study is an attempt to reduce the hiring cycle process time manpower invested and controlling.

Session: Corporate Mergers (3 F2)
Session Chair: Panduranga Nayak
Sri Venkataramana Swamy College

517 Impact of Mergers and Acquisitions on Shareholders Returns

Prathibha Rani, Mangalore University prathibharani87@gmail.com

T. Mallikarjunappa, Mangalore University, tmmallik@yahoo.com
Mergers and Acquisitions (M&As) have become a significant corporate trends around the world, and are among the most strategic
and tactical decisions made by companies. Companies chose inorganic mode of growing through M&As for various reasons.
Impact of M&As on share prices and the performance of companies has been a subject of study by various researchers. This study
attempts to assess the impact of M&As on shareholders” wealth by taking the recent M&A deals. We use event study
methodology to assess the share price reactions and the accompanying wealth effects.

634 Merger Announcements in India and Abnormal Returns to Acquiring Company Shareholders

Panduranga Nayak, Sri Venkataramana Swamy College pnayak62@yahoo.com

T. Mallikarjunappa, Mangalore University, tmmallik@yahoo.com

T. Manjunatha, tmmanju87@gmail.com
The study examines the short-run performance of acquiring companies in response to merger announcements in India during
2007-2012. The cumulative average abnormal returns (CAARS) computed in an event study on a sample of 448 companies show
that acquiring company shareholders fail to earn any statistically significant CAARs for a 61-day event window surrounding
merger announcements. Our results coincide with the evidences of majority of studies undertaken in advanced countries. As the
study is on latest merger announcements covering a large sample size, the finding will add to the existing literature and serves as
guide to acquiring company managers.
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636 An Impact of Mergers on Operating Performance of Indian Companies

Panduranga Nayak, Sri Venkataramana Swamy College pnayak62@yahoo.com

T. Mallikarjunappa, Mangalore University, tmmallik@yahoo.com

T. Manjunatha, tmmanju87@gmail.com
We analyze post-merger performance for 28 Indian mergers between April/1/1998 and March 2005 Use of median/mean industry-
adjusted operating cash flow return on market value of assets measure indicates an improvement in the performance of the merged
firms in the post-merger period These findings are further substantiated by the abnormal industry-adjusted performance estimates
Merged firms show improvements both in asset productivity and operating margin compared to their industries resulting in higher
operating cash flow returns As there is increase in capital expenditure ratio combined firms have not sacrificed long-term
investment for the sake of short term growth and profitability.

Session: Retail Management (3 F3)
Session Chair: Om Prakash Chandermohan
CMR Institute of Management Studies

205 Tainted Vendors- Challenges for Global Retailers

Om Prakash Chandermohan, CMR Institute of Management Studies bangaloreom@gmail.com

Jeevanada S, Christ University, jeevananda.s@christuniversity.in
Vendor management allows global retailers to build a relationship with their suppliers and service providers that will strengthen
both businesses Vendor management needs constant interaction with their vendors to come to agreements that will mutually
benefit both companies A well managed vendor relationship will result in increased customer satisfaction reduced costs better
quality and better service from the vendor Recently Walmart Stores decided to snap ties with vendors involved in any kind of
corrupt practices Wlamart has roped in consultancy firm KPMG to develop and implement anti-corruption safeguards and internal
control The purpose of a Vendor management program.

483 Managing Services in the Retail Sector in India

Santhosh Kumar, Seshadripuram First Grade College, Bangalore University sankum7578@gmail.com

Venkatesh S.N.

Anjana Radhakrishnan, Seshadripuram First Grade College, anjanaharikumar@hotmail.com
The Service Industry forms the backbone of social and economic development of a Country. India is currently witnessing a
transition from being an Agriculture-based economy to a Service-based economy. Organized retailing in India is progressing
towards a tough competitive environment. Service organizations need to acquire knowledge on how to accomplish customer
expectations to attain a competitive advantage. This paper focuses on how companies can effectively manage services in the highly
competitive environment currently prevalent in the Indian Retail Sector. The Aim of the Study is to analyze the retail sector using
Porter‘s Five Force Model and also Competitive Strategies of Companies.

564 Impact of Grading and Signalling Factors on Confidence of Retail Investors

K T Gopi, Visvesvaraya Technological University gopi.vim@gmail.com

T. Manjunatha, Bapuji Academy of Management & Research, tmmanju87@rediffmail.com
This paper intends to establish the significance of expectations and confidence of Indian retail investors towards IPOs in Indian
capital market. Previous research of investors in other countries has shown that both of these attitudes manifest clear tendencies to
change through time and strongly influence the behaviour of the pragmatic markets. Hence, this study has made an attempt to find
out the impact of IPOs grading and signalling factors on retail investor confidence in Indian IPOs based on survey. The empirical
study shows that the confidence level of retail investors are influenced by IPOs grading and signalling factors.

Session: IT Applications (3 F4)
Session Chair: Ashok Matani
Government College of Engineering

134 Managing Information Services in Challenging Digital Environment: A Special Reference to Management Libraries
Manjunatha Keralapura, T.A. Pai Management Institute manjunath@tapmi.edu.in

Presentday libraries cannot rest on past glory of readers spending longer hours in the library. The current day users feel much
constrained by time to visit library and expect the information to be accessible through their electronic devices. The current web
resources have made the information seekers to access them remotely. With increased tech-savvy students, libraries face
challenges posed by technology upgrading, vendors and discussion forums. They need to focus acquiring digital resources and use
appropriate technology to provide remote access to users. This paper attempts highlight the information services in libraries with
inputs from bschool websites, Librarians etc.
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318 IT Applications towards Optimizing Energy Utilization

Ashok Matani, Government College of Engineering ashokgm333@rediffmail.com

Arun Gulhane, Government Polytechnic, arungulhane@yahoo.in

Pallavi Matani, liit, Gachibowli, Hyderabad, pallavi2012@gmail.com
The use of geographic information is an ideal method for managing and providing operational information. Industry application of
GIS solutions offers efficiency and effectiveness for Telecom, Transport, Energy, Financial, Manufacturing or Government
sector. GIS services and solutions offer rapid and efficient deployment; substantially lower total cost of ownership and higher
levels of ROI The use of geographic information is an ideal method for managing and providing operational information.

671 Comparative Study of ERP Software for SME

Mandar Kulkarni, Dr.B A M University mandarkulkarni1989@gmail.com
Many vendors are now offering enterprise resource planning software for small and medium enterprises. They are aimed at
streamlined and automated business processes that cut costs and reduce risk. They are helpful in improved financial management,
workforce productivity, faster decision making, increased service levels, customer satisfaction and overall organization growth.
There are many enterprise resource planning software are available for small and medium enterprises in India. A comparative
study of select ERP software for SME is presented in the paper.

Session: OB-I11 (3 F5)
Session Chair: S. S. Khanka
National Institute of Financial Management

592 Job Engagement Warrants Organizational Commitment- An Empirical Investigation

Resham Lohani, Kumaraguru College of Technology resham@kctbs.ac.in

Kirupa Priyadharshini, KCT Business School, kirupa@kctbs.ac.in
To assess whether Job Engagement warrants Organizational Commitment, A study was carried out in 42 ITES companies and
data was collected from 176 respondents on three Job Engagement constructs namely Vigour, Dedication and Absorbtion, Allen
and Myers Organisational Commitment constructs were measured.The relationship between the Job Engagement and
organizational Commitment was assessed. Analysis was carried out to test which type of the Job Engagement of Employees were
followed by what type of Commitment. The results of the study indicate that Absorbed employees were found to show greater
commitment and different Job Engagement constructs impacted different commitments.

638 A Research Study on the Impact of Stress Upon the Academic Performance of students

K. Uma Maheswari, KCT Business School k.umamahee@gmail.com

M. Deepa, KCT Business School, deepa@kctbs.ac.in
Stress is a term that is commonly used today but has become increasingly difficult to define. Stress typically describes a negative
concept that can have an impact on ones mental and physical well-being. When considering humans, stress can take on entirely
concrete or abstract meanings with highly subjective qualities, satisfying definitions of both cause and effect in ways that can be
both tangible and intangible. Stress allows some persons to break and others to break records. College students particularly
management students are prone to high level of stress. It takes a lot more than just studying to achieve.

695 Spirituality at Workplace for Organizational Development
S. S. Khanka, National Institute of Financial Management khanka@nifm.ac.in

In the post-globalization era, organizational development has become a major concern to survive and thrive in the highly
competitive business environment. This has caused ever increasing stress for employees at workplaces. As such, while
organizations have been continuously in search of evolving competitive advantage to tide over the competitive business
environment, on the one hand, employees have also been increasingly eager to find out ways and means to alleviate their anxieties
causing stress, on the other. Spirituality at workplace has been considered as an effective solution to the above mentioned two
problems experienced by organization and employees.

Session: Operations Management-1V (3 F6)
Session Chair: A Vanav Kumar
VIT Chennai

478 Externalities in Power Industries: An Impact Assessment of Hidden Costs

Hiranmoy Roy, UPES h.royl0@gmail.com;Kuldeep Kumar Agrawal, UPES, kuldeepagrawal@hotmail.com

Arvind Kumar Jain, UPES, akjain@ddn.upes.ac.in;Suresh Jain, TERI
Industrial growth and rise in population, created a huge gap between demand and supply of Power in India, in-turn increased the
pressure for the use of imported coal and natural gas as a source of fuel in the thermal power plants, degrading environment and
overall human health. This study makes the use of life cycle analysis and costing for measuring the impact on environment and
human health using CML & Eco-Indicators 99-H methods. This study reveals the cumulative effect in terms externalities & cost
so as to consider alternative options in terms of fuel & technology for thermal power plants.
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593 Num. Simul. of Black Scholes Equations “stretching” Boundary Condition(s)

A Vanav Kumar, VIT Chennai vanav_a@yahoo.co.in
In the present investigation numerical solutions of the Black-Scholes equations under "stretching” boundary condition(s) is/are
presented. The most important aspect of the Black-Scholes equations is that it is an analog to the diffusion equation applied in
various scientific engineering biological and chemical systems This acts as great advantage to simulate the numerical solutions.
The Crank-Nicolson finite difference method is applied to compute the results. MATLAB is used to visualize the results. Results
and visualization are carried out to applicable parameters.

678 Maximizing the Torque of a Ci Engine for Improved Performance Using Optimization Techniques

Venkatesh K, Thiagarajar College of Engineering tkuvenkates@gmail.com

Muruganandham R, Thiagarajar College of Engineering, srmwins@gmail.com

Niranchan C., Thiagarajar College of Engineering, niranchh@gmail.com

Vijoe M., Thiagarajar College of Engineering, Vijoe

Ravichandran K., Madurai Kamaraj University
With increasing competition the automobile industries are more cautious than ever in designing an automobile The automobile
industries should give importance to each and every technical specifications and requirements when they go on for the design
process of an engine. Our paper has made an attempt on the four wheelers of displacement more than 1000cc using MCDM tools
called Fuzzy logic and ANN. The PSO technique is used to increase the mathematical function of engine power by incorporating
optimum values for the engine parameters thereby increasing the engine torque.

Session: Balanced Scorecard (3 F7)
Session Chair: Vijay Lakshmikanthan
S.A. Engg. College

174 An empirical investigation on Balanced Scorecard (BSC) Usage and Financial Performance of Branches in Indian
Banking Industry with special reference to selected bank branches in Chennai City

Vijay Lakshmikanthan, S.A.Engg.College drlvijay@gmail.com

Mano Priya, S.A.Engg.College, Priyamm16@yahoo.com
These days, firms are susceptible to employ specific performance indicators apt to their requirements and situation. The purpose
of this paper is to contribute to the body of knowledge in the area of management accounting, particularly performance
measurement systems within the BSC framework, and their effects on the financial performance of Indian banks in the branches
level.

548 Balance Scorecard Structure of Public Sector in India: An Empirical Analysis

Aarti Sandhu, Jindal Global Business School 11jgbs-asandhu@jgu.edu.in

Saroj Koul, O P Jindal Global University, skoul@jgu.edu.in
The balanced scorecard BSc is a management system that enables organizations to clarify their vision and strategy and translate
them into action It provides feedback around both the internal business processes and external outcomes in order to continuously
improve strategic performance and results When fully deployed the BSc transforms strategic planning from an academic exercise
into the nerve centre of an enterprise Many opportunities are available to explore this concept in the Indian system In this paper
the prevalent BSc Structure of the public sector in India is explored.
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